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Before  America  s  new  court  system. 


An  early  volleyball  game.  ' 


The  year  was  1895.  The  event,  the  first  volleyball  game.  It 
was  played  at  the  YMCA  in  Holyoke,  Massachusetts  with  a  ball 
that  was  created  by  simply  taking  the  bladder  out  of  a  soccer 
ball.  And  before  long  people  were  setting  up  nets  and  shots  all 
over  America. 

But  years  before  the  first  volleyball  took  off.  The  Boston 
Globe’s  correspondents  were  returning  great  shots  and  news  stories 
from  all  over  the  world. 

From  Monaco  and  Mexico.  Austria  and  Australia.  Jerusa¬ 
lem  and  Japan.  Wherever  news  was  found,  so  was  The  Globe. 

Which  is  why  years  before  people  hit  on  volleyball  and 
wanted  to  know  the  big  news  stories,  they  hit  the  street  for  The 
Boston  Globe. 

5he  Boston  (blobc 
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Let  GCN  fine  tune  your 
suburban  market! 
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You’ll  like  listening  to  the  lyrics  the  Greater  Chicago 
Newspapers  have  to  offer  when  we  harmonize  about 
Chicago’s  “OUTER  LOOP”.  This  abundant  MARKET 
APART  is  made  up  of  four  suburban  collar  counties 
comprising  the  most  affluent  market  in  Illinois  and  elev¬ 
enth  in  the  U.S.  The  daily  paid  circulation  of  GCN 
newspapers  is  more  than  167,000,  over  90%  which  is 
home  delivered,  and  represents  the  third  largest  daily 
circulation  in  Illinois! 

Our  readers  use  this  buying  power  in  a  retail  market 
which  is  second  in  Illinois,  and  has  sales  three  times 
greater  than  the  next  largest  market. 

Think  about  it.  Isn’t  it  about  time  you  attuned  your 
advertising  message  to  this  affluent  MARKET  APART 
not  reached  by  The  Chicago  Tribune  or  The  Chicago 
Sun-Times? 

Let  the  Greater  Chicago  Newspapers  complement 
your  media  buy.  Call  us  today,  and  you’ll  be  singing  our 
song  tomorrow! 
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HARRIS  NP-1472 

Making  Deadline  Headlines 
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Deadlines. 

You  live  by  them.  And  we  live  to  Featuring  the  exclusive  ARS  (Auto¬ 
understand  them  better  than  any  matic  Repair  System),  incomplete 

other  manufacturer.  It’s  what  sets  us  sets  are  simply  recycled  to  replace 

apart  in  the  development  of  com-  missing  sections.  ARS  is  a  proven 

plete  mailroom  systems.  That  way,  repair  method,  efficiently  operating 

you  can  concentrate  on  "today’s  in  mailrooms  for  nearly  two  decades, 

edition’’,  while  we  concentrate  on  Plus,  you  can  configure  the  1472  to 

today’s  and  tomorrow’s  mailroom  operate  in  single,  double,  or  triple 

system  needs.  delivery  modes,  inserting  online  with 

The  NP-1472  inserter  is  a  machine  pressspeeds  up  to  75,^cph.  And, 

specifically  designed  to  grow  with  when  combined  with  Programmable 
your  insertion  demands.  Operating  J^ne  Control,  you  have  the  most 
at  25,000  cycles  per  hour,  the  flexible  machine  m  the  industry. 
NP-1472  features  the  highest,  most  In  addition,  newly-designed  hoppers 
consistent,  insertion  rates  available  and  pockets  let  you  produce  up  to 
today!  300  broad  sheet  pages  in  the  widest 


variety  of  insert  formats — from  sin¬ 
gle  to  multiple-sheet  products.  So  if 
your  mailroom  needs  more  breath¬ 
ing  room,  especially  at  deadline  time 
. .  .relax.  Call  Pete  Gettings,  VP  Sales, 
at  (513)  278-2651,  and  discover  the 
inserter  that’s  making  headlines.  The 
NP-1472. 

Where  productive  mailrooms  begin 
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BINDERY  AND  FORMS  PRESS  DIVISION 


4900  Webster  St.  •  Dayton.  OH  45414 
(513)  278-2651 
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MARCH 

13-15— First  Amendment  Congress,  Marriott  City  Center,  Denver. 

13-16— ANPA  Total  Newspaper  Conference,  St.  Petersburg. 

16-18 — New  England  Newspaper  Association,  Winter  Convention  and 
Annual  Meeting,  Westin  Hotel,  Boston. 

16- 18— Illinois  Press  Association,  Annual  Ad  Managers  Convention,  Shera¬ 

ton  Inn,  Springfield. 

17- 16— Independent  Free  Papers  of  America,  Spring  Conference,  Airport 

Marriott  Hotel,  St.  Louis. 

18- 19— Mississippi  Valley  Classified  Advertising  Managers’  Association, 

50th  Sales  Conference,  Palmer  House,  Chicago. 

19- 24 — Inter  American  Press  Association,  Midyear  Meeting,  Hotel  Santo 

Domingo,  Santo  Domingo,  Dominican  Republic. 

20- 22— Central  States  Circulation  Manager's  Association,  Spring  Confer¬ 

ence,  Galt  House,  Louisville. 

20-22— Southern  Newspaper  Publishers  Association,  Production  Confer¬ 
ence,  Colony  Square  Hotel,  Atlanta. 

21 — New  York  Newspaper  Publishers  Association,  Winter  Convention, 
Steuben  Club,  Albany. 

24-26 — New  Jersey  Press  Association,  Annual  Spring  Conference  and 
Trade  Show,  Plaza  Hotel,  Morristown,  N.J. 

24- 27— Northern  Short  Course  in  Photojournalism,  Sponsored  by  National 

Press  Photographers  Association,  Regions  1,2,3,  Plaza  Hotel, 
Rochester,  N  Y. 

25- 27— Ohio  News  Photographers  Association,  Convention,  Stouffer's 

Tower  City  Plaza  Hotel,  Cleveland. 

APRIL 

6-8 — America  East  Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

6- 9— Sixth  Annual  National  Hispanic  Media  Conference  &  Expo,  Hyatt 

Regency  Hotel,  Dallas. 

7- 8 — Louisiana  Press  Association,  Annual  Convention,  New  Orleans. 

7- 9— Southern  Circulation  Managers'  Association,  Spring  Meeting,  Talla¬ 

hassee. 

8- 9— Michigan  Press  Association,  Classified  Advertising  Conference,  Cla¬ 

rion  Hotel,  Lansing. 

9— Conference  in  Visual  Communicatons,  Sponsored  by  photojournal¬ 
ism  students  at  the  William  Allen  White  School  of  Journalism  and 
Mass  Communications,  University  of  Kansas,  Stauffer-Flint  Hall, 
Lawrence,  Kan.  (913-864-4755). 

10-13 — Newspaper  Research  Council,  General  Conference,  Doubletree  Inn, 
Monterey,  Calif. 

12- 15 — American  Society  of  Newspaper  Editors,  J.W.  Marriott  Hotel, 

Washington,  D.C. 

13- 16 — Suburban  Newspapers  of  America,  Advertising  Conference,  Shera¬ 

ton  Plaza,  Chicago. 

16-19— Interstate  Circulation  Managers'  Association,  Harrah's,  Atlantic  City. 
18-20— The  Canadian  Press,  Hilton  Harbour  Castle  Hotel,  Toronto. 
18-20— Canadian  Daily  Newspaper  Publishers  Association,  Hilton  Harbour 
Castle  Hotel,  Toronto. 

25-27— American  Newspaper  Publishers  Association,  Sheraton  Waikiki, 
Hawaii. 


Seminars/ Workshops/Clinics 

MARCH 

20-30—  American  Press  Institute,  Management  and  Costs,  Reston,  Va, 
27-30— SNPA  Foundation,  Seminar,  Is  Our  Food  Safe?,  Gainesville,  Fla. 

27- 4/1— The  Poynter  Institute  for  Media  Studies,  Ethics:  Applied  Ethics,  St. 

Petersburg. 

28- 30— ANPA/ASNE/AF>ME,  Leadership  in  the  Newsroom,  Austin,  Texas. 


The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


Inland  Front  Page  winners.  The  winners  of  the  first 
annual  Front  Page  Contest  were  announced  by  the  Inland 
Daily  Press  Association.  The  contest,  a  successor  to 
Inland’s  Makeup  and  Design  Contest,  judged  entries  on 
the  basis  of  quality  of  writing,  story  selection,  headline 
treatment,  and  graphics  and  design  of  the  front  page. 

The  winners  were  the  Durango  (Colo.)  Herald,  under 
10,000  circulation  category;  Southeast  Missourian,  Cape 
Girardeau,  10,001  to  25,0{)0  circulation  category;  and  the 
Bismarck  (N.D.)  Tribune,  25,001  to  100,000  circulation 
category. 

There  were  not  enough  entries  to  judge  the  over  100,000 
circulation  category. 

N.C.  Hall  of  Famers.  Vivian  Austin  Edmonds,  publisher 
of  the  black  community  newspaper,  Carolina  Times-,  Rolfe 
Neill,  publisher  of  the  Charlotte  Observer,  and  Herbert 
O’Keef,  former  editor  of  the  Raleigh  Times,  will  be 
inducted  April  10  in  the  North  Carolina  Journalism  Hall  of 
Fame  at  the  University  of  North  Carolina,  Chapel  Hill. 

Quindlen  honored.  Anna  Quindlen,  “Life  in  the  30’s” 
columnist  for  the  New  York  Times,  was  named  a  1988 
Matrix  Award  winner  by  the  New  York  Chapter  of 
Women  in  Communications. 


APRIL 

5-6— New  England  Newspaper  Association,  Credit  &  Collections  Work¬ 
shop,  Treadway  Inn,  Newport. 

7- 8 — Illinois  Press  Association,  News-Editorial  Regional  Workshop,  Per- 

oria;  April  14-15,  Chicago;  April  21-22,  Mattoon. 

8- 9— New  York  State  Circulation  Managers  Association,  District  Sales 

Management  Seminar,  Holdiay  Inn,  Downtown  Syracuse. 

9— New  York  State  Society  of  Newspaper  Editors,  Sports  Writing  Work¬ 
shop,  Syracuse  University,  Syracuse. 
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Sitton  honored.  Claude  Sitton,  editor  of  the  Raleigh 
(N.C.)  News  and  Observer  for  nearly  20  years  and  a  native 
of  Atlanta,  received  the  Neely  Young  Award  from  the 
Georgia  Press  Association  in  recognition  of  his  contribu¬ 
tions  to  journalism  education. 

Georgia  Hall  of  Famers.  The  Georgia  Press  Association 
recently  inducted  three  journalists  into  its  Newspaper  Hall 
of  Fame:  W.H.  McWhorter,  1894-1979,  a  longtime 
publisher  of  the  Dekalb  New  Era;  Charles  LeRoy  Black, 
1923-1982,  best  known  for  his  Vietnam  war  coverage  for 
the  Columbus  Enquirer-,  and  J.  Roy  McGinty,  who  died  in 
1979,  a  career  newspaperman  who  eventually  became 
owner  of  the  Calhoun  Times. 
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Goss*  Flexoliner  press 

0NES1ISIEM.0NES0URCL 


The  Goss  Flexoliner  system  for 
flexo  production.  From  one 
source.  Goss  Newspaper  Products. 
Print  up  to  six  colors  on  every 
web  with  stacked- 
unit  configurations. 
Increase  color  place¬ 
ment  at  any  time 
without  sacrificing 
paging. 

A  menu-driven, 
keypad-entry  con¬ 
trol  system.  Com¬ 
mand-feedback 


registration  on  all  cylinders  and 
compensators.  Optional  plate 
impositioning  system. 

Ink  handling  systems  from 
simple  tanks  to  automated. 
Folders  from  jaw  to  rotary  to 
combination.  Up  to  50"  con¬ 
stant-tension  running-belt  RTPs. 

The  Goss  Flexoliner  press.  For 
new  installations.  For  letter¬ 
press  to  flexo  plant  conversions. 
And  Goss  Flexoliner  units  can 
add  front-page  process  color 
capability  to  letterpresses. 


The  Goss  commitment.  Ongo¬ 
ing  flexo  process  development 
and  materials  testing.  Training, 
turnkey  and  parts  from  the  Goss 
service  network. 

Goss  Newspaper  Products. 
First  in  offset.  Now  first  in  flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
IL  60650. 312/656-8600. 
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IN  BRIEF 


San  Diego  carrier 
hailed  as  hero 

San  Diego  (Calif.)  Union  newscar- 
rier  Shawn  Sabo  has  been  hailed  as  a 
hero  for  actions  that  helped  save  the 
life  of  a  woman. 

Shawn,  12,  was  delivering  his  route 
in  San  Diego  at  about  5:30  in  the 
morning  Feb.  16  when  he  saw  a 
woman  apparently  undergoing  a  sei¬ 
zure  inside  her  doorway. 

Because  of  the  hour,  Shawn  was 
unable  to  get  help  from  neighbors,  so 
he  ran  back  to  the  victim’s  house  and 
called  the  911  emergency  number. 

Officials  said  his  quick  action  saved 
the  woman’s  life. 

Shawn’s  actions  were  noted  in  a 
recent  half-page  ad  in  the  Union. 

International  edition 
of  USA  Today  gets 
Holiday  Inns  ads 

Holiday  Inns  Inc.  has  signed  a  con¬ 
tract  with  the  international  edition  of 
USA  Today  for  the  exclusive  right  to 
advertise  on  the  newspaper’s  world 
weather  page. 

The  three-inch  deep,  four-color  ad 
will  run  across  the  bottom  of  the 
world  weather  page  every  day  from 
March  15  to  Dec.  31.  Holiday  Inns  is 
the  first  advertiser  to  appear  on  the 
weather  page  of  USA  Today’s  inter¬ 
national  edition,  which  includes  color 
maps  of  the  United  States,  Europe 
and  Asia. 

New  Kenya  Times 
launched  in  Nairobi 

The  ruling  party-owned  newspa¬ 
per,  Kenya  Times,  hit  the  streets  of 
Nairobi  Feb.  15  with  a  new  look  and  a 
new  part-owner,  British  newspaper 
publisher  Robert  Maxwell. 

Kenya  African  National  Union 
(KANU),  by  law  the  country’s  only 
political  party,  bought  the  newspaper 
April  5,  1983  and  changed  it  to  the 
Kenya  Times. 

It  is  published  by  Kenya  Times 
Media  Trust,  a  joint  venture  between 
KANU  Investments  and  Maxwell 
Communications  Corp. 

Maxwell  and  KANU  announced  in 
January  1987  that  they  would  be  part¬ 
ners  in  a  series  of  media-related  busi¬ 
nesses,  including  a  textbook  publish¬ 
ing  company. 

Maxwell  said  he  would  invest  S45 


million  in  the  project,  which  includes 
a  30-story,  twin-tower  communica¬ 
tions  center  in  Nairobi. 

Maxwell’s  Mirror  Group  Newspa¬ 
pers  last  year  sent  people  to  train 
Kenya  Times  journalists  and  printers, 
and  the  newspaper  received  new 
equipment. 

The  new  Kenya  Times  is  the  first 
major  undertaking  of  the  partnership. 

Fund  for  blind 
gets  $1  million 

Net  proceeds  of  over  $1  million 
have  been  raised  for  the  Indianapolis 
Star  Fund  for  the  Blind  by  the  Hoo- 
sier  newspaper's  annual  Indiana- 
Kentucky  boys’  and  girls’  high  school 
all-star  basketball  game. 

The  interstate  rivalry,  matching  the 
best  of  both  states  in  doubleheaders  in 
Louisville  and  Indianapolis,  began  in 
1940.  Last  year,  the  games  in  Indian¬ 
apolis  netted  $67,000  to  aid  the  vis¬ 
ually  impaired  programs  and  agencies 
throughout  Louisiana.  Proceeds  from 
the  Kentucky  games  support  Ken¬ 
tucky  Lions  Eye  Foundation. 

Changes  in  VIP 
circulation  area 

Changes  in  the  circulation  area  cur¬ 
rently  being  serviced  by  its  VIP  maga¬ 
zine  were  announced  by  the  Chicago 
Tribune.  With  the  May  8  issue,  the 
changes  reflect  the  altered  demo¬ 
graphics  of  Chicagoland,  including 
growth  in  the  northwestern  suburbs, 
Du  Page  County  and  the  Near  North 
Side. 

Produced  once  a  month,  VIP  this 
year  has  also  scheduled  special  issues 
including  Fall  Fashion-Part  II  on 
Sept.  11  and  Home  Entertainment- 
Part  II  on  Nov.  6. 

Reynolds  gift  to 
Univ.  of  Missouri 

A  $9-million  gift  from  the  Donald 
W.  Reynolds  Foundation  Inc.  to  the 
University  of  Missouri-Columbia  — 
the  largest  in  the  university’s  history 
and  the  first  gift  of  its  upcoming  ses- 
quicentennial  celebration  —  will 
finance  the  construction  of  a  new 
alumni  center.  Donald  E.  Reynolds,  a 
1927  graduate  of  the  university,  is 
founder  of  the  foundation  and  of  the 
Donrey  Media  Group. 


Canadian  papers 
seek  govt,  funds 

The  New  Brunswick  government 
has  been  asked  to  finance  a  French- 
language  newspaper  by  L'Acadie 
Nouvelle,  a  daily  that  publishes  in  the 
northeastern  part  of  the  province,  and 
Le  Matin,  a  Montreal-based  daily. 

The  two  papers  want  to  merge  and 
have  asked  the  government  for 
interim  financing  to  help  carry  Le 
Matin  during  the  negotiations.  Rino 
Volpe,  president  of  Place  Assomption 
Ltd . ,  a  major  backer  of  Le  Matin ,  said 
the  newspaper  needs  at  least  $10,000 
(Canadian)  a  week  from  the  province 
to  keep  it  alive. 

Calif,  paper  will 
be  five-day 
publication 

Beginning  April  6,  the  Antelope 
Valley  Press  of  Palmdale,  Calif.,  will 
begin  producing  a  Wednesday  morn¬ 
ing  edition,  making  the  paper  a  five- 
day-a-week  publication. 

The  Valley  Press  is  currently  home 
delivered  on  Sunday,  Tuesday, 
Thursday  and  Friday  mornings.  The 
fifth  edition  will  be  printed  and  dis¬ 
tributed  at  no  additional  cost  to  home 
subscribers.  A  rate  adjustment  earlier 
this  year  brought  the  monthly  sub¬ 
scription  rate  to  $5.50. 

Carter  plans  for 
papers  in  Georgia 

The  Byron  News  and  Peach  County 
Report  of  Byron,  Ga.,  began  publica¬ 
tion  of  a  weekly  newspaper  in  late 
January.  The  newspaper  is  owned  by 
Carter  Communications  Corp.  of 
Macon,  Ga. 

Carter  Communications  also  plans 
to  split  the  Peach  County  Report  into 
a  separate  semiweekly  publication  in 
Fort  Valley,  Ga.,  also  in  Peach 
County. 

A  third  publication,  an  arts  and 
entertainment  weekly,  is  slated  to 
begin  publication  in  Macon  in  early 
April. 

Ray  Thomas,  formerly  of  the  War¬ 
ner  Robins  Daily  Sun,  has  been 
named  editor  of  the  Byron  News  and 
Peach  County  Report.  Dave  Shelton, 
former  news  editor  of  the  collegiate 
publication  the  Eagle,  has  been 
named  editor  of  Wow-Weekly,  the 
arts  and  entertainment  tabloid  in 
Macon. 
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HowTo  Please  Readers, 
The  People  Judging 
Your  P^er  Everyday. 


There  is  only  one  newspaper  design  contest  that 
matters.  It  takes  place  365  days  a  year  and  the  readers 
judge  who  wins. 

Graphics  ’88  wants  to  help  you  win  that  contest. 
Section  by  section.  Day  after  day. 

The  10th  annual  San  Jose  Mercury  News  Graphics 
Conference  has  assembled  some  of  the  biggest  talent 
in  the  business  to  show  you  what  it  takes  to  produce 
consistently  outstanding  newspajjers.  We  invite 
you  to  join  us  and  share  in  the  secrets  of 
winning  at  Graphics  '88  on 
April  29,  30  and  May  1  at  the 
Sunnyvale  Hilton  in 
Sunnyvale,  Calif. 

Our  feature  session, 

“Winning  Section  by 
Section,”  will  examine  what 
it  takes  to  win  in  news,  business, 
sports  and  features.  Well-known  section 
editors  will  show  you  how  they  do  it 
every  day,  with  an  emphasis  on  graphics. 

Other  sessions: 

■  “Winning  Through  Design,” 

an  approach  to  redesign  and  packing. 

■  “Designing  Witfi  Photogr^hy,” 

in  a  wide  variety  of  publications. 

■  “Photo  Illustration,” 

focusing  on  concept  and  execution. 

■  “Digital  Cameras  &  Darkrooms,” 

a  look  into  the  future. 

■  “Simple  Graphics,” 

for  papers  with  limited  resources 
and  personnel. 

■  “MacGraphics  II,” 

on  the  latest  computer  graphic 
techniques. 


Graphics  ’88  will  also  feature  the  popular  hands-on 
Macintosh  session,  a  Page  Design  competition  (all  regis¬ 
trants  are  eligible  to  enter  this  free  contest),  and  photo¬ 
graphy  and  art  portfolio  critiques.  Traditionally,  the  con¬ 
ference  also  presents  the  Newspaper  Photographer  of 
the  Year  and  the  Picture  Editor  of  the  Year  from  the 
Missouri  Pictures  of  the  Year  Competition. 

The  San  Jose  Mercury  News  Graphics  Conference 
has  been  an  annual  sellout,  so  don’t  delay  -  call 
for  your  reservation  packet  today!  The  cost 
of  the  three-day  conference  is  S90 
a  person;  S60  for  students.  The 
deadline  for  registration  is 
April  21. 

The  Sunnyvale  Hilton  is 
host  to  this  year’s  confer¬ 
ence.  A  hotel  reservation  card 
will  be  included  in  the  Graphics 
88  information  packet.  Late  check¬ 
outs  will  be  available  on  Sunday. 

For  more  information  or  a  copy  of 
Graphics  ’88  information  kit,  call  Pete 
Woolley  at  the  San  Jose  Mercury  News 
at  (408)  920-5200. 

Graphics  ’88  will  show  you  you  can 
win  every  day. 
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Responsibility  for  ad  content 

A  jury  in  Texas  ordered  Soldier  of  Fortune  magazine  to  pay  $9.4 
million  in  damages  to  the  family  of  a  woman  whose  husband  hired  her 
killer  through  a  classified  ad  in  that  publication.  The  jury  said  the 
publisher  should  have  known  the  advertiser  who  offered  his  services 
for  “high-risk  assignments”  meant  he  was  a  hired  killer. 

The  California  Court  of  Appeals  earlier  upheld  a  lower  court’s 
dismissal  of  a  suit  against  Seventeen  magazine  by  a  teen-ager  who 
claimed  that  after  reading  an  ad  for  a  certain  brand  of  a  feminine 
hygiene  product  she  used  the  product,  and  became  seriously  ill.  The 
court  held  that  the  magazine  does  not  warrant  the  products  it  adver¬ 
tises,  has  no  duty  to  investigate  these  products,  and  cannot  be  held 
liable  for  defective  products  unless  they  are  endorsed  by  the  maga¬ 
zine. 

Although  these  cases  do  not  involve  newspaper  advertising  they 
must  be  examined  for  their  possible  application  to  the  newspaper 
field,  nevertheless. 

In  the  Texas  case,  the  magazine  publisher  said  the  verdict  “would 
have  tremendous  ramifications  on  the  publishing  industry.  Every 
publisher  is  going  to  have  to  look  at  every  ad  he  publishes.”  The 
victorious  attorney  for  the  plaintiff  disagreed,  saying  “this  is  not  any 
threat  to  the  legitimate  press.” 

“We  brought  this  suit  to  get  Soldier  of  Fortune  off  the  magazine 
rack.  We  hope  we  have  done  that,”  the  attorney  said,  not  realizing 
the  implications  of  that  comment.  Even  the  jury  foreman  was  quoted 
as  saying,  “We  wanted  to  arrive  at  a  figure  that  would  set  an  example 
for  other  publications  that  might  do  the  same  thing.” 

The  California  verdict  is  in  keeping  with  the  history  of  newspaper 
advertising.  It  recognizes  that,  while  publishers  do  their  best  to 
guard  against  carrying  fraudulent  advertising  claims,  they  cannot 
guarantee  the  products  advertised.  To  do  so,  the  court  said,  would  be 
to  create  a  new  tort  for  negligently  failing  to  investigate  the  safety  of 
an  advertised  product  because  such  a  tort  would  require  publications 
to  maintain  huge  staffs  to  scrutinize  and  test  each  product  offered. 

The  Texas  decision,  if  allowed  to  prevail,  would  mean  that  any 
reader  with  a  grudge  against  a  publication  could  bring  suit  claiming 
damages  for  ads  believed  to  be  untruthful  or  misleading  unless  the 
publisher  investigated  every  advertising  claim.  For  classified  adver¬ 
tising  the  prospects  would  be  horrendous  —  in  the  real  estate  mar¬ 
ket,  alone,  not  to  mention  the  positions  wanted  ads. 

That  decision  must  be  reversed. 


3.5  miles  is  too  close 

The  Air  Force  has  requested  NASA  to  close  off  observation  sites 
for  the  public  and  news  media  at  the  Kennedy  Space  Center  and  move 
them  back.  After  many  years  without  mishap  to  anyone  on  the 
ground ,  the  Air  F orce  says  3. 5  miles  is  too  close  for  safety  reasons.  So 
far,  NASA  is  not  convinced.  It  sounds  like  another  military  move  to 
keep  the  press  as  far  away  as  possible. 
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Letters  to  the  Editor 

Defends  position  taken  by  Standing  Committee 


An  editorial  in  your  Dec.  12  issue 
objects  to  the  Standing  Committee  of 
Correspondents’  decision  to  reject 
congressional  press  credentials  for 
Maturity  News  Service.  The  commit¬ 
tee’s  rules  are  “well-intended  and 
clear  but  they  should  be  tempered  by 
reality,”  it  states. 

This  reality,  according  to  the  edito¬ 
rial,  is  that,  “in  spite  of  its  financing, 
MNS  is  staffed  by  reputable  news¬ 
people  who  already  have  earned  their 
credentials  and  reputations.” 

I,  and  the  rest  of  my  colleagues  on 
the  committee,  agree  with  you  that 
many  of  the  individuals  on  the  MNS 
roster  are  well-known  professional 
journalists.  However,  the  committee 
is  not  the  integrity  police.  We  do  not 
have  a  mandate  to  assign  credentials 
on  the  basis  of  reputation  and  we  do 
not  examine  an  applicant’s  credibility 
before  granting  them. 

We  do  have  a  responsibility  to 
examine  whether  the  applicant 

Headline  was 
overly  optimistic 

1  fear  that  the  headline  on  your  Feb. 
6  story  about  minority  employment  in 
circulation  departments  is  overly 
optimistic.  The  headline  read, 
“Newspaper  circulation  departments 
employ  above  average  ratio  of  minor¬ 
ity  workers.” 

Every  estimate  that  I’ve  read  of 
U.S.  minority  population  is  in  the 
20%-28%  range,  not  as  low  as  the 
14.7%  you  published.  So  the  circula¬ 
tion  department  minority  percentage 
of  16.8%  is  actually  below  the  percen¬ 
tage  of  minorities  in  the  U.S.  popula¬ 
tion.  We  need  to  do  better. 

Loren  Ghiglione 

(Ghiglione  is  editor  and  publisher  of 
the  Southbridge  [Mass.]  News.) 

Gagged 

The  Supreme  Court  recently 
gagged  us  all  by  the  Hazelwood  deci¬ 
sion.  I’m  sick  of  hearing  “interpreta¬ 
tions”  which  we’re  all  using  as 
excuses  for  not  fighting.  Don’t  we 
recognize  a  noose  any  more? 

Kathi  Williams 
San  Francisco,  Calif. 


derives  most  of  his  income  from  daily 
journalism  and  the  sources  of  that 
income.  Our  rules  clearly  rule  out 
credentials  for  lobbyists  or  people 
employed  by  the  government. 

MNS  is  now  underwritten  by  the 
AARP  and  hence  —  to  my  mind  — 
should  not  receive  credentials.  If,  at 
some  point  in  the  future,  MNS 
becomes  self-supporting  and  totally 
independent  of  AARP,  then  I  would 
recommend  that  a  future  Standing 
Committee  reconsider  this  decision. 

While  AARP  may  not  intend  that 
MNS  function  as  an  arm  of  its  lobby¬ 
ing  activities,  the  news  service 
reports  on  issues  that  are  directly 
related  to  AARP’s  mission.  What 
other  point  is  there  for  AARP  to 
invest  such  time,  money  anu  reputa¬ 
tion  in  MNS  if  not  to  support  its  mes¬ 
sage? 

With  changing  technology  and 


increasingly  complex  corporate  rela¬ 
tionships,  the  Standing  Committee 
often  finds  itself  confronted  with  cre¬ 
dential  decisions  that  are  not  black- 
and-white  but  gray. 

If  you  would  bend  the  rules  to  grant 
credentials  to  MNS,  would  you  also 
give  them  to  the  Chamber  of  Com¬ 
merce’s  business  television  program? 
Where,  if  anywhere,  would  you  draw 
the  line?  Should  restrictions  be  elimi¬ 
nated  altogether? 

I  am  disapointed  that  you  rejected 
so  glibly  our  decision  on  MNS  with¬ 
out  contributing  in  a  substantive  and 
thoughtful  way  to  this  larger,  thorny 
debate. 

Carol  Giacomo 

(Giacomo  is  treasurer  of  the  Stand¬ 
ing  Committee  of  Correspondents  and 
is  with  Reuters.) 


Naive  idea 


The  idea  that  Soviet  “journalists” 
and  U.S.  newspeople  might  sit  down 
and  draw  up  a  joint  credo  for  journal¬ 
ists  (E&P,  Feb.  27)  is  one  of  the  most 
naive,  foolish  proposals  in  some  time. 

You  can’t  take  the  Soviet  approach 
of  a  controlled  press  and  the  Ameri¬ 
can  approach  of  a  free  press  —  and 


somehow  split  the  difference,  not  if 
you  want  to  keep  a  free  press. 

This  is  a  dumb  idea  whose  time 
should  never  come. 

Dana  Bullen 

(Bullen  is  executive  director  of  the 
World  Press  Freedom  Committee.) 


MOST  IRREVERENT  VIDEO  COLUMNIST  IN  PRINT 


WANTED 


RICHARD  ZACKS 

If  your  home-video  columnist  doesn’t  prefer  a  night  in  front  of 
the  VCR  to  just  about  anything . . .  hasn’t  generated  hundreds 
of  trackable  video  cassette  sales. .  .decided  to  have  children 
before  watching  “Video  Baby”. .  .maybe  it’s  time  for  a  change. 


DESCRIPTION:  Home-video  expert  and  na¬ 
tionally  syndicated  columnist. 

LAST  SEEN:  In  the  Boston  Globe,  Dallas  Morn¬ 
ing  News,  Denver  Post,  Detroit  News,  Phila¬ 
delphia  Inquirer,  San  Diego  Tribune,  Seattle 
Post-Intelligencer  and  more . . . 

RECORD:  One  HOME  VIDEO  column  every 
week — each  built  around  a  theme,  timed  to  new 
releases,  accompanied  by  two  to  three  B&W 
photos,  and  full  of  wry  wit. 

EDITORS:  For  a  FREE  montho  trial  of  Zacks's 
HOME  VIDEO  column,  call  Dan  Barber  at  The 
New  York  Times  Syndication  Sales  Corp.  at 
800-972-3550  or  (212)  645-3000. 
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Springfield’s  Success  Story:  Update 

The  completion  of  a  new  skyscraper—  the  city’s  tallest—  and 
the  opening  of  a  new  hotel—  the  city’s  largest—  signal  a  new 
chapter  in  the  Springfield,  Massachusetts,  success  story.  In  the 
past  decade,  half  a  billion  dollars  have  been  spent  in  Downtown 
Springfield’s  revitalization 

Springfield’s  rebirth  continues  with  a  new  vitality  that  has 
gained  state  and  national  attention.  As  a  result,  jobs  have  been 
created,  new  sources  of  revenue  established,  people  have  come 
back  to  the  city,  and  best  of  all,  new  goals  are  being  set. 

We’re  proud  to  be  part  of  Springfield’s  renaissance. 

Union-News 

1860  Main  Street,  Springfield,  Massachusetts  01101  (413)  788-1000 

Represented  nationally  by  Newhouse  Newspapers. 


March  12,  1988 


E&P 

Every  Saturday  since  1884 


AIDS  and  anonymity 

AIDS  patient  sues  newspaper  after  she  claims  she  was  identified  by 
readers  as  the  anonymous  subject  of  a  story  about  her  circumstances 


By  Staci  D.  Kramer 

When  Carol  Gentry,  the  medical 
writer  for  the  St.  Petersburg  (Fla.) 
Times,  wrote  about  “Karen,”  a  29- 
year-old  AIDS  patient,  she  thought 
she  was  helping  the  public  understand 
that  AIDS  does  not  affect  only  certain 
stereotypical  groups. 

Gentry  wanted  to  tell  the  story  of  a 
heterosexual  woman  who  apparently 
caught  AIDS  by  going  to  bed  with  the 
wrong  man  and  who,  unwittingly,  had 
passed  the  virus  on  to  her  young 
daughter  at  birth.  Gentry  used  pseu¬ 
donyms  for  the  mother  and  daughter 
at  Karen’s  request. 

Nearly  a  year  after  “Being  a  Mom 
With  AIDS”  was  published.  Gentry 
and  the  paper’s  owner.  Times  Pub¬ 
lishing  Co.,  are  being  sued  by  mother 
and  daughter  for  invasion  of  privacy 
and  breach  of  contract.  It  may  be  the 
first  suit  involving  a  journalist  in  the 
rapidly  growing  area  of  AIDS  litiga¬ 
tion.  The  suit  was  filed  in  mid-Decem¬ 
ber  in  Pinellas-Pasco  Circuit  Court. 

Karen,  known  as  Jane  Doe  in  the 
court  papers,  claims  Gentry  promised 
to  conceal  her  identity,  but  failed.  She 
further  contends  that  Gentry  prom¬ 
ised  her  the  right  to  review  the  story 
prior  to  publication  and  broke  a  con¬ 
tract  by  not  allowing  her  to  do  so. 

The  suit  calls  the  article  “an  unwar¬ 
ranted  intrusion  .  .  .  which  has  out¬ 
raged  her  and  caused  her  mental  suf¬ 
fering,  shame  and  humiliaton  .  .  . 
preventing  her  from  carrying  on  her 
day-to-day  duties  and  activities,  and 
caused  loss  of  sleep.” 

It  also  claims  that  the  alleged 
breach  of  contract  aggravated  Doe’s 
illness  and  causes  her  to  be  “ostra¬ 
cized,  ridiculed  and  regarded  with 
contempt  by  her  friends  and  acquain¬ 
tances.” 

Despite  the  use  of  pseudonyms,  the 


(Kramer  is  a  free-lance  writer.) 


suit  claims  enough  details  were  pro¬ 
vided  to  allow  friends,  acquaintances, 
and  associates  to  identify  them.  Staff 
members  at  the  child’s  day-care  cen¬ 
ter  were  among  those  who  discovered 
the  connection  by  reading  the  story, 
according  to  the  suit. 

The  suit  was  filed  anonymously  to 
protect  Jane  and  her  daughter  Joan 
Doe  from  further  publicity,  according 
to  Michael  Houtz,  one  of  the  plain¬ 
tiff  s  attorneys. 


How  are  newspapers  coping  with  the 
coverage  of  AIDS?  See  story  on  Page 
10. 


“We  want  to  keep  as  much 
anonymity  as  possible  to  protect 
whatever  is  left,”  he  asserted. 

However,  Houtz  noted  they  have 
requested  a  jury  trial.  Houtz  said,  “I 
believe  she  realizes  that  at  some  point 
there  will  have  to  be  some  disclo¬ 
sures.” 

Times  attorney  George  K.  Rahdert 
does  not  think  the  judge  will  allow  the 
case  to  be  tried  under  fictitious 
names. 


paper’s  AIDS  coverage,  first  learned 
of  Jane  Doe,  or  Karen  as  she  called 
her  in  the  story,  while  researching  a 
story  about  children  with  AIDS  when 
a  social  worker  mentioned  a  sad  case 
about  a  mother  with  AIDS. 

“I  had  been  interested  in  doing  a 
story  about  someone  other  than  what 
is  perceived  as  the  stereotype,”  Gen¬ 
try  noted  in  a  recent  telephone  inter¬ 
view.  The  social  worker  agreed  to  ask 
Doe  if  she  would  agree  to  an  inter¬ 
view.  At  first.  Doe  talked  anony¬ 
mously  with  Gentry.  After  several 
calls  the  woman  agreed  to  an  inter¬ 
view  “as  long  as  1  didn’t  name  her,” 
Gentry  recalled. 

“Our  newspaper  doesn’t  use 
unnamed  sources  as  a  rule  unless 
there  is  good  cause,”  the  reporter 
pointed  out. 

She  convinced  the  editors  that  this 
was  a  good  cause.  The  interview  actu¬ 
ally  took  place  in  Doe’s  hospital  room 
while  she  was  recovering  from  a  bout 
of  meningitis  and  pneumocystis  cari- 
nii.  During  the  interview.  Gentry 
says,  the  woman  never  asked  her  to 
stop  taking  notes  when  she  spoke  of 


“Every  interaction  is  not  a  ‘contract’  We  did  agree 
not  to  print  her  name  and  we  didn’t  print  her  name,’’ 
he  stated. 


Rahdert,  the  attorney  responsible 
for  a  landmark  Supreme  Court  ruling 
that  people  with  contagious  diseases 
are  handicapped  and  covered  by  fed¬ 
eral  anti-discrimination  laws,  sees  the 
case  as  part  of  the  litigiousness  of  our 
society. 

“Every  interaction  is  not  a  ‘con¬ 
tract.’  We  did  agree  not  to  print  her 
name  and  we  didn’t  print  her  name,” 
he  stated. 

Gentry,  who  handles  most  of  the 


personal  details. 

Gentry  went  to  a  weeklong  forum 
on  the  West  Coast  soon  after  the  story 
was  published  and  did  not  speak  to 
Karen  until  her  return. 

“1  wanted  to  be  able  to  continue  to 
carry  on  a  relationship  with  her,” 
Gentry  said.  “She  had  touched  me; 
she  was  lonely.” 

Before  Gentry  could  call  to  arrange 
a  visit  —  she  had  brought  Karen  a 
(Continued  on  page  10) 


Anonymity 

(Continued  from  page  9) 


souvenir  of  the  trip  —  Karen’s  social 
worker  called  to  let  her  know  the 
woman  was  extremely  upset. 

When  she  spoke  with  Karen,  Gen¬ 
try  recalls,  “she  was  very  angry  with 
me.  It  took  me  by  surprise.  I  was 
devastated  for  days.” 

She  thought  the  experience  would 


discourage  her  from  writing  similar 
stories,  especially  when  they  involve 
anonymity,  but  indicates  that  has  not 
been  the  case. 

“It’s  not  something  I  did,”  Gentry 
said.  “I  think  this  happens  when  the 
press  deals  with  people  who  aren’t 
used  to  dealing  with  the  press.  We 
think  they  are  more  sophisticated 
than  they  are.” 

Gentry’s  employer  has  come  to  her 
defense,  passionately.  At  a  recent 


conference  on  media  coverage  of 
AIDS,  Times  Publishing  chairman 
and  chief  executive  Eugene  Patterson 
told  colleagues,  “Carol  Gentry  is 
being  sued  because  she  tried  to  put  a 
human  face  on  it  [AIDS].  It  becomes 
extremely  dangerous  legally  for  a 
newspaper  to  put  on  a  human  face.” 

Attorney  Rahdert  says  he  is  proud 
of  the  story  that  showed  the  public  an 
AIDS  patient  “just  like  your  sister. 
Personal  facts  and  details  are  what 
made  the  story  important.” 


The  Media  and  AIDS 

It’s  no  longer  a  rarity  to  see  stories  about  AIDS  in  newspapers; 
now  the  problem  is  making  sure  there  is  responsible  coverage 


By  Staci  D.  Kramer 

When  the  first  wave  of  AIDS  began 
in  the  early  1980s  prescient  reporters 
had  a  hard  time  getting  the  stories  into 
print. 

Today,  getting  AIDS  into  the  paper 
is  no  longer  the  problem.  In  1987, 
major  metropolitan  dailies  ran  more 
than  10,000  AIDS-related  articles. 

Some  papers  routinely  run  as  many 
as  three  or  more  at  a  time  —  the  San 
Francisco  Examiner  averages  five  or 
more  a  day  —  but,  just  because  more 
AIDS  stories  are  published,  it  doesn’t 
mean  that  they  are  all  worth  reading. 

The  bulk  of  AIDS  media  coverage 
is  more  reactive  than  reflective,  not 
unlike  coverage  of  major  breaking 
stories  like  the  Iran-contra  scandal  or 
the  Challenger  disaster. 

AIDS  can  no  longer  be  treated  as  a 
breaking  story,  though,  according  to 
journalists,  scientists,  public  health 
officials  and  academicians  who 
gathered  in  mid-February  to  discuss 
the  flaws  in  media  coverage  and  ways 
to  improve  that  coverage. 

A  two-day  seminar,  “The  Media 
and  AIDS”,  was  sponsored  by  the 
Poynter  Institute  for  Media  Studies  in 
St.  Petersburg,  Fla.  Poynter  will  pro¬ 
duce  a  book  based  on  the  seminar,  but 
publication  date  is  uncertain. 

One  near-consensus  observation: 
The  far-reaching  nature  of  the 
epidemic  demands  changes  in  the  way 
most  media  outlets  currently  cover 
the  disease,  even  at  papers  with 
established  AIDS  beats. 

Carole  Levine,  executive  director 
of  the  New  York-based  Citizens 


(Kramer  is  a  free-lance  writer.) 


Commission  on  AIDS,  said  the  frag¬ 
mented  coverage  inherent  in  the 
media  process  contributes  to  the 
public’s  lack  of  trust,  especially  when 
it  leads  to  contradictory  reports. 

Forming  an  interdisciplinary  AIDS 
team  with  beat  reporters  from  areas 
such  as  legal  affairs,  public  policy, 
religion  and  ethics,  health  and  science 
is  one  way  of  combating  that  fragmen¬ 
tation. 


AIDS  is  a  business  story  when  it 
involves  the  production  of  new  drugs. 
It  is  a  public  policy  story  when  it 
involves  legislation,  a  legal  story  as 
the  area  of  AIDS  litigation  grows. 
Without  the  team  approach,  stories 
may  fall  through  the  cracks  or,  worse, 
contradict  each  other. 

Atlanta  Constitution  editor  Bill 
Kovach  became  a  convert  to  the  team 
approach  during  the  seminar.  At  pres¬ 
ent,  the  Constitution’s  coverage  is 
handled  by  a  five-person  health  and 
science  team  with  one  reporter 
assigned  essentially  full  time  to  AIDS 
and  other  staff  members  who  “dip  in 
and  out.”  Two  editors  are  assigned  to 
read  AIDS  stories. 

In  addition,  Kovach  said,  the  paper 
is  in  the  midst  of  a  major  research 
project  on  the  public’s  knowledge  of 
and  attitudes  toward  AIDS  under  the 
direction  of  Dwight  Morris,  assistant 


managing  editor-special  projects.  The 
first  900  25-minute  interviews  were 
conducted  Feb.  11  through  17;  the 
results  will  be  released  in  a  five-part  in 
early  spring,  according  to  Morris. 
Kovach  said  he  would  use  the  results 
to  help  design  the  paper’s  coverage  of 
AIDS. 

“We’ve  got  to  start  at  the  bottom 
[developing]  demographics  and  work 
other  institutions  should  have  done. 


What  the  hell  is  a  newspaper  doing 
out  there  doing  that  kind  of 
research?”  he  asked. 

“I’m  organized  all  wrong  to  deal 
with  this  story,”  he  told  the  group  on 
the  second  day.  Instead  of  letting  the 
medical-science  team  carry  the  full 
burden,  Kovach  said,  the  answer  is  an 
AIDS  team  under  the  direction  of  one 
editor.  While  it  would  not  necessarily 
produce  stories  every  day,  the  team 
probably  would  meet  every  day, 
Kovach  added. 

“It  may  not  be  a  magic  bullet,  but  it 
may  be  a  magic  key,”  he  asserted. 

The  interdisciplinary  approach  is 
one  reason  the  Examiner  runs  so 
many  AIDS  stories.  Examiner  man¬ 
aging  editor  Frank  McCulloch  told 
Kovach,  “We  produce  a  hell  of  a  lot 
of  stories  with  the  word  ‘AIDS’  in 
them.” 

Establishment  of  an  AIDS  beat  is 


“Now  you  can’t  keep  it  out  of  the  paper,  and  in 
every  story  there’s  a  iittie  misinformation,”  said  Drake. 
“We  shouid  write  iess  about  AiDS,  but  more 
comprehensiveiy  about  AiDS.” 
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one  way  of  channeling  the  flow  of 
information  and  lessening  the  chance 
of  misinformation.  Dr.  Stephen 
Joseph,  the  New  York  City  commis¬ 
sioner  of  health,  says  the  New  York 
media  have  improved  AIDS  coverage 
in  large  measure  due  to  the  use  of 
designated  AIDS  reporters. 

“When  [New  York  Times  reporter] 
Bruce  Lambert  starts  a  story  about 
the  latest  development,  he  doesn’t 
have  to  start  from  the  beginning,”  he 
declared. 

During  the  seminar  several  ways 
were  suggested  for  AIDS  reporters  to 
help  general-assignment  reporters 
grapple  with  AIDS  coverage.  Some 
reporters,  like  Associated  Press  sci¬ 
ence  writer  Lee  Wiegel,  are  creating 
communal  file  systems  for  the  mas¬ 
sive  amount  of  information  they  col¬ 
lect  about  AIDS.  The  St.  Louis  Post- 
Dispatch  distributed  guidelines  for 
AIDS  reporting  throughout  the  news¬ 
room.  Clean’ug  up  the  clip  files  and 
correcting  mistakes  is  another  way  to 
avoid  making  the  same  mistakes  again 
and  again. 

The  group  also  discussed  flaws  in 
the  content  of  AIDS  coverage  and 
suggested  numerous  ways  for  the 
press  to  look  at  the  story. 

Veteran  science  reporter  Donald 
Drake  of  the  Philadelphia  Inquirer 
was  one  of  the  reporters  who  fought 
to  get  stories  in  the  paper. 

“Now  you  can’t  keep  it  out  of  the 
paper,  and  in  every  story  there’s  a 
little  misinformation,”  said  Drake. 
“We  should  write  less  about  AIDS, 
but  more  comprehensively  about 
AIDS.” 

He  thinks  the  media’s  competitive 
nature  harms  the  chances  for  such 
conservatism. 

“We’re  creating  our  own  excess  of 
stories,”  he  said. 

One  problem  with  journalism,  said 
Tim  Westmoreland,  counsel  to  the 


House  subcommittee  on  health,  is  the 
constant  effort  to  balance  stories  with 
minority  opinions. 

Among  the  examples  he  cited  were 
stories  that  explain  the  most  accepted 
theories  about  how  AIDS  is  transmit¬ 
ted,  then  quotes  one  study  which  sug¬ 
gests  AIDS  can  be  caught  from  mos¬ 
quitoes. 

Conservative  columnist  Cal 
Thomas  of  the  Los  Angeles  Times 
Syndicate  cautioned  Westmoreland 
to  remember  “the  only  problem  with 
that  is  that  in  the  tyranny  of  the 
majority  so  often  the  one  voice  has 
the  kernel  of  truth.” 

Drake  cautioned  that  “What  jour¬ 
nalists  have  to  do  is  be  more  assured 
about  our  ability  to  judge  the  truth.” 


“I’ve  watched 
newsroom  climates 
change.  There  is  an 
increased  sensitivity  in 
coverage  of  AIDS,’’ 
McCulloch  said. 


He  used  to  have  the  “Pasteur  syn¬ 
drome,”  writing  stories  about  every¬ 
one  in  fear  of  ignoring  the  next 
Pasteur.  It  took  him  time  to  realize, 
though,  “that  for  every  Pasteur,  there 
are  one  thousand  jerks.”  Now,  he 
said,  he’d  rather  miss  a  big  break¬ 
through  than  print  a  lot  of  misinforma¬ 
tion. 

Disagreements  between  the  non¬ 
journalism  experts  seemed  to  high¬ 
light  the  fragmentation  that  makes 
covering  AIDS  so  difficult.  For 
instance,  Westmoreland  said  he 
keeps  waiting  to  see  a  story  about 
how  the  education  process  is  working 
among  gay  men  in  New  York  City  and 
San  Francisco.  He  cited  the  drop  in 
syphilis  rates  in  those  two  cities  as 
examples. 

On  the  other  hand.  Health  Commis¬ 
sioner  Joseph  warned  reporters  about 
writing  such  a  story. 

“I  would  want  to  caution  against 
anybody  willing  to  declare  victory 
about  the  results  of  education  in  the 
gay  community,”  Joseph  said. 

Their  interchange  prompted  Drake 
to  observe  that  “Journalists  should 
question  obvious  truths.  It’s  not 
necessarily  working  because  of  public 
education.  It  could  be  the  gay  press  or 
it  could  be  because  gay  men  are 
spending  every  other  weekend  at  the 
funeral  of  their  friends.” 

Chris  Collins,  editor  of  the  AIDS 
Law  and  Litigation  Reporter,  thinks 
the  media  confuse  the  public  by  mis¬ 
using  language  and  that  reporters 
should  be  more  careful  about  the  use 


Frank  McCulloch 


of  terms  like  “safe  sex,”  “bodily 
fluids,”  “contagion,”  “exposure,” 
and  “victim.” 

Collins,  who  is  gay,  objects  to  the 
way  the  media  equate  homosexuality 
with  sex.  He  said  he  felt  personally 
brutalized  by  the  emphasis  on  promis¬ 
cuous  homosexuals  in  story  after 
story,  especially  in  1983. 

He  would  like  to  see  more  reporting 
on  the  effect  AIDS  has  had  on  the  gay 
community,  and  on  the  gay  commu¬ 
nity  apart  from  AIDS.  “AIDS  has  not 
erased  homosexuality  from  the 
earth,”  he  observed. 

Some  of  the  topics  he  suggests:  Is 
AIDS  keeping  gay  men  from  coming 
out  of  the  closet?  How  is  it  changing 
the  way  gays  see  themselves?  How 
does  the  issue  of  homosexuality  affect 
the  way  the  church  handles  the 
epidemic  and  education? 

Others  agreed  with  the  need  to 
show  what  one  participant  called  “the 
breadth  and  depth  of  homosexuality 
and  bisexuality,  especially  bisexual¬ 
ity,  in  this  nation.” 

Ken  Reid,  editor  of  the  Washington 
Drug  Letter,  said  most  daily  reporters 
tend  to  ignore  the  institutional  aspects 
of  AIDS.  He  suggested  covering 
institutions  —  drug  companies,  the 
federal  government,  etc.  —  a  little  bit 
more  and,  to  prove  his  point,  gave 
participants  a  guide  to  covering  the 
Food  and  Drug  Administration  com¬ 
plete  with  sources. 

Reid  said  AIDS  isn’t  the  only  medi¬ 
cal  story  treated  too  generally  by 
most  reporters. 

“Retin-A,  aspirin  —  they  just  went 
nuts  without  looking,”  he  said. 

AIDS  health  care  finance  is  the 
largest  and  most  undercovered  AIDS 
story,  according  to  Westmoreland. 

“As  insurance  companies  continue 
to  refuse  coverage,  the  public’s  bur¬ 
den  is  going  to  grow.  AIDS  costs  have 
(Continued  on  page  43) 
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Newspapers  call  new  postal  rate  hikes  ‘appropriate’ 

But  third-class  mailers  denounced  them  as  ‘disastrous’  and  vow 
to  seek  ways  of  delivering  third-class  mail  without  the  Postai  Service 


By  George  Garneau 

The  Postal  Rate  Commission, 
acknowledging  the  proliferation  and 
cost  of  “junk”  mail,  has  recom¬ 
mended  third-class  bulk  rates  jump  an 
average  of  25%. 

Third-class  mailers,  who  compete 
with  newspapers  for  advertising, 
would  be  hardest  hit  by  the  indepen¬ 
dent  Postal  Rate  Commission’s  rec¬ 
ommendations  to  raise  mail  rates 
overall  an  average  of  17.5%. 

Commissioners  were  gentlest  on 
letter  writers,  urging  that  the  price  of 
a  first-class  stamp  rise  13.6%  to  250. 
Second-class  rates,  affecting  newspa¬ 
pers  and  other  publications,  fared 
about  average,  getting  18%  higher 
rates. 

New  postal  rates,  last  raised  in 
February  1985,  are  expected  to  be 
approved  by  Postal  Service  gover¬ 
nors  and  put  into  effect  by  the  board 
of  governors,  possibly  by  April.  The 
increases  were  announced  March  4, 
closing  nearly  10  months  of  wrangling 
recorded  on  41,000  pages  of  docu¬ 
ments. 

The  rate  hikes  are  designed  to 
offset  an  estimated  $5.1 -billion  1989 
deficit,  based  on  current  rates,  and  to 
provide  $38.8  billion  next  year. 

Newspapers  praised  the  decision  as 
“appropriate,”  while  third-class 
mailers  denounced  it  as  “disastrous” 
and  vowed  to  seek  ways  of  delivering 
third-class  mail  without  the  Postal 
Service. 

Newspapers  using  second-class 
postage  for  in-county  mail  will  pay 
between  8%  and  9%  more  under  new 
rates. 

In  the  immensely  complex  field  of 
postal  rates,  the  recommendation  is 
regarded  as  a  victory  for  newspapers, 
mainly  because  it  hits  mail  advertisers 
harder.  Publications  using  regular 
second-class  will  pay  18%  more  on 
average,  but  to  some  zones  they  could 
pay  13%  to  24%  more.  Also,  increases 
for  publications  using  second-class 
mail  will  fall  more  heavily  on  adver¬ 
tising  than  on  editorial. 

Jerry  Cerasale,  a  PRC  legal 
adviser,  told  E&P  the  recommenda¬ 
tions  were  based,  in  part,  on  new 


George  Wilson 
ANPA  chairman 
'New  rates  are  equitable' 

information  showing  that  third-class 
mail  costs  more  in  carrier  delivery 
than  had  been  documented  previ¬ 
ously.  He  described  the  increases  as 
“a  refinement  of  costing.” 

Cerasale  said  commissioners  felt  a 
third-class  bulk  increase  over  25% 
would  “severely  affect  users.” 


stream  for  third  class  and  its  targeting 
of  individual  postal  customers  means 
the  average  homeowner  is  finding  his 
mailbox  is  a  repository  for  unsolicited 
advertising  messages  rather  than  a 
source  of  business  and  personal  com¬ 
munication.” 

The  shift,  she  stated,  raises  “a  seri¬ 
ous  concern”  about  the  public  per¬ 
ception  of  the  Postal  Service  and  its 
mission. 

The  American  Newspaper 
Publishers  Association  chairman, 
George  Wilson,  commented  in  a 
statement,  “Third-class  rates  have 
risen  gently  over  the  past  18  years 
while  first-class  mail  rates  have  risen 
steeply.  We  agree  .  .  .  that  the  Postal 
Service  and  the  Commission  should 
continue  to  strive  for  a  more  equitable 
distribution  of  costs  between  first- 
class  and  third-class  mail.” 

“I  think  it’s  the  facts  of  the  matter 
catching  up  to  the  rates,”  said  Robert 
Brinkmann,  attorney  for  the  National 
Newspaper  Association.  “Third  class 
used  to  be  very  cheap.” 

“We  are  very  pleased  about  the  in¬ 
county  portion  of  the  rate  case,  which 
was  our  major  concern,”  Brinkmann 
said,  “and  we  are  disappointed  by 
what  happened  to  regular  second- 
class  rates.” 


In  the  immensely  complex  field  of  postal  rates,  the 
recommendation  is  regarded  as  a  victory  for 
newspapers,  mainly  because  it  hits  mail  advertisers 
harder. 


Commission  vice  chairman  Patti 
Birge  Tyson  said  in  her  concurring 
opinion  the  commission’s  reluctance 
to  raise  third-class  rates  further  pre¬ 
vented  it  from  dealing  with  “inequi¬ 
ties  between  first-  and  third-class  that 
are  most  disturbing  to  me.” 

Noting  third-class  mail  made  up 
29%  of  postal  volume  but  was 
accountable  for  only  14%  of  overhead 
costs,  compared  with  first-class 
mail’s  53%  of  volume  and  65%  share 
of  overhead,  she  said;  “The  combina¬ 
tion  of  an  increasing  share  of  the  mail 


Gene  Del  Polito,  executive  director 
of  the  Third  Class  Mail  Association, 
said  its  386  companies,  heavy  third- 
class  users,  are  preparing  to  ask  for 
rule  changes  that  would  allow  private 
companies  to  deliver  third-class, 
addressed  mail. 

“We  want  to  take  the  monopoly  off 
delivery  of  third-class  mail  .  .  .  We 
want  ourselves  or  somebody  else  to 
deliver  our  mail,”  Del  Polito  said. 

The  “enormously  high”  rate  hikes 
proved  the  Postal  Service  is  “incapa- 
(Continued  on  page  44) 
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A  new  way  to  get  national  advertising 

217  daily  newspapers  agree  to  accept  ‘island’  ads  on  stock  table  pages; 
National  Car  Rental  to  spend  over  $2  million  in  16  of  Top  20  markets 


By  Debra  Gersh 

A  number  of  newspapers  have 
agreed  to  put  advertisers  on  an 
island  —  an  “island  position”  ad  on 
the  stock  table  pages,  that  is. 

National  Car  Rental  has  become 
the  first  national  advertiser  to  utilize 
this  position  and  will  spend  over  $2 
million  in  16  of  the  Top  20  markets.  A 
minimum  of  26  insertions  will  appear 
between  March  17  —  when  the  cam¬ 
paign  breaks  —  and  the  end  of  the 
year. 

The  island  position  ads  are  three  or 
four  columns  by  10.5  inches  placed  in 
the  center  of  the  first  page  of  the  stock 
tables.  No  other  ads  appear  on  the 
page. 

The  island  position  is  one  of  many 
that  had  been  recommended  by  the 
Future  of  Advertising’s  task  force  on 
pricing,  flexibility  and  positioning. 

Mike  Davies,  editor  and  publisher 
of  the  Hartford  (Conn.)  Courant  and 
chairman  of  the  FOA  subcommittee 
that  developed  this  positioning,  noted 
that  more  than  215  newspapers  have 
agreed  to  accept  ads  in  this  position 
and  that  it  is  a  first  step  toward  a 
better  relationship  between  newspa¬ 
pers,  agencies  and  advertisers. 


The 

Soviet  Union. 

Dinner  with  your 
Mother-in-law. 


S’*]?!! 


National  Car  Rental  will  spend  $2 
million  for  island  ads  on  the  stock  table 
pages  of  newspapers. 

Lewis  Carbone,  vice  president  of 
marketing  communications  for 
National  Car  Rental  System,  com¬ 


mented  that  in  the  past  newspapers 
had  been  a  very  small  percentage  of 
his  company’s  advertising  budget. 
Newspapers  were  never  before  used 
for  continuity  advertising,  but  rather 
for  making  announcements.  In  addi¬ 
tion,  National  in  the  past  generally 
advertised  only  in  the  major  national 
newspapers,  not  in  the  local  papers. 

The  National  Car  Rental  schedule 
will  include  the  following  newspa¬ 
pers:  the  Atlanta  Journal  and  Consti¬ 
tution,  Chicago  Sun-Times,  Dallas 
Morning  News,  Detroit  Free  Press, 
Hartford  Courant,  Houston  Chroni¬ 
cle,  Los  Angeles  Times,  Miami  Her¬ 
ald,  Minneapolis  Star  and  Tribune, 
Phoenix  Gazette,  Rocky  Mountain 
News,  San  Francisco  Chronicle  and 
Examiner,  Seattle  Times,  St.  Louis 
Post-Dispatch,  St.  Paul  Pioneer 
Press  and  Dispatch  and  the  Tampa 
Tribune. 

Robert  Zach,  vice  president  and 
media  director  of  Chiat/Day  New 
York,  explained  that  the  New  York 
Times,  Boston  Globe  and  Washington 
Post  refused  to  run  the  quarter-page 
ads  in  the  island  position,  but  did  offer 
exclusivity  on  the  stock  table  page, 
running  the  ads  in  the  corner.  He  said 
(Continued  on  page  43) 


SPJ,SDX  says  lawsuit  over  plaque  is  a  ‘nuisance’ 


By  Mark  Fitzgerald 

One  day,  Helen  Peart  stumbled 
across  a  bit  of  journalism  history. 

Now,  six  years  later,  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi  finds  itself  the  remaining  defen¬ 
dant  in  a  lawsuit  that  it  once  consid¬ 
ered  so  trivial  it  never  bothered  to  get 
out. 

The  story  of  this  lawsuit  that  won’t 
go  away  begins  on  Aug.  4, 1958,  when 
ceremonies  were  held  near  the  corner 
of  Wall  and  Nassau  Streets  in  New 
York  City  to  commemorate  the  site  of 
publisher  John  Peter  Zenger’s  famous 
trial.  A  plaque  marking  the  spot  as 
one  of  SPJ,SDX’s  historic  sites  in 
journalism  was  laid  in  the  sidewalk. 

On  Feb.  12,  1982,  Helen  Peart  fell 


on  that  sidewalk  and  broke  her  leg. 
She  decided  that  the  plaque  had 
caused  her  fall. 

In  1983,  she  filed  suit,  naming  the 
City  of  New  York  and  SPJ,SDX  as 
defendants.  The  defendants  had 
failed  to  maintain  the  plaque  and 
sidewalk  properly,  she  alleged. 

At  the  time.  Sigma  Delta  Chi  paid 
little  attention  to  the  suit  because, 
executive  director  Vivian  E.  Vahl- 
berg  says,  the  society  had  absolutely 
nothing  to  do  with  the  physical  loca¬ 
tion  or  maintenance  of  the  plaque. 

“It’s  not  our  sidewalk,  it’s  the  City 
of  New  York  that  picked  the  spot  for 
the  plaque,  and  we  have  no  responsi¬ 
bility  at  all  for  maintaining  it,”  she 
declared. 

“We  always  proceeded  on  the 


assumption,  and  New  York  City  did, 
too,  that  it  was  New  York  City  that 
was  the  responsible  party  and  it  was 
just  a  nuisance  suit  for  us.  So  we 
never  filed  to  have  it  dismissed,” 
Vahlberg  noted. 

Recently,  however,  attorneys  for 
New  York  City  managed,  on  a  techni¬ 
cality,  to  get  the  city  released  from  the 
lawsuit  —  leaving  the  Society  of  Pro¬ 
fessional  Journalists  as  the  sole  defen¬ 
dant. 

SPJ,SDX  attorneys  by  the  end  of 
this  month  plan  to  go  before  the 
Supreme  Court  of  the  State  of  New 
York  for  the  County  of  New  York  to 
seek  dismissal  of  the  lawsuit. 

“We  just  have  to  move  more  affir¬ 
matively  now,”  Vahlberg  main¬ 
tained. 
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V 


Dream  or  reality? 

Peter  Wirs  says  he’s  looking  to  start  a  news  service,  but  most 
people  he  claims  involvement  with  have  repudiated  those  claims 


By  Andrew  Radolf 

Peter  Wirs,  claiming  to  be  head  of  a 
company  once  owned  by  Ben  Frank¬ 
lin,  has  been  seeking  backers  for  what 
he  calls  “the  Federated  Press,”  a 
news  service  cooperative  that,  he 
said,  would  take  over  United  Press 
International  and  be  almost  three 
times  the  size  of  any  existing  major 
news  service. 

The  managing  member  of  the 
Federated  Press  would  be  Poor 
Richard  Corp.,  which  Wirs  says  is  the 
“successor”  to  a  company  founded  in 
1732  by  Ben  Franklin. 

However,  when  Wirs,  who  at  times 
has  identified  himself  as  Dr.  Wirs, 
was  asked  by  E&P  in  a  March  2  tele¬ 
phone  interview  about  his  plans,  he 
replied,  “Everything  is  suspended 
until  further  notice.” 

In  the  last  two  years,  UPl  has 
changed  hands  twice  —  first  to  Mario 
Vazquez  Raha  and  just  this  past 
February  to  WNW  Group,  headed  by 
Dr.  Earl  Brian. 

Officials  at  UPI  have  disavowed 
any  connection  with  Wirs  and  said 
they  never  entered  into  any  business 
talks  with  him. 

Paul  Steinle,  who  was  installed  by 
Brian  as  UPFs  new  president,  called 
“absolutely  and  completely  false” 
Wirs'  assertion  that  he  was  negotiat¬ 
ing  to  buy  the  news  service. 

Wirs  did  at  one  point  speak  to 
Steinle  on  the  telephone  and  managed 
to  schedule  a  meeting  for  March  10. 
Steinle  said  that  he  didn't  know  what 
Wirs  was  talking  about,  but  agreed  to 
the  meeting  because  he  likes  to  “be 
polite  and  entrepreneurial.  Some¬ 
times  little  guys  have  good  ideas.” 

But,  once  the  extent  of  Wirs  activi¬ 
ties  became  known,  Steinle  said  he 
decided  to  cancel  the  meeting.  He 
stressed  that  no  negotiations  ever 
took  place  with  Wirs. 

Wirs  from  time  to  time  has  claimed 
that  Editor  &  Publisher  is  going  to 
run,  as  a  special  section,  his  “mem¬ 
bership  proxy  and  tariff’  for  the 
Federated  Press.  Robert  U.  Brown, 
president  and  editor,  stated,  “E&P 
has  no  connection  editorially  or  com¬ 
mercially  with  this  scheme.”  Wirs 


has  discussed  advertising  with  the 
E&P  ad  department  for  the  last  two 
years. 

Wirs  first  began  voicing  his  plan  for 
acquiring  UPl  in  late  1985  when  the 
wire  service  was  in  Chapter  1 1  pro¬ 
ceedings.  At  a  sparsely  attended 
Washington,  D.C.,  press  conference 
he  called  in  April  1986,  Wirs  admitted 
that  he  had  no  funds  to  pursue  his 
goals  (E&P,  April  12,  1986,  P.  12). 

Yet  Wirs  has  persisted  in  contact¬ 
ing  major  corporations  and  munici¬ 
palities  and  telling  officials  that  he 
intends  to  take  over  UPl  and  form  the 
Federated  Press  as  a  cooperative 
having  members  from  the  newspaper 
and  broadcast  industries.  But 
according  to  executives  at  several  of 
the  companies,  institutions  and  mun¬ 
icipalities  he  has  contacted,  Wirs  has 
never  been  able  to  provide  any  evi¬ 
dence  of  having  financial  backing  for 
his  plans. 

Wirs,  for  example,  told  E&P  the 
University  of  Pennsylvania  is  an 
investor  in  his  Poor  Richard  Corp. 

Wirs  said  he  dealt  with  the  universi- 
ty’s  “investment  counselor”  at 
Butcher  &  Singer  in  Philadelphia. 


the  university  was  a  stockholder. 
However,  in  the  past,  he  told  E&P  the 
university  “bought  stock”  and  in  a 
document  labeled  a  “proxy  state¬ 
ment”  for  the  Federated  Press  he 
indentifies  the  University  of  Pennsyl¬ 
vania  as  of  one  of  four  “institutional 
investors”  in  Poor  Richard  and  says 
the  university  sits  on  the  board  of 
directors.  But  the  document  also  says 
that  “the  Franklin  interests  received 
their  share  from  the  Wirs  Founda¬ 
tion.” 

Wirs  has  no  job  other  than  being 
“chairman  of  Poor  Richard,”  he  said. 
He  told  E&P  that  he  lives  off  “share¬ 
holder  equity”  and  explained  “the 
investors  who  are  investing  in  this 
corporation  are  paying  the  bills.”  He 
added  that  he  does  “not  draw  down  a 
salary,”  but  the  investors  are  “paying 
my  expenses.” 

Wirs  also  claimed  to  have  a  con¬ 
tract  with  Kepner-Tregoe  Inc.  that 
called  for  the  Princeton-based  con¬ 
sulting  firm  to  be  the  “executive  proj¬ 
ect  manager”  for  launching  the 
Federated  Press. 

Wirs  did  have  some  discussions 
with  Kepner-Tregoe,  “but  we  never 


Officials  at  UPl  have  disavowed  any  connection 
with  Wirs  and  said  they  never  entered  into  any 
business  talks  with  him. 


“There  is  absolutely  no  truth  to 
what  he  says,”  remarked  William 
Epstein,  assistant  to  UP  president 
Sheldon  Hackney.  “He’s  misusing 
the  university’s  name.  There’s  no 
question  about  it.” 

Epstein  said  there  is  an  individual 
at  Butcher  &  Singer  who  “works  in 
gifts”  and  that  this  person  also  repu¬ 
diated  Wirs’  claims. 

When  told  of  Epstein’s  comments, 
Wirs  said  that  the  university’s  stock 
in  Poor  Richard  was  “a  gift”  made  in 
1981. 

“We  issued  some  stock  to  them,” 
Wirs  said. 

He  claimed  he  never  said  the  uni¬ 
versity  was  an  investor,  but  said  only 


had  a  contract  with  him,”  said  Ted 
Hiller,  vice  president/legal.  “His  big¬ 
gest  problem  was  obtaining  financ¬ 
ing.” 

Wirs  told  E&P  that  Poor  Richard 
Corp.  is  currently  in  the  process  of 
undergoing  a  merger  with  another 
company  that  is  scheduled  to  con¬ 
clude  on  March  19.  He  declined  to 
provide  further  details  until  then. 

But  he  also  told  E&P,  “1  have 
received  a  job  offer  within  the  indus¬ 
try  and  I’m  taking  a  good  look  at 
that.” 

Wirs  contended  that  Poor  Richard 
Corp.  is  registered  with  the  Securities 
and  Exchange  Commission.  He  said  a 
“post  effective  amendment”  relating 
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to  the  merger  has  been  filed  with  the 
SEC  but  stated  the  filings  are  not 
available  to  the  public  because  “of 
the  rules  against  insider  trading.” 

Barbara  Kirschener  of  the  SEC 
Public  Reference  Branch  said  a  “Poor 
Richard  Company”  was  filing  with 
the  commission  at  one  time,  but  was 
no  longer  doing  so.  “The  filings  were 
so  old  they’ve  been  removed  from  the 
[computer]  screen  to  make  room.” 

Wirs  has  Ron  Zimmerman,  a 
broker  in  Coldwell  Banker’s  New 
York  office,  looking  for  “temporary” 
office  space  for  him.  Zimmerman 
said,  however,  that  Wirs  has  not 
made  any  deal  with  Coldwell  Banker. 

“There  is  no  entity  of  any  conse¬ 
quence,”  he  remarked. 

Businessmen  who  have  met  with 
Wirs  noted  that  his  meetings  have 
taken  place  in  different  locations.  The 
phone  number  in  the  Philadelphia 
directory  for  Poor  Richard  Corp.  has 
been  disconnected,  according  to  the 
phone  company  recording. 

Wirs  now  maintains  that  Poor 
Richard  is  moving  to  New  York  City 
and  will  lease  space  on  “a  month-to- 
month”  basis  at  120  Broadway  until  a 
longer  term  lease  is  signed  at  “7 
World  Trade  Center.” 

Wirs  in  the  past  has  claimed  that 
such  leading  journalistic  figures  as 
columnist  Jack  Anderson  have  agreed 
to  serve  on  the  Federated  Press 
board.  A  spokesperson  for  Anderson 
repudiated  Wirs  when  E&P  informed 
the  columnist’s  office  of  his  actions. 
The  spokesperson,  relaying  a  mes¬ 
sage  from  Anderson,  said  the  colum¬ 
nist  has  no  connection  with  the  plan. 

Wirs  recently  told  E&P  that  Ander¬ 
son  has  agreed  to  be  editor  of  the 
Federated  Press,  but  Wirs  said  that 
because  of  contractual  commitments 
“to  UPI  Radio,”  Anderson  would  be 
compelled  to  deny  any  connection  to 
the  Federated  Press. 

Anderson’s  office  once  again 
emphatically  denied  any  involvement 
with  Wirs. 

“Peter  Wirs  has  been  doing  this  for 
six  or  eight  years.  1  don’t  know  what 
we  can  do  but  keep  denying  it,” 
remarked  an  Anderson  spokesman. 

A  Wirs  document  labeled  “The 


Federated  Press  Proxy  Statement” 
contains  a  proposal  for  a  news  service 
that  would  have  717  bureaus,  pay 
reporters  $35,000  to  $90,000  a  year, 
and  will  provide  “300%  more  edito¬ 
rial  than  existing  wires”  including 
“27,000  news  subjects  daily,  over 
687,000  weekly.” 

The  statement  does  not  say  how 
many  reporters  Federated  would 
employ.  However,  at  the  news  con¬ 
ference  held  in  April  1986  he  said  his 
proposed  news  service  would  have 
4,000  editorial  employees. 


posed  National  Newspaper  Service 
Center,  a  5,000-employee  telemar¬ 
keting  operation,  in  their  city.  The 
telemarketing  center  was  part  of 
Wirs’  plan  to  have  the  Federated 
Press  make  money  through  the  sale  of 
classified  advertising  and  circulation 
for  newspapers  around  the  country. 

Des  Moines  officials  attended  a 
meeting  in  Philadelphia  that  Wirs 
organized  and  which  included  other 
companies  which  he  had  contacted. 

Rick  Clark,  assistant  city  manager, 
said  Des  Moines  quickly  lost  interest 


“There  is  absolutely  no  truth  to  what  he  says,” 
remarked  William  Epstein,  assistant  to  UP  president 
Sheldon  Hackney.  “He’s  misusing  the  university’s 
name.  There’s  no  question  about  it.” 


The  proxy  statement  also  claims 
the  Federated  Press  “will  offer  wire 
copy  simultaneously  in  20  different 
languages”  and  be  state  of  the  art 
technologically. 

The  first  year’s  operating  budget 
will  be  $460  million,  the  statement 
says. 

The  proxy  gives  a  complicated 
explanation  of  how  members  will  be 
assessed.  It  goes  on  to  say  that  mem¬ 
bers  who  withdraw  from  the  coopera¬ 
tive  will  be  assessed  10  times  their 
regular  annual  assessment. 

But  the  proxy  also  assures  mem¬ 
bers  that  they  “do  not  actually  pay  for 
the  wire  service”  because  each  one 
“is  required  to  generate  third-party 
leveraging  in  lieu  of  actual  cash 
expenditure.” 

The  proxy  statement  for  the  Feder¬ 
ated  Press  lists  no  address  and  name 
for  the  company  or  any  of  its  officers. 

Wirs  has  shifted  sites  as  to  where 
his  Federated  Press  will  be  located. 
At  one  point,  he  was  headquartering  it 
in  Philadelphia.  His  proxy  statement 
says  the  headquarters  will  be  in  New 
York. 

Wirs  was  recently  in  Iowa  in  an 
attempt  to  convince  the  city  of  Des 
Moines  to  put  up  several  hundred 
thousand  dollars  for  locating  his  pro¬ 


in  Wirs’  proposal  after  he  failed  to 
present  any  evidence  that  he  had  any 
means  to  accomplish  his  project. 

“We  don’t  have  any  evidence  that 
his  project  is  solid.  We  don’t  pay  a  lot 
of  attention  to  it,”  Clark  said. 

Wirs  told  the  Des  Moines  Ref’ister 
that  the  deal  to  locate  a  telemarketing 
center  was  off  because  he  was  unable 
to  acquire  UPI. 

But  Wirs  told  E&P  that  he  pulled 
out  of  Des  Moines  “because  of  the 
hostile  attitude  of  the  Des  Moines 
Register.” 

Wirs  has  also  approached  Job 
Bank,  a  computerized  employment 
listing  service  for  newspapers,  about 
providing  him  with  editorial  employ¬ 
ees.  Job  Bank  officials  denied  any 
connection  with  Wirs  and  said  they 
are  not  doing  business  with  him. 

Wirs  admits  that  he  has  a  limited 
media  background.  From  1966  to  l%8 
he  was  a  carrier  for  the  Doylestown 
(Pa.)  Daily  Intelligencer. 

Wirs  told  E&P  his  only  news 
reporting  experience  occurred  in 
1968,  when,  as  a  youngster  sitting  in  a 
barber’s  chair,  he  heard  a  local 
Vietnam  hero  had  just  returned.  Wirs 
said  he  interviewed  the  serviceman 
and  got  the  story  published  in  the 
Daily  Intelligencer. 


Newspapers  pleased  with  latest  Baby  Bell  ruling 


By  George  Garneau 

Bell  operating  companies  may  deal 
in  some  information  services  but  not 
information  itself,  the  federal  judge 
overseeing  the  breakup  of  AT&T  has 
ruled. 

U.S.  District  Judge  Harold  Greene, 
in  a  two-sided  victory,  cleared  the 
way  for  the  seven  Bell  operating  com¬ 
panies  to  offer  electronic  mail,  voice 


messaging,  audiotex  and  data  trans¬ 
mission.  But  he  continued  to  prohibit 
them  from  marketing  electronic 
phone  books  or  otherwise  competing 
with  providers  of  electronic  informa¬ 
tion. 

The  decision  expands  what  the 
Baby  Bells  can  do  —  their  win  —  but 
continues  to  prevent  them  fom  gener¬ 
ating  or  manipulating  electronic 
information  —  a  victory  for  newspa¬ 


pers  keeping  an  eye  on  future  infor¬ 
mation  markets  such  as  data  bases 
and  videotex. 

Greene,  agreeing  with  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion,  noted  that  information  services 
were  “especially  vulnerable  to  even 
slight  manipulation  and  discrimina¬ 
tion”  by  information  carriers.  He  said 
it  would  be  “positively  harmful”  to 
(Continued  on  page  42) 
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L.A.  Times  correspondent  abused  in  israei’s  West  Bank 


Los  Angeles  Times  correspondent 
Dan  Fisher  reported  from  Israel’s 
West  Bank  that  a  Jewish  settler  called 
him  an  “anti-Semitic  obscenity”  and 
told  him  to  “remember  what  hap¬ 
pened  to  Dial  Torgerson.” ' 

Torgerson,  a  former  chief  of  the 
Times  bureau  in  Israel,  who  was  later 
assigned  to  Central  America,  was 
killed  on  the  Honduran-Nicaraguan 
border  in  1983  when  the  car  in  which 
he  was  riding  hit  a  land  mine. 

Fisher  reported  the  threat  in  a 
March  4  story  about  settlers  roughing 
up  journalists  and  sending  a  woman 


photographer  for  Reuters  to  the  hos¬ 
pital  with  head  wounds. 

The  Times  correspondent  said  he 
was  singled  out  for  cursing  by  a  young 
man  who  said  he  had  lived  in  South¬ 
ern  California.  The  reference  to 
Torgerson’s  death  followed,  Fisher 
declared. 

The  attack  on  the  Journalists, 
according  to  Fisher,  was  triggered 
when  settlers  became  enraged  by  the 
stabbing  of  an  unarmed  16- year-old 
student. 

Israeli  news  personnel  also  came 
under  bitter  criticism  from  the  Jewish 


settlers,  the  Times  story  said. 

One  shouted  at  an  Israeli  camera¬ 
man  for  ABC;  “You  cooperate  with 
the  Gentiles.” 

The  woman  photographer,  Rina 
Castelnuovo,  required  five  stitches  to 
close  a  head  wound,  Fisher  reported. 

Her  husband,  Jim  Hollander,  chief 
photographer  for  Reuters  in  Israel, 
was  hit  in  the  face  with  his  camera, 
smashing  his  glasses.  He  managed, 
however,  to  shoot  a  picture  of  his  wife 
lying  bleeding  on  the  ground.  The 
photo  appeared  in  numerous  newspa¬ 
pers  across  the  U.S. 


Chicago  Tribune  correspondent  forced  to  resign 

Newspaper  says  he  plagiarized  Jerusalem  Post  article 


By  Mark  Fitzgerald 

Chicago  Tribune  Middle  East  cor¬ 
respondent  Jonathan  Broder  was 
forced  to  resign  for  plagiarizing  a  Jer¬ 
usalem  Post  article. 

Broder’s  Feb.  22  Tribune  article, 
headlined  “Where  violence  is  a  way 
of  life,”  began,  “Anyone  traveling 
the  roads  of  the  West  Bank  these  days 
cannot  fail  to  notice  the  fundamental 
change  that  has  overtaken  the  area  in 
the  last  10  weeks.” 

A  reader  complained  to  the  T ribune 
that  it  was  a  nearly  word-for-word 
copy  of  the  lead  of  a  Jerusalem  Post 
article  that  ran  in  the  Post  interna¬ 
tional  edition  Feb.  20. 

That  article,  by  Joel  Greenberg, 
began,  “Anyone  traveling  the  roads 
of  the  West  Bank  these  days  cannot 
fail  to  sense  the  change  that  has  come 
over  the  area  in  the  last  two  months.” 

The  Tribune  revealed  the  plagiar¬ 
ism  charge,  and  Broder’s  resignation, 
in  its  “Corrections  and  clarifica¬ 
tions"  column  on  Feb.  29. 

“The  facts  in  the  Tribune  story, 
which  included  substantial  original 
material,  were  accurate,”  the  Tri¬ 
bune  said.  “The  language  taken  from 
the  Jerusalem  Post  column  consti¬ 
tutes  only  a  fraction  of  the  total  story 
and  contributed  significantly  only  to 
organization  and  imagery.  But  the 
byline  inaccurately  implied  that  it  was 
all  Mr.  Broder’s  work.  Mr.  Broder 
has  since  resigned  from  the  Tribune.” 

The  forced  resignation  of  Broder,  a 
10-year  Tribune  veteran,  was  pro¬ 
tested  by  several  foreign  correspon¬ 
dents  from  other  newspapers. 

“The  Washington  Post's  [Middle 
East]  correspondent,  the  New  York 
Times’,  the  Boston  Globe's  guy  have 


all  called  me  up  to  say  he  was  a 
respectable  reporter  and  to  protest 
the  firing,”  Tribune  editor  and  execu¬ 
tive  vice  president  James  Squires  told 
E&P. 

A  March  4  Washington  Post  article 
reported  that  several  correspondents 
were  considering  writing  letters  or 
circulating  petitions  about  the  action. 


and,  almost  verbatim,  the  imagery 
and  the  language.  It’s  almost  classic 
plagiarism,”  he  declared. 

“If  [the  other  papers’]  correspon¬ 
dents  do  that  all  the  time,  they  ought 
to  be  asked  to  resign,  too,”  Squires 
continued.  “Because  1  don’t  think 
any  journalism  organization  accepts 
that  as  routine  or  even  tolerates  it  in 


it  is  nearly  impossible  to  cover  Israel  without  using 
material  from  the  Jerusalem  Post,  the  correspondents 
maintained. 


“As  1  understand  what  is  happen¬ 
ing,  we're  looking  at  capital  punish¬ 
ment  for  a  parking  offense,”  Los 
Angeles  Times  Middle  East  corre¬ 
spondent  Dan  Fisher  told  the  newspa¬ 
per. 

“Broder  is  a  hardworking 
reporter  .  .  .  It’s  not  as  if  he  sits  at 
home  and  lets  others  do  his  work  for 
him,”  Fisher  commented. 

It  is  nearly  impossible  to  cover 
Israel  without  using  material  from  the 
Jerusalem  Post,  the  correspondents 
maintained. 

But  Squires  said  they  miss  the  point 
of  the  Broder  plagiarism. 

“Basically  we  all  traffic  in  ideas, 
and  there’s  not  a  lot  of  original  ideas 
around.  That’s  not  what  we’re  talking 
about  here,”  Squires  remarked. 

“Obviously  you  don’t  cover  Israel 
without  taking  things  out  of  the  Jeru¬ 
salem  Post.  We  have  no  problem  with 
him  saying,  ‘The  Jerusalem  Post 
said  .  .  .  ’  What  we’re  talking  about 
here  is  taking  the  idea  of  the  story. 


special  cases.” 

Broder  could  not  be  reached  for 
comment. 

Squires  said  the  Feb.  22  plagiarism 
is  the  only  incident  by  Broder  that  the 
Tribune  is  aware  of. 

“It  looks  like  this  is  an  aberration, 
and  I  would  attribute  it  to  the  incredi¬ 
ble  stress  of  the  story  and  the  passion 
and  energy  he  put  into  [covering]  the 
story,”  Squires  said. 

In  addition.  Squires  suggested, 
Broder  may  have  become  “burned 
out”  because  he  continued  to  return 
to  the  Middle  East  assignment. 
Broder  has  covered  Asia,  the 
Afghanistan  war  and  other  assign¬ 
ments,  but  has  always  asked  to  return 
to  Israel,  Squires  said. 

Squires  indicated  he  would  not 
reconsider  the  decision,  but 
expressed  admiration  for  Broder’s 
work. 

“He  was  an  extraordinary 
reporter,”  Squires  asserted,  “one  of 
the  best.” 
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WEEKLY  EDITOR 


Jim  Comstock 

The  West  Virginia  Hillbilly 

Richwood,  W.V. 


By  Marshall  Cook 

Jim  Comstock  runs  one  of  the  most 
unusual  community  newspapers  in 
America. 

Comstock  publishes  out  of  Rich- 
wood,  W.V.,  but  his  West  Virginia 
Hillbilly  takes  the  entire  state  as  its 
beat,  and  his  7,500  subscribers  are 
scattered  all  over  the  world.  The  Hill¬ 
billy  has  won  for  Comstock  a  bit  of 
acclaim  —  he  has  even  been  a  guest 
on  National  Public  Radio  —  but  suc¬ 
cess  didn’t  come  easily. 

Comstock  grew  up  on  a  farm,  went 
off  to  college,  then  found  that  he 
couldn’t  get  a  job  on  a  newspaper,  so 
he  taught  journalism  and  English  in 
Richwood  High  School  for  eight 
years. 


When  the  war  came,  Comstock 
says  he  went  to  work  in  a  defense 
plant  to  avoid  the  service  “but  the 
defense  plant  was  so  awful,  I  went 
into  the  service  to  get  out  of  the 
defense  plant.” 

His  experiences  while  stationed  in 
Guam  convinced  him  that  nothing 
worse  could  ever  happen  to  me,”  so 
in  1946  he  founded  the  Nicholas 
County  News  Leader,  which  son  Jay 
now  edits  and  publishes. 

In  1957,  the  senior  Comstock  and 
partner  Bornson  McClung  launched 
the  Hillbilly  “to  prove  that  an  entire 
state  could  be  reduced  to  a  commu¬ 
nity  norm  with  an  old-fashioned 
weekly  paper.” 

Comstock  almost  closed  down  his 
paper  in  less  than  a  year  because  of 
money  troubles,  but  a  young  man 
named  Melvin  Miller  drove  to  the 
office  to  plea  for  a  stay  of  execution. 

“He  even  offered  to  sell  ads  for 
us,”  Comstock  remembers. 

A  couple  of  hours  after  Miller  left. 


(Cook  is  a  free-lance  writer.) 


Comstock  got  a  call  from  a  doctor. 

“We  found  your  card  on  the 
body,”  the  doctor  said.  Miller  had 
died  in  a  car  accident.  Comstock  went 
to  the  undertaker’s  to  identify  the 
body. 

Comstock  says  that  “He  got  us  to 
start  the  paper  again.  We  put  it  out  in 
honor  of  him.” 

The  Hillbilly  has  thrived  ever  since. 

In  1980,  Comstock  retired  and  sold 
the  paper,  but  five  years  later  the 
buyers  returned  it. 

“They  just  didn’t  have  the  personal 
touch  for  Hillbilly,”  Comstock  feels. 
So  the  editor  observed  his  75th  birth¬ 
day  on  Feb.  25,  1986,  with  his  first 
born-again  issue. 

Quintuple  heart  by-pass  surgery  in 
March  of  1987  convinced  Comstock 


that  he  needs  to  find  another  editor  to 
carry  on  the  Hillbilly.  Meanwhile,  he 
feels  that  the  Hillbilly  has  succeeded 
in  bringing  West  Virginians  together. 

“It’s  done  miracles,”  he  believes. 

The  Hillbilly  works  those  “mira¬ 
cles,”  with  a  mixture  of  news  and 
nostalgia.  Comstock  develops  a 
newsy  “Talk  of  the  Hills”  column 
and  the  topical  “Comstock  Load,” 
and  columnists  report  on  Washington 
and  on  the  economy. 

But  the  Hillbilly  isn’t  primarily 
about  politics  and  finance.  (Tomstock 
brews  history  —  Will  Wayt’s  diary 
chronicles  the  life  of  a  Marshall 
County  schoolteacher  in  1917; 
poetry  —  “Old  wine  in  new  skins”; 
and  fiction  — Comstock  is  currently 
running  “the  weirdest  book  ever  writ¬ 
ten  about  West  Virginia,”  The  Trail  of 
the  Dead  Years  —  into  a  paper  that 
explores  and  celebrates  West  Vir¬ 
ginia. 

Although  he  has  lectured  at  numer¬ 
ous  universities  and  publishes,  sells 
and  gives  away  books  of  West  Vir¬ 
ginia  history  and  lore,  Comstock 


delights  in  profiling  graduates  of  the 
University  of  Hard  Knocks,  folks 
who  have  been  successful  without 
benefit  of  a  college  degree. 

Comstock  got  the  UHK  going  30 
years  ago  when  he  presented 
McClung  with  a  handmade  diploma. 
Alderson-Broaddus  College  now  pro¬ 
vides  computer  services,  space  and 
personnel  assistance  for  the  honorary 
society,  and  Comstock’s  readers  con¬ 
stantly  nominate  new  inductees. 

The  style  of  Hillbilly  is  “just-folks” 
throughout,  but  the  most  personal 
column  is  Comstock’s  “Our  Own  Mr. 
Pepys,”  in  which  the  editor  chroni¬ 
cles  his  life  and  times,  including  his 
concessions  to  age,  his  battles  with 
the  New  York  Times  Double  Crostic 
and  hi",  amazement  at  how  sexy  the 
conversation  on  Oprah  and  Geraldo 
has  gotten. 

UNESCO  head  to 
help  in  hostage 
release  effort 

After  meeting  with  representatives 
of  journalistic  organizations, 
UNESCO  director-general  Federico 
Mayor  said  he  would  take  an  active 
role  in  seeking  the  release  of  three 
reporters  being  held  hostage  in  Leba¬ 
non. 

The  press  groups  met  with  Mayor 
to  seek  his  intervention  on  behalf  of 
Terry  A.  Anderson,  chief  Middle  East 
correspondent  for  the  Associated 
Press;  British  television  cameraman 
John  McCarthy;  and  French  maga¬ 
zine  writer  Jean-Paul  Kauffman. 

Kauffman  just  recently  passed  his 
1,000th  day  as  a  hostage,  while  the 
third  anniversary  of  Anderson’s 
abduction  at  gunpoint  will  be  on 
March  16,  1988.  McCarthy  has  been 
held  hostage  for  almost  two  years. 

Mayor  told  the  press  representa¬ 
tives  that,  in  keeping  with  UNES¬ 
CO’s  mission  to  defend  human  rights, 
the  organization  would  assist  efforts 
to  free  the  hostages  including  meeting 
with  officials  of  the  governments  con¬ 
cerned. 


In  1957,  the  senior  Comstock  and  partner  Bornson 
McClung  launched  the  Hillbilly  “to  prove  that  an 
entire  could  be  reduced  to  a  community  norm 
with  an  old-fashioned  weekly  paper” 
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Get  serious  about  co-op 

Newspapers  are  told  how  to  regain  their  eroding  share  of  co-op  ad  dollars 


By  Debra  Gersh 

In  order  to  regain  their  eroding 
share  of  the  $  1 2-billion  co-op  indus¬ 
try,  newspaper  advertising  directors 
must  give  their  co-op  managers  the 
clout  and  organizational  structure  and 
support  to  get  the  job  done,  according 
to  Mary  Jane  Gregory  of  the 
Waslun!>ton  Post  fashion  advertising 
staff. 

Gregory,  who  spent  four-and-a-half 
years  in  co-op  management  at  the 
Lynchburg  (Va.)  News  &  Daily 
Advance,  explained  during  a  break¬ 
out  session  of  the  International  News¬ 
paper  Advertising  and  Marketing 
Executives  sales  conference  how 
newspapers  can  regain  their  eroding 
share  of  co-op  revenues,  which  can 
amount  to  as  much  as  10%  of  a  news¬ 
paper’s  revenue  base. 

“The  attitude  about  co-op  sales  at 
your  publication  begins  with  you  who 
are  publishers  and  ad  directors,” 
Gregory  told  those  in  attendance.  “If 
realizing  growth  through  co-op  is  far 
down  on  your  priority  list,  you  can 
count  on  it  being  down  a  step  or  two 
further  in  the  eyes  of  your  sales 
force." 

She  explained  that  “As  far  back  as 
1970,  we  were  co-op-aware  and 
revenue-generating  co-op  depart¬ 
ments  sprang  up  in  newspapers,  large 
and  small,  across  the  country. 

“By  1974,  our  industry  literally 
owned  80%  of  the  co-op  market  But 
our  competition  was  hungry,  and 
steadily  chipped  away  at  our  lead, 
until  we  could  claim  only  65%  of  the 
co-op  business  in  1986,"  Gregory 
continued. 

“Today,  over  500  newspapers  have 
committed  to  increasing  market  share 
by  employing  full-time  co-op  manag¬ 
ers,”  she  said.  “If  yours  is  not  one  of 
these  500  publications,  you  may  well 
be  giving  a  co-op  edge  to  the  competi¬ 
tion  in  your  market,  be  it  broadcast, 
direct  mail.  Yellow  Pages,  outdoor  or 
others.” 

Gregory  suggested  a  number  of 
qualities  to  look  for  when  selecting 
the  right  person  to  fill  a  full-time  co-op 
position.  They  include:  more  than 
three  years  of  creative  and  aggressive 


Mary  Jane  Gregory 


newspaper  advertising  sales  experi¬ 
ence,  preferably  in  retail  and  national; 
a  thorough  knowledge  of  the  basics  of 
manufacturer  funding  as  demon¬ 
strated  through  personal  sales  of  co¬ 
op  advertising  schedules;  organiza¬ 
tional,  sales  training  and  motivational 
skills;  and  an  understanding  of  mar¬ 
keting. 


“But  it  takes  more  than  the  right 
person  with  the  right  know-how  to 
run  a  successful  co-op  operation,” 
Gregory  noted.  “It  takes  clout.  If  a 
co-op  manager  is  not  respected  as  a 
person  with  authority,  on  equal  foot¬ 
ing  and  reporting  structure  as  your 
retail,  classified  and  national  manag¬ 
ers,  your  ad  directors  greatly  diminish 
your  co-op  ad  count  and  revenue 
potential  and  waste  the  money  spent 
on  co-op  managers’  salaries. 

“If  you  have  a  heart-to-heart  talk 
with  your  co-op  manager  .  .  .  you 
may  find  [his]  hands  are  often  tied 


because  co-op  projects  are  consid¬ 
ered  low  priority  in  relation  to  those 
of  your  retail,  classified  and  national 
advertising  managers,”  she  con¬ 
tinued.  “To  secure  inter-department 
support  needed,  the  ad  director’s 
backing  of  co-op  efforts  must  be 
clearly  understood  by  everyone  in 
your  organization. 

“Lean  and  mean  newspapers 
which  shuffle  a  retiree  or  new  sales¬ 
person  into  co-op  management,  or 
who  pile  duties  unrelated  to  uncover¬ 
ing  manufacturer  funding  upon  their 
co-op  manager  are  shortchanging 
themselves,”  she  noted. 

“Over  the  years,  some  combined 
job  responsibilities  our  industry  has 
seen  are:  coordination  of  special  sec¬ 
tion  and/or  tv  magazine  sales  in  addi¬ 
tion  to  co-op  duties;  requiring  the  co¬ 
op  manager  to  also  head  telemarket¬ 
ing;  combining  responsibility  for  co¬ 
op  with  responsibility  for  national 
advertising;  mating  sales  develop¬ 
ment  or  business  office  responsibili¬ 
ties  with  responsibility  for  co-op;  or 
making  co-op  a  hat  worn  by  the  ad 
director  or  retail  manager. 

“All  of  these  dual  roles  have  been 
tried.  Some  have  worked  better  than 


others.  But  absolutely  none  allow  the 
co-op  manager  the  time  the  complexi¬ 
ties  of  co-op  require,”  she  noted. 

Referring  to  a  1986  Newspaper 
Advertising  Co-Op  Network  survey 
of  104  full-time  co-op  managers 
across  the  country,  Gregory  pointed 
out  that  two-eighths  of  the  co-op  man¬ 
ager’s  workweek  is  devoted  to  audits, 
spec  layouts  and  proposals;  one- 
eighth  is  spent  filling  out  reports  and 
making  recommendations  to  manage¬ 
ment;  and  five-eighths  are  devoted  to 
sales  and  training. 

(Continued  on  page  44) 


“Lean  and  mean  newspapers  which  shuffle  a  retiree 
or  new  salesperson  into  co-op  management,  or  who 
pile  duties  unrelated  to  uncovering  manufacturer 
funding  upon  their  co-op  manager  are  shortchanging 
themselves,”  she  noted. 
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8  newspapers  and  185  couples 


technology 
^  leads  the  wag. 


fr  • 


And  the  reasons  are  clear. . . 


In  1988  MAN  Roland  will  have  delivered  185  Flexo 
couples  to  eight  newspapers,  some  slip-in,  some 
complete  presses,  making  us  the  leading  supplier  of 
Flexo  technology  to  the  newspaper  market,  "^e 
reasons  for  our  lead  are  clear... 

The  Company:  MAN  Roland,  a  $7  billion  global 
press  manufacturer,  with  nearly  500  employees  at 
U.S.  headquarters  in  N.J.  and  over  6,000  employees 
worldwide  -  is  reaffirming  its  commitment  to  the 
U.S.  newspaper  market  with  a  multimillion  dollar 
facilities  expansion  and  upgrade  of  its  U.S.  operations. 

Technology  &  Experience:  MAN  Roland 
FLEXOMAN  press  technology  currently  has  more 
running  experience  than  any  competitor.  In  1988  we 
will  make  quantum  leaps,  as  eight  FLEXOMAN  sites 
will  be  operational.  Ei^t  complete  MAN  Roland  Ink 
Handling  Systems,  with  87  Split  Fountain  Inkers,  and 
a  new  Flexo  Press  Management  System  -  the  first 
complete  presetting  system  to  maximize  Flexo’s 
simplicity. 


Add  to  this,  our  proven  3:2  and  2:1  folder  designs  - 
the  workhorses  of  the  U.S.  newspaper  market  with 
over  200  in  operation.  The  MAN  Roland  pioneered 
Running  Belt  Tension  Reels,  with  our  new  state  of  the 
art  50"  RTP  is  an  accumulation  of  30  years  of 
experience  in  this  area. 

After-Sale  Support:  An  installation  and  service 
support  organization  staffed  by  people  who  under¬ 
stand  newspapers  -  many  are  former  pressmen. 

And  Press  Parts  International,  our  parts  support 
group,  maintains  a  multimillion  dollar  inventory  of 
parts  for  installed  presses.  They  respond  to  80%  of 
current  parts  orders  in  24  hours. 

Consider  the  reasons  that  made  MAN  Roland  the 
Flexo  leader  when  you  consider  your  next  press. 
MAN  Roland  USA  INC. 

333  Cedar  Avenue,  Middlesex,  NJ  08846 
Telex:  833-330  (201)  469-6600 


■MAN  on  the  move 


Newspaper  urges  change  of  venue  in  new  murder  trial 

Says  media  coverage  will  make  it  hard  for  defendant  to  receive  fair  trial 


By  M.L.  Stein 

The  San  Diego  Union  took  the 
unusual  step  of  editorially  urging  a 
change  of  venue  for  a  new  trial  after  a 
mistrial  was  declared  in  the  case  of  a 
former  California  highway  patrolman 
charged  with  murdering  a  motorist. 

A  San  Diego  jury  on  Feb.  25  dead¬ 
locked  7-5  for  conviction  of  Craig 
Peyer,  37,  after  a  five-week  trial. 

Peyer  is  accused  of  first-degree 
murder  in  the  strangulation  of  Cara 
Knott,  a  20-year-old  college  student, 
after  he  allegedly  stopped  her  for  a 
defective  taillight  on  Dec.  27,  1986. 

Although  the  case  has  received 
heavy  media  attention,  the  judge  in 
the  first  trial  had  refused  a  change  of 
venue  requested  by  Peyer's  attorney. 

In  a  lead  editorial  Feb.  27,  the 
Union  stated,  “With  some  misgivings 
and  an  admitted  change  of  course 
from  previous  positions,  we  believe 
justice  and  the  San  Diego  community 
would  be  best  served  if  the  trial  were 


moved  to  another  county. 

“This  is  a  tough  admission  for  a 
newspaper  to  make.  Traditionally  we 
have  held  that  accused  persons  can 
receive  justice  in  spite  of  pre-trial 
publicity.  And,  in  fact,  we  still  do. 
Few  would  doubt  that  .  .  .  Peyer 
received  a  full  and  fair  trial  here. 


“This  is  a  tough 
admission  for  a 
newspaper  to  make.’ 


“But  what  we  doubt  now  is 
whether  any  jury  can  be  selected 
here,  let  alone  reach  a  verdict  in  the 
supercharged  aftermath  of  this  trial. 
And  a  verdict  is  critical  to  the  well¬ 
being  of  the  community.” 

The  editorial  said  the  trial  had  left 
San  Diego  divided  with  “terrible 
questions”  unanswered. 

After  questioning  the  jury  forewo¬ 


man  about  the  deadlock.  Judge 
Richard  Huffman  said,  “It  doesn’t 
seem  to  me  that  any  further  delibera¬ 
tion  is  likely  to  produce  a  verdict.” 

In  referring  to  a  second  trial,  the 
Union  editorial  observed  that  reach¬ 
ing  a  verdict  will  again  be  difficult  to 
achieve,  adding,  “For  the  sake  of 
Cara  Knott’s  family,  for  the  Peyers, 
and  most  of  all  for  the  entire  commu¬ 
nity,  we  pray  it  can  be.  And  we  are 
firmly  convinced  the  place  to  try  is 
somewhere  other  than  in  San  Diego.” 

Before  the  first  trial,  129  prospec¬ 
tive  jurors  were  asked  about  their 
knowledge  of  the  case  and  if  they  had 
formed  any  opinions.  Of  those 
excused,  37  said  they  had  wide 
knowledge  of  the  case  from  news  sto¬ 
ries  or  had  come  to  a  conclusion  about 
Peyer’s  guilt  or  innocence. 

At  the  time,  the  defendant’s  attor¬ 
ney,  Robert  Grimes,  noted  that  of  the 
panelists  who  admitted  having  opin¬ 
ions  about  the  case,  all  but  one  said 
Peyer  was  guilty. 


‘'tfs  the  difference  between 
the  Conestoga  wagon  and  supersonic  transit/ 


Sandra  Macomber 
The  (Portland)  Oregonian 


THE  VU/TEXT  ELECTRONIC  LIBRARY  SYSTEM 

The  editorial  research  tool  40  major  dailies  would  never  be  without: 

►Available  as  a  customized,  state-of-the-art, 
in-house  electronic  library  system  or  as  a  service  bureau. 

►  Instant  access  to  your  own  archives,  plus  the  power 
of  computerized  searching. 

►  Cost-efficient,  easy  to  use -a  real  time  and  money  saver. 

Join  the  ranks  of  Pulitzer  prize-winning  newspapers 

that  rely  on  VU/TEXT.  Write  to  Joe  DiMarino  for  a  free  brochure 

or  call  1-800-323-2940  (in  PA  215-574-4400). 
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We  challenge 
anyone  to  try 
to  match  the 
rub  resistance 
of  our 

Low-Rub  Offset 
IMewsblack  for 
Large  Circulation 
Dailies 


Nothing  on  the  market  matches  our  low-rub  web 
offset  newsbiack  ink.  For  rub  resistance.  For 
mileage.  For  controlling  halftone  dot  gain.  For 
avoiding  buildup  on  pipe  rollers.  For  proven  all 
around  economic  value  to  large  circulation  daily 
newspapers.  What’s  more,  it’s  made  with  treated 
oil  only.  We’ve  tested  our  low-rub  ink  against  the 
best  of  the  competition.  We’ve  proven  superior 
rub-resistance  with  spectrophotometric  readings  in 
our  lab  tests,  full  run  field  tests  and  months  of 
actual,  continuous  daily  press  runs.  We  beat  them 
all! 

Look  at  our  test  result  data.  Make  a  test  yourself. 
Prove  it  to  your  own  satisfaction.  Call  your  regional 
U.S.  Printing  Ink  representative  for  all  of  the  facts, 
printed  samples  and  ink  samples. 


NEWSPEOPLE  IN  THE  NEWS 


WENDY  C.  SHARLOW  moved  to 
director  of  soles  and  marketing  for  The 
Day,  New  London,  Conn.,  from  four 
years  as  New  York  retail  advertising 
manager  at  Newsday. 

Sharlow  previously  was  research 
director  and  assistant  manager  of 
management  services  for  the  Long 
Island  newspaper  and  earlier  was  with 
the  Denver  Post  and  the  Hartford  Cou- 
rant. 

She  is  a  Ph.D.  candidate  at  the  Uni¬ 
versity  of  Connecticut  in  mathematical 
economics  with  a  minor  in  econometrics 
and  already  holds  a  master's  degree  in 
economics  from  the  university. 


Walter  Johns  Jr.,  projects  editor 
of  the  Houston  Chronicle  since  Sep¬ 
tember  1985,  was  promoted  to  assis¬ 
tant  managing  editor/administration. 

Before  joining  the  Chronicle  in 
1982,  Johns  had  been  city  editor  of  the 
Cleveland  Press,  which  ceased  publi¬ 
cation  earlier  that  year.  He  had  been 
with  the  Press  since  1964  in  various 
reporting  and  editing  positions  and 
had  won  more  than  20  awards  for 
investigative  reporting. 

*  ♦  * 

Roman  Lyskowski,  assistant  fea¬ 
tures  editor  of  the  San  Francisco 
Examiner,  is  now  director  of  photog¬ 
raphy  at  the  Dallas  Times  Herald. 

After  joining  the  Examiner  in  1983 
he  had  served  as  graphics  editor, 

assistant  news  editor  and  features 

design  editor.  Earlier  he  was  a  pho¬ 
tographer  and  editor  at  papers  in  Vir¬ 
ginia  and  Missouri. 

«  «  <|C 

Patrick  Collins  Mitchell  joined 
the  Detroit  Free  Press  as  art  director 
for  Detroit  magazine.  He  was  with  the 
Dallas  Morning  News  as  designer  of 
Dallas  Life  magazine. 

Mitchell  also  has  worked  at  Whittle 
Communications,  Knoxville;  the 
Knoxville  Paper,  and  the  Memphis 
fTenn.)  Press-Scimitar. 

*  *  * 

David  J.  Butler,  an  assistant  man¬ 
aging  editor  at  the  Rocky  Mountain 
News,  Denver,  handling  news  cover¬ 
age  for  the  last  five  years,  has  been 
named  executive  editor  of  the  New 
Haven  (Conn.)  Register. 

*  *  if 

Elizabeth  A.N.  Hewey,  marketing 
services  coordinator  of  the  San  Ber¬ 
nardino  (Calif.)  Sun  since  1983,  has 
joined  the  Wausau  (Wis.)  Daily  Her¬ 
ald  as  marketing  services  manager. 


William  R.  Neikirk,  the  Chicago 
Tribune's  economic  correspondent  in 
Washington  for  more  than  a  decade 
and  a  Sunday  columnist  for  the  busi¬ 
ness  section,  has  been  appointed 
assistant  managing  editor  for  financial 
news.  He  succeeds  R.C.  Long- 
worth,  who  returned  to  writing 
and  reporting  for  the  newspaper. 

Neikirk,  with  the  Tribune  since 
1974,  had  stints  as  White  House  cor¬ 
respondent  and  news  editor  in  the 
Washington  bureau. 

James  O’Shea,  who  has  been  cov¬ 
ering  the  Pentagon,  was  named  senior 
economics  correspondent  in 
Washington. 

if  if 

Elizabeth  Hoey  has  moved  to 
managing  editor  of  the  Culpeper  (V  a.) 
Star-Exponent.  A  former  copy  editor 
of  The  Mountain  Press,  Sevierville, 
Tenn.,  she  replaced  James  Ahern, 
who  was  named  editor  of  the  Chris- 
tiansburg  (Va.)  News-Messenger. 
The  newspapers  are  part  of  Worrell 
Enterprises. 


Marta  Bender  has  replaced  Rob¬ 
ert  M.  Dye  as  assistant  managing 
editor-administration  of  the  Milwau¬ 
kee  Sentinel. 

Dye  was  named  communication 
manager  in  the  promotion  department 
of  Journal/Sentinel  Inc. 

Karen  Rothe,  an  assistant  city  edi¬ 
tor,  succeeded  Bender  as  chief  assis¬ 
tant  city  editor,  and  Bruce  Gill,  a 
reporter,  became  an  assistant  city  edi¬ 
tor. 

Jack  Roller  was  named  advertis¬ 
ing  sales  manager  at  Journal/Sentinel 
Inc.  and  is  immediate  backup  to 
advertising  vice  president  Beverly 
Klein.  He  most  recently  served  as 
advertising  planning  manager. 

i|<  IK  !« 

The  Asbury  Park  Press,  Neptune, 
N.J.,  has  restructured  its  newsroom 
management  team  and  eliminated  the 
titles  of  news  editor,  suburban  editor, 
general  assignment  editor  and  assis¬ 
tant  general  assignment  editor.  The 
new  positions  and  assignments 
include: 

Gary  Deckelnick,  from  state  edi¬ 
tor  to  associate  editor/legal  and  public 
affairs;  Ann  Brenoff,  from  general 
assignment  editor  to  assistant  Sunday 
editor/special  projects;  Jody  Calen¬ 
dar,  from  news  editor  to  state  editor; 
Larry  Benjamin,  from  suburban  edi¬ 
tor  to  associate  editor/staff  develop¬ 
ment;  John  Hudzinski,  from  Ocean 
County  editor  to  Monmouth  County 
editor;  and  Susan  De  Santis  from 
assistant  general  assignment  editor  to 
assistant  state  editor. 

Deckelnick  will  serve  as  the  pri¬ 
mary  newsroom  manager,  supervis¬ 
ing  national  and  local  reporting,  coor¬ 
dinating  special  editions  and  planning 
editorial  roundtables  and  public  for¬ 
ums. 
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Commercial.  He  currently  is  presi¬ 
dent  of  the  Ocala/Marion  County 
Chamber  of  Commerce. 


Aroen  D.  Dickey  has  been  named 
assistant  circulation  director  for  the 
Miami  Herald  and  the  Miami  News. 

He  replaces  Bud  Windham,  who 
recently  moved  to  Knight-Ridder’s 
Columbus  (Ga.)  Ledger  and  Enquirer 
as  circulation  director.  Dickey’s  new 
responsibilities  include  home  deliv¬ 
ery  distribution  and  the  transporta¬ 
tion  department. 

Also,  Craig  Woischwill,  for¬ 
merly  purchasing  manager,  replaced 
Dickey  as  Dade  home  delivery  man¬ 
ager;  and  Peter  Birdsall  was  named 
transportation  manager.  He  most 
recently  was  executive  assistant  to 
the  vice  president  of  circulation. 


Sidney  H,  Bliss  was  elected  presi¬ 
dent  and  chief  operating  officer  of  the 
Gazette  Printing  Company,  Janes¬ 
ville,  Wis. 

He  formerly  was  general  manager 
of  the  Janesville  Gazette  and  suc¬ 
ceeds  Marshall  W.  Johnston,  who 
continues  as  chairman  of  the  board  of 
directors.  Johnston  joined  the  news¬ 
paper  in  I%2  as  assistant  to  the  presi¬ 
dent  and  became  president  in  1968. 

David  A.  Johnson  is  the  newly 
named  general  manager  of  the 
Gazette,  having  previously  served  as 
assistant  general  manager  and  retail 
advertising  manager. 


Robert  R.  Taylor  is  the  newly 
named  vice  president/human 
resources  for  the  Detroit  News. 

Taylor  began  a  14-year  association 
with  General  Foods  in  1970,  his  last 
assignment  being  personnel  manager 
of  the  Gaines  Pet  Food  Division.  He 
stayed  with  Gaines  when  the  division 
was  sold  in  1984  to  Anderson  Clay¬ 
ton,  a  marketer  of  national  brands, 
includng  Gaines  Dog  Foods. 

A  graduate  of  Hamilton  College 
with  a  degree  in  economics,  Taylor 
served  in  the  Army  as  a  personnel 
specialist  and  then  joined  Mobil  Oil  in 
1963,  working  first  in  sales  and  then 
personnel. 
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James  Flachsenhaar  was  recently 
appointed  managing  editor  of  the 
Woodbridge  (N.J.)  News  Tribune, 
which  is  owned  by  Macromedia  Inc. 

He  began  his  career  in  1971  with  the 
company’s  flagship  paper,  The  Rec¬ 
ord  in  Hackensack.  He  first  served  as 
an  investigative  researcher  and  held  a 
succession  of  posts  including 
reporter,  consumer  writer,  travel  edi¬ 
tor  and  assistant  news  editor. 
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At  the  Spokesman-Review  and  the 
Spokane  (Wash.)  Chronicle,  Frank 
Bartel  has  been  named  associate 
editor/business.  He  previously  was 
business  editor  and  will  continue  his 
column. 

OsLER  McCarthy,  who  moved  to 
Spokane  from  the  Kansas  City  Star 
where  he  was  special  projects  editor, 
succeeded  Bartel  as  business  editor. 

Also,  Diana  Dawson,  a  former  spe¬ 
cial  assignment  writer  for  the  Kansas 
City  Star,  joined  the  papers  as  a  staff 
writer. 

Graham  Vink  has  been  named 
enterprise  editor,  a  new  position.  He 
previously  was  an  assistant  city  editor 
in  the  Fort  Lauderdale  bureau  of  the 
Miami  Herald. 


Ray  Laskowitz,  picture  editor  of 
the  San  Diego  Union,  accepted  the 
same  position  at  the  Spokane  papers. 


Cindy  Richard  has  been  appointed 
to  the  new  salesperson  position  in 
Landon  Associates  Inc.’s  Pacific  NW 
sales  territory.  She  moved  from  the 
Bellevue  (Wash.)  Journal- American 
where  she  worked  the  past  three 
years. 


Norman  A.  Pattis,  an  editorial 
writer  at  the  Hartford  Courant  for  the 
past  two  years,  is  now  executive 
assistant  to  Timothy  F.  Bannon,  com¬ 
missioner  of  the  Connecticut  Depart¬ 
ment  of  Revenue. 


Mary  Devish,  assistant  controller 
of  the  Sioux  Falls  (S.D.)  Argus 
Leader  since  1982,  has  been 
appointed  controller,  succeeding 
Roxy  Deutscher,  who  is  moving 
from  the  city.  Devish,  a  graduate  of 
the  University  of  South  Dakota,  pre¬ 
viously  was  with  CPA  firms  in  St. 
Paul,  Minn. 

*  ♦  * 

Louis  Dunn  has  joined  the  San 
Francisco  Progress,  a  three-a-week 
community  newspaper,  as  head  of  its 
packaging  and  presentation. 

Dunn,  with  the  San  Francisco 
Examiner  since  1984,  won  a  1985 
Gold  Award  of  Excellance  from  the 
Society  of  Newspaper  Design.  Prior 
to  the  Examiner,  he  was  art  director 
of  the  San  Francisco  Bay  Guardian. 


OBITUARIES 


David  R.  Bradley,  70,  chairman  of 
The  St.  Joseph  (Mo.)  News-Press  and 
Gazette  Company,  died  March  6  of 
complications  after  heart  surgery  at 
St.  Luke’s  Hospital  in  Kansas  City, 
Mo. 

Bradley,  the  second  generation  of 
his  family  to  head  the  morning 
Gazette  and  afternoon  News-Press, 
was  publisher  of  the  dailies  from  1956 
to  1981,  having  succeeded  his  father, 
Henry  D.  Bradley.  The  papers  are 
combined  on  Sunday  as  the  St. 
Joseph  News-PressIGazette. 

In  1981,  Bradley  gave  the 
publisher’s  post  to  one  son,  Henry  H. 
Bradley,  who  is  also  vice  president  of 
the  company.  Another  son,  David  R. 
Jr.,  is  president  of  the  company  and 
editor  of  the  newspapers.  The  com¬ 
pany  owns  several  television  stations 
and  the  St.  Joseph  Cablevision  Com¬ 
pany. 

Bradley,  a  former  first  vice  chair¬ 
man  and  member  of  the  board  of  the 

Gentry  Magazine 

San  Francisco 

has  been  sold  to 

San  Francisco  Progress 

a  division  of  Forest  Communications 
We  are  pleased  to  have  brought 
this  project  to  fruition. 
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Associated  Press,  served  in  the  Army 
Air  Corps  in  World  War  II,  entering 
as  a  private  and  leaving  in  1946  as  a 
first  lieutenant.  He  then  joined  the  St. 
Joseph  newspapers. 

*  *  * 

Jerry  Burns,  51,  editor  of  the  San 
Francisco  Chronicle's  editorial  page 
since  1984  and  a  newsman  at  the 
paper  for  mon^  than  20  years,  died  of 
cancer  on  March  7  at  his  home  in  San 
Francisco. 

Burns  joined  the  Chronicle  in  1964 
as  a  night  police  reporter  and  became 
city  editor  in  1979. 

*  *  * 

Paul  Connell,  70,  retired  Boston 
Globe  photographer,  died  Feb.  21.  A 
five-time  winner  of  the  Boston  Press 
Photographer’s  Association  Photog¬ 
rapher  of  the  Year  award,  he  also  won 
a  number  of  Associated  Press  and 
United  Press  International  awards. 

*  ♦  # 

Joseph  C.  Farrington,  61 ,  official 
photographer  for  the  Queens  borough 
president.  New  York  City,  and  a  for¬ 
mer  free-lance  photographer  for  sev¬ 
eral  New  York  dailies,  died  Feb.  19  in 
Memorial  Sloan-Kettering  Cancer 
Center. 

*  *  * 

George  W.  Flood,  70,  retired 
member  of  Branham  Newspapers 
Inc.,  since  1985,  died  Feb.  27  in  New 
York  City. 

A  graduate  of  Villanova  and  an 
Army  veteran  of  World  War  II  and  the 
Korean  War,  his  newspaper  sales 
career  included  working  with  the  New 
York  World-Telegram  &  Sun  and  the 
New  York  Herald-Tribune  and  then 
with  Branham  until  his  retirement. 


Joe  Don  McGaughey,  27,  a 
sportswriter  for  the  San  Angelo 
(Texas)  Standard-Times,  was  pro¬ 
nounced  dead  Feb .  1 9  at  the  scene  of  a 
two-car  accident  in  San  Angelo. 

Injured  in  the  accident  was  Lisa 
Baldwin  Spain,  a  member  of  the  staff 
of  the  weekly  Robert  LeeiBronte 
(Texas)  Observer-Enterprise.  She 
was  treated  in  a  hospital  and  released. 

According  to  the  police  department 
report,  Spain’s  car,  northbound  on 
Koenigheim  Street,  struck  McGaugh- 
ey’s  car,  which  was  westbound  bound 
on  Harris  Avenue,  on  the  driver’s 
side.  The  cars  skidded  across  the 
intersection,  striking  four  unoccupied 
cars  near  an  apartment  building. 

A  part-time  sports  reporter  while 
attending  Angelo  State  University, 
McGaughey  began  full-time  sports 
reporting  for  the  paper  in  June  1984. 
He  was  married  Feb.  6  to  Cheryl  Ann 
Warren,  an  instructor  of  finance  at  the 
university  and  a  part-time  rewrite 
clerk  for  the  Standard-Times. 

*  *  * 

Mildred  Seydell,  98,  a  globe-trot¬ 
ting  journalist  who  had  worked  as  a 
writer  and  columnist  for  Hearst  publi¬ 
cations  and  Universal  News  Service, 
died  Feb.  20  at  an  Atlanta  hospital. 

*  *  ♦ 

W.  Arthur  Steele,  91,  editor  of 
the  Clatskanie  (Ore.)  Chief  for  65 
years  before  retiring  last  year,  has 
died. 

Steele  began  his  career  as  a 
reporter  at  the  Chicago  Journal  in 
1921  and  moved  to  Clatskanie  in  1922 
and  purchased  the  newspaper.  He 
remained  active  until  poor  health 
forced  his  semiretirement. 
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Locking  ahead... 


Do  Personal  Computers 
turn  you  on? 

E£rP  will  have  a  special  feature  on  “PCs  in 
the  Newspaper  Industry”  with  the  Sept.  3rd 
issue! 

Plan  now  on  being  there! 


Is  Photography  your  bag? 


E&P  will  have  a  special  feature  on 
“Photography  in  the  Newspaper 
Industry”  with  the  November  5th 
issue! 

Plan  now  on  being  there! 


For  more  information  contact  your  E&P  sales  representative 
or  call  Donald  Parvin  at  212  •  675  •  4380. 
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Quite  a 


January  4,  1987 

FAVORITE  COMICS 

1.  Calvin  and  Hobbes 


READER  LOYALTY 

_ _  1.  Calvin  and  Hobbes 

2.  For  Better  or  for  Worse  2.  Doonesbury 

3.  The  Far  Side  3.  The  Far  Side 

4.  Cathy  4.  For  Better  or 

6.  Doonesbury  Worse 

5.  Cathy 


The  Press  Enterprise 

RIVERSIDE  (Calif.) 


March  22,  1987 


FAVORITE  COMICS 

4.  For  Better  or  for  Worse 

5.  Doonesbury 
9.  Cathy 


Ihe  SacrameiitD  Bee 

April  23,  1987 

READERS  NAME  “THE  BEST’ 

1.  Calvin  and  Hobbes 

2.  The  Far  Side 

3.  For  Better  or  for  Worse 

4.  Cathy 


Times-Advocate 

ESCONDIDO  (Calif.) 

March  8,  1987 

FAVORITE  COMIC  STRIPS 

1.  Calvin  and  Hobbes 

2.  For  Better  or  for  Worse 


Westchester  Rockland  Newspapers 


MADISON  (Wis.) 

September  28,  1987 

FAVORITE  COMICS 

1.  The  Far  Side 

4.  For  Better  or  for  Worse 


March  22,  1987 

FAVORITE  COMIC  STRIPS 

1.  Calvin  and  Hobbes 

2.  (tie)  Doonesbury  and  Bloom  County 

3.  The  Far  Side 
7.  Cathy 


rveys  That  Tell 
I  Story... 


^tie^n  Biego  Mnion 

November  1,  1987 

FAVORITE  COMIC  STRIP 

1.  Calvin  and  Hobbes 
8.  Doonesbury 


Dayton  Daily  News 

The  Journal  Herald 
DAYTON  (Ohio) 

December  6,  1987 

FAVORITE  COMICS 

Males  under  25:  The  Far  Side 
Males  25-65:  The  Far  Side 
Females  25-65:  For  Better  or  for  Worse 
Females  over  65:  For  Better  or  for  Worse 


Rooky  Mountain  News 

^December  6,  1987 

MOST-READ  COMICS  FA 
1.  For  Better  or  for  Worse  1. 
Calvin  and  Hobbes  4. 

8.  Herman  6. 

9.  Geech  8. 


FAVORITE  COMICS 

1.  Calvin  and  Hobbes 
4.  For  Better  or  for  Worse 
6.  Geech  and  Doonesbury 
8.  Ziggy 


Houston  Chronicle 

January  31,  1988 

FAVORITE  COMICS 

1.  Calvin  and  Hobbes 

2.  Cathy 

3.  For  Better  or  for  Worse 

4.  The  Far  Side 
9.  Geech 


COMICS  FOR  NEWSPAPER  READERS  FROM 

UNIVERSAL  PRESS  SVNDICATE 

4900  Main  Street  •  Kansas  City,  Missouri  64112  •  (816)  932-6600 
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Editor:  Journalist  exchanges  can  help  improve  foreign  coverage 


By  Debra  Gersh 

Exchanges  of  journalists  between 
nations,  building  the  expertise  of  for¬ 
eign  correspondents  in  the  regions 
they  cover  by  allowing  them  to  stay 
there  longer  and  not  allowing  televi¬ 
sion  to  set  the  agenda  for  news  are  all 
ways  Katherine  Fanning,  editor  of  the 
Christian  Science  Monitor  and  presi¬ 
dent  of  the  American  Society  of 
Newspaper  Editors,  suggested 
American  newspapers  can  improve 
their  foreign  coverage. 

Fanning,  who  gave  the  first  of  a 
series  of  speeches  marking  the  For¬ 
eign  Press  Association’s  70th 
anniversary,  noted  that  there  is  no 
better  way  to  promote  understanding 
among  people  than  to  exchange  jour¬ 
nalists,  who  are  understanding  and 
sensitized  people. 

The  “in  and  out”  approach  involv¬ 
ing  moving  foreign  correspondents 
from  bureau  to  bureau  does  not  give 
the  reporters  a  chance  to  gain  exper¬ 
tise  in  the  region,  she  commented. 


noting  that  the  home  office  must  also 
understand  the  situation  in  order  to 
give  it  the  appropriate  news  play. 

Fanning  said  the  print  media  have 
allowed  television  to  set  the  agenda 
for  news  “far,  far  too  much,”  creat¬ 
ing  “episodic”  coverage  that  focuses 
on  an  issue  when  it  is  dramatic.  She 
added  that  this  leads  to  the  problem  of 
some  groups  resorting  to  violence  just 
to  get  the  media’s  attention. 

In  El  Salvador,  she  said,  even  the 
guerrillas  complained  that  the  coun¬ 
try  was  not  getting  any  press  cover¬ 
age,  only  Nicaragua,  which  Fanning 
noted  was  an  interesting  commentary 
since  the  government  officials  inter¬ 
viewed  made  similar  comments. 

In  addition,  she  noted  that  the  press 
must  be  wary  of  its  use  of  labels  — 
terrorist,  freedom  fighter,  etc.  —  as 
these  are  loaded  words  that  send  a 
message. 

Recently  returned  from  an  ASNE 
trip  to  Central  America,  “the  most 
polarized  region  1  ever  visited,”  Fan¬ 
ning  said  that  after  interviewing  a 


number  of  people  on  both  sides  of  the 
issues  she  found  the  sides  so  extreme 
there  is  no  center,  no  fact.  Thus, 
reporters  there  need  to  understand 
that  and  need  to  ask  many  questions 
about  the  motives  behind  a  source. 

Sunday  paper  bows 
in  British  Columbia 

The  Sterling  Newspaper  Group  has 
launched  the  first  edition  of  the  Sun¬ 
day  Journal  in  British  Columbia’s 
Kootenay  region. 

The  first  6,000  copies  of  the  paper 
were  published  on  the  presses  of  the 
Nelson  News,  but  were  also  distrib¬ 
uted  to  Trail,  Cranbrook  and  Kim¬ 
berly.  Managing  editor  of  news  Ryon 
Guedes  said  Sterling  Publications 
Ltd.  hopes  to  expand  circulation  to 
25,000  copies  eventually. 

Other  than  the  Sunday  edition  of 
the  thrice-weekly  Castlebar  News 
and  some  copies  of  Sunday’s  Van¬ 
couver  Province,  the  area  had  no  Sun¬ 
day  newspaper. 

The  first  edition  featured  a  16-page 
front  section  and  a  28-page  television 
supplement  that  is  usually  included  in 
Monday’s  papers.  Stories  came  from 
the  Nelson  News,  Trail  Times,  Kim¬ 
berly  Bulletin  and  Cranbrook  Towns¬ 
man. 

—  CP 

60th  anniversary  of 
Canada  press  club 

The  National  Press  Club  of  Canada 
recently  marked  its  60th  anniversary 
by  unveiling  brass  plaques  thanking 
the  club’s  founding  newspapers:  the 
Ottawa  Citizen',  Le  Droit,  now  the 
Ottawa-HuU  Le  Droif,  and  the 
defunct  Ottawa  Journal. 

Referring  to  the  current  strike  at  Le 
Droit,  publisher  Gilbert  Lacasse  said 
it  was  sad  only  one  of  the  three  papers 
is  still  publishing.  The  Journal  folded 
in  1980. 


New  biz  tab  bows 

The  St.  Petersburg  (Fla.)  Times 
Monday  business  tabloid  section  has 
debuted  with  a  new  look,  new  fea¬ 
tures  and  a  new  name,  “Florida  Busi¬ 
ness.” 


NEW! 

Rotary 

Shutter 


-Stop  Two-Sided 

FLIP/TOP 


Model  FT40APRNS 

Two  33"  X  41 V2"  Blankets 

$7695. 

Sizes  to  43"  X  52"  _ 

^F^ision  Crafted  in  the  USA. 

nuArc  company,  inc. 

6200  W.  Howard  St.,  NILES  (Chicago).  IL  60648-3404 

312-967-4400 


The  BEST  keeps  gettng  BETTER. 
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Survey:  Most  Americans  oppose  government  secrecy 


Most  Americans  think  their  gov¬ 
ernment  is  too  secretive,  according  to 
a  recent  Roper  Organization  survey. 

According  to  the  survey,  commis¬ 
sioned  by  People  for  the  American 
Way  and  released  with  a  report  on 
government  secrecy,  68%  of  those 
surveyed  said  the  government  was 
not  open  enough,  compared  with  27% 
who  said  it  was.  Better  than  half  — 
52%  —  said  government  secrecy  had 
increased  in  recent  years  and  60% 
said  they  wanted  government  to  work 
“aggressively”  to  open  the  informa¬ 
tion  spiggot. 

The  survey  of  1,017  adults  found 
that  84%  said  it  was  “very  important” 
for  citizens  to  be  informed.  Large 
majorities  agreed  information  was 
needed  for  Congress  to  oversee  gov¬ 
ernment,  to  prevent  waste  and  abuse, 
and  to  produce  better  law  and  policy. 

The  majority  said  officials  were 
more  likely  to  use  secrecy  to  avoid 
embarrassment,  62%,  than  for  justifi¬ 
able  security  reasons,  26%.  Yet  a 

lAPA  telegram  to 
Mexican  president 

Inter  American  Press  Association 
president  Ignacio  E.  Lozano  Jr., 
chairman  and  editor-in-chief  of  La 
Opinion  of  Los  Angeles,  recently  sent 
a  telegram  to  Mexican  president 
Miguel  de  la  Madrid  calling  upon  the 
government  to  find  and  prosecute 
those  responsible  for  the  violent 
crimes  committed  against  journalists. 

It  read,  “It  is  with  great  distress 
that  we  learn  that  yet  another  Mexi¬ 
can  journalist,  in  this  case  Manuel 
Burgueno  Ordono,  has  been  assassi¬ 
nated. 

“We  understand  that  this  brings  to 
26  the  number  of  violent  crimes 
against  journalists  during  your 
administration,  none  of  which  have 
resulted  in  successful  prosecution  of 
those  responsible. 

“We  have  further  been  informed 
that  the  government  of  Mexico  has 
admitted  defeat  in  its  investigation  of 
the  assassination  of  Manuel  Buendia, 
and  that  almost  six  years  after  his 
death  it  is  now  offering  a  reward  of 
500  million  pesos  for  information 
which  would  clarify  his  murder. 

“It  is  our  hope  that  your  govern¬ 
ment  will  take  equally  forceful  mea¬ 
sures  to  bring  to  justice  those  respon¬ 
sible  for  the  death  of  so  many  other 
Mexican  journalists  during  the  past 
several  years.” 


majority  said  leaks  were  more  of  a 
problem  —  51%  —  than  secrecy  — 
37%. 

By  a  2-1  margin,  respondents 
wanted  more  government  informa¬ 
tion  rather  than  continuing  current 
policies. 

On  specific  incidents,  opinion  was 
mixed,  as  citizens  often  approved 
government  secrecy.  For  example, 
41%  approved  the  news  blackout  of 
the  invasion  of  Grenada.  Half 
approved  the  dismantling  of  regula¬ 
tions  requiring  officials  to  weigh  the 
public’s  right  to  know  before  they 
classified  information,  and  34% 
approved  the  recent  classification  of 
25%  more  documents,  including  some 
unrelated  to  national  security. 

However,  68%  disapproved  of  the 
fourfold  increase  in  the  secret  defense 
budget,  67%  disapproved  of  govern¬ 
ment  efforts  to  decrease  information 
available  through  the  Freedom  of 
Information  Act,  and  60%  disap¬ 
proved  of  regulations  allowing  gov¬ 
ernment  censorship  of  writing  by  past 
and  current  employees. 

The  survey  also  found  that  three- 
quarters  of  the  respondents  opposed 
reductions  in  government  publica¬ 


tions,  and  almost  half  supported  more 
government  publishing  —  even  if  it 
costs  more. 

There  was  division  over  whether 
foreigners  should  use  U.S.  university 
facilities  and  whether  they  should  be 
denied  entry  for  political  or  ideologi¬ 
cal  reasons. 

Overwhelmingly,  respondents  dis¬ 
approved  of  secrecy  surrounding  the 
Iran  arms  deal  and  support  for  the 
contras. 

Peter  Himler  joins 
Cohn  &  Wolfe  firm 

Peter  B.  Himler  has  joined  Cohn  & 
Wolfe  as  vice  president/media  direc¬ 
tor  in  the  public  relation  firm’s  New 
York  City  office.  He  will  be  responsi¬ 
ble  for  the  office’s  overall  media  func¬ 
tion,  including  media  relations, 
video/satellite  production  and  crisis 
communications/preparedness  plan¬ 
ning  for  the  company’s  clients. 

Himler  was  previously  vice  presi¬ 
dent  in  the  media  services  division  of 
Hill  and  Knowlton  Inc. 


_  -THE  Check  your  local  listing 

McLaughlin  for  station  ana  Ume. 

GROUP  Robert  Novak.  Morton  Kondracke  Jack  Germond.  And,  of  course, 
John  McLaughlin.  They’re  well-informed  journalists  on  the  Washington  scene. 
And  every  week  on  “The  McLaughlin  Group”  they  provide  riveting  commentary 
on  issues  of  national  importance 

So  if  you’re  interested  in  what  the  news  means,  tune  in  to  this 
informative,  yet  feisty,  political  talk  show.  And  listen  to  the  voices  of  authority. 
Made  possible  by  a  grant  from  GE. 

We  bring  good  things  to  life. 
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Nashville  Tennessean  orders  24  Goss  color  units 


The  Nashville  Tennessean  has 
ordered  24  Goss  Colorliner  units  with 
three  folders  for  three  lines  of  eight 
units  with  an  extra  two  reels  under 
each  folder. 

The  configuration  offers  the  equiv¬ 
alent  of  three  10-unit  presses, 
according  to  Tennessean  operations 
director  William  D.  McGahan. 

“The  new  presses  have  been 
ordered  and  we  would  expect  .  .  . 
delivery  of  the  first  units  in  18  to  21 
months,”  said  Harry  Browning,  Ten¬ 
nessean  president. 

They  will  be  the  centerpiece  of  a 
new  production  facility,  from  the 
mailroom  “as  far  back  as  the  plate- 
makers,”  said  McGahan.  The 
120,000-circulation  Gannett  Newspa¬ 
pers  group  daily  expects  to  spend  $25 
million  on  the  expansion. 

The  Tennessean  now  prints  with 
old  Goss  Mark  1  and  Mark  V  letter- 
press  units  that  McGahan  said  “leave 
a  lot  to  be  desired,”  as  far  as  quality. 
“There’s  no  way  we  can  compete 
with  the  offset  market.”  McGahan 


told  E&P,  “We’re  driven  by  our  Sun¬ 
day  product,”  which  he  said  has 
increased  in  size  and  can  no  longer  be 
produced  efficiently.  (Sunday  circu¬ 
lation  is  more  than  double  the  week¬ 
day  figure.)  The  paper  plans  to  leave 
room  in  the  production  facility  for  a 
fourth  identical  press  line  for 
expected  future  growth. 

A  major  concern  is  whether  to 
expand  at  the  present  site  or  relocate. 

“We’re  still  looking  for  property,” 
said  McGahan.  “We’ve  looked  as  far 
as  .  .  .  10  miles  out.  There  just  aren’t 
many  good  construction  sites  around 
Nashville  for  a  newspaper.”  (The  city 
of  Nashville  and  Davis  County  are 
administered  as  a  single  political  unit, 
the  former  centered  in  the  latter, 
intersected  by  two  interstates  and 
surrounded  by  a  loop.) 

Noting  that  his  paper’s  current  pro¬ 
duction  plant  is  ideally  located  with 
respect  to  interstate  highway  access, 
McGahan  related  that  “almost  any 
[other]  location  is  bad,  as  far  as  our 
circulation  people  are  concerned.” 


After  a  long  look  into  possible  new 
locations,  management  is  again  con¬ 
sidering  expanding  its  present  site. 

“If  we  can  make  it  work,  this  will 
definitely  be  the  best  location,” 
asserted  McGahan. 

Press  manning  is  still  “an 
unknown,”  according  to  McGahan, 
who  did  note  that  the  new  presses 
require  less  manning  than  the  older 
letterpress  operation.  With  some 
exceptions,  the  Tennessean  has 
“basically  letterpress  pressmen,”  he 
said,  speculating  on  the  possibility  of 
acquiring  loaners  familiar  with  offset 
from  another  Gannett  site  during  the 
training  period. 

“Our  biggest  concern  right  now,” 
said  the  operations  director,  is  con¬ 
tinuing  to  operate  “efficiently  and 
effectively.” 

McGahan  expects  the  new  presses 
“should  be  up  and  running  early  in 
1990,”  sometime  after  which  Brown¬ 
ing  looks  for  “color  of  the  quality  and 
frequency  that  you  see  in  USA 
Today." 


Several  newsprint  plant  projects  are  under  way 


According  to  the  Newsprint 
Reporter,  all  five  recently  announced 
newsprint  plant  projects  are  under 
way,  despite  last  October’s  stock 
market  crash. 

Although  the  million-plus  tons  of 
added  capacity  will  not  entirely  reach 
the  market  before  1990,  the  publica¬ 
tion  reported  increases  for  this  year 
consisting  of  50,000  tons  from  Crown 
Forest  Industries  and  30, (KX)  tons  by 
year’s  end  from  a  new  James  Macla- 
ren  Industries  pulp  mill  in  Mason, 
Que. 

Additionally,  Cascades  Niagara 
Falls  Inc.  has  chosen  to  switch  one  of 
two  containerboard  recycling  opera¬ 
tions  in  Niagara  Falls,  N.Y.,  to  news¬ 
print.  The  machine  is  now  adding 
another  30,000  short  tons  per  year  to 
overall  supply. 

An  expansion  and  upgrade  at  the 
Bowater  Mersey  Paper  Co.  Ltd. 
newsprint  mill  in  Brooklyn,  N.S.,  will 
increase  annual  capacity  by  20%  to 
300,000  tons  by  late  next  year.  The 
Washington  Post  Co.  is  a  49%  owner 
of  the  company. 

February’s  Pulp  &  Paper  noted 
that  the  mill’s  total  conversion  to 
thermomechanical  pulp  will  allow  it 
to  make  use  of  more  woods  and  that 
“the  province  had  guaranteed  the 


availability  of  adequate  wood  sup¬ 
plies.” 

British  Columbia  Forest  Products 
Ltd.  has  begun  a  pulp  mill  expansion 
to  boost  production  enough  to  yield 
all  its  needed  newsprint  fiber  by  fall  of 
this  year.  Upgrades  to  Garden  State 
Paper’s  Garfield,  N.J.,  newsprint  mill 
will  add  another  6,000  tons  to  supply 
after  next  January. 

The  January  issue  reported  Cana¬ 
dian  forest  products  stocks  dropped 
29%  in  October  —  6%  higher  than 
Canadian  prices’  overall  slump.  It 
also  cited  a  Pulp  and  Paper  Week 
report  of  a  Scandinavian  producers’ 
price  hike  for  1988  expected  to  match 
domestic  prices  for  East  Coast  cus¬ 
tomers. 

Pulp  &  Paper  not  only  found  little 
buyer  resistance  to  price  hikes  for 
1988,  but  reported  that  some  orders  in 
the  tight  market  “were  as  late  as  three 
weeks,  and  one  large  newspaper’s 
stocks  were  as  low  as  a  couple  of 
days’  during  December.” 

Canada  Press  reports  a  plan  by 
Normick  Perron  Inc.  and  Forex  Inc. 
to  build  a  $400  million  (Canadian), 
225,000-ton  newsprint  plant  in  Val 
d’Or,  Que.  The  companies  are  look¬ 
ing  for  $100  million  in  combined  pro¬ 
vincial  and  federal  assistance  on  the 


project,  which  Montreal  financial 
analyst  Richard  Saucier  of  Levesque 
Beaubien  indicated  would  likely  be 
hard  to  come  by. 

“The  federal  government  has  been 
criticized  for  subsidizing  the  forest 
industry,  and  we  have  a  free-trade 
deal  to  make  [with  the  U.S.]  that  they 
wouldn’t  want  to  endanger,”  Saucier 
said.  It  was  reported  that  the  under¬ 
taking  also  hinges  upon  pre-commit¬ 
ment  by  certain  European  and  North 
American  buyers  for  the  larger  part  of 
yearly  production. 

Dean  Witter  Reynolds  analyst  John 
Reynolds  is  quoted  as  calling  it  a 
“gutsy  decision,”  but  has  reserva¬ 
tions  with  respect  to  possibly  lower 
demand  and  greater  industry  capacity 
by  1990,  when  the  the  facility  is  up 
and  running. 


Baldwin 
wins  award 

A  1988  Graphic  Arts  Technical 
Foundation  InterTech  award  went  to 
Baldwin  Technology  Corp.  for  its 
Newspaper  Blanket  Cleaner  (NBC), 
which  cleans  rubber  blankets  with  a 
pneumatic  brush  and  vacuum  system. 
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A  WORLDWIDE 
SAMPLE  OF  USERS 

Edmonton  Journal 

Edmonton,  Alberta 

The  Advertiser-Journal 

Montgomery,  Alabama* 

The  Evening  Teiegraph 

Coventry,  England 

Rotabest 

Best,  Holland 

The  Herald 

New  Britain, 
Connecticut 

The  Times-News 

Kingsport,  Tennessee 

Ringier 

AdligenswiI, 

Switzerland 

El  Informador 

Guadalajara,  Mexico 


The  Windsor  Star 

Windsor,  Ontario 

The  Globe 

Joplin,  Missouri 

The  Globe  and  Mail 

Toronto,  Ontario 

News  &  Times 

Huntsville,  Alabama 

News-Piedmont 

Greenville, 

South  Carolina 

The  Gleaner 

Henderson,  Kentucky 

Wausau  Daily  Herald 

Wausau,  Wisconsin 

The  St.  Louis  Post- 
Dispatch 

St.  Louis,  Missouri 

Standard  Newspapers 

Melbourne,  Australia 

The  Times-Picayune 

New  Orleans,  Louisiana 


The  Press-Journal 

Vero  Beach,  Rorida 

Times-Reporter^K 

New  Philadelphia,  Ohio 

Pioneer  Press-Dispatch 

St.  Paul,  Minnesota 


The  Daily  Review 

Hayward,  California 

The  Stock  Journal 

Adelaide,  Australia 

Turun  Sanomat 

Turku,  Rnland 


niEHARRIS  . 

8300...AN 

INTEGRAIED 

PRE-PRESS 

SYSTEM  IRATS 

AFFORDABLE 


The  Harris  8300  integrated  newspaper  ^tem  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  needs.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  DepL  EP,  Melbourne,  Florida  32901 
(TWX:  510-959-6418)  or  call  1-800-4-HARRIS, Ext  4100. 


in  HARRIS 


TECHNICAL  BRIEFS 


Flint  Ink  execs 
receive  promotions 

Flint  Ink  announced  promotion  of 
Robert  H.  Flint  to  board  chairman 
and  chief  executive  officer  and  the 
election  of  H.  Howard  Flint  II  as 
president  and  chief  operating  officer. 

The  latter  serves  as  first  vice  presi¬ 
dent  of  the  National  Assn,  of  Printing 
Ink  Manufacturers  and  is  a  Gravure 
Education  Foundation  trustee. 

Leroy  J.  Burgess  was  elected  vice 
president  of  manufacturing  and 
Thomas  W.  Clarke  was  elected  trea¬ 
surer  and  vice  president  of  finance. 

Hearst  joins 
board  of 

Sun  Microsystems 

William  Randolph  Hearst  III, 
publisher  of  the  San  Francisco 
Examiner,  has  been  named  a  director 
of  Sun  Microsystems  Inc.,  a  Moun¬ 
tain  View,  Calif.,  computer  firm. 

Hearst,  an  avid  computer  hobbyist, 
also  is  on  the  board  of  Software  Ven¬ 


tures,  a  Berkeley  communciations 
software  company. 

Appointed  editor  and  publisher  in 
1984,  Hearst  is  on  the  board  of  the 
Hearst  Corp.,  founded  by  his  grand¬ 
father. 

Of  his  appointment  to  Sun’s  board, 
Hearst  said:  “I  have  a  healthy  regard 
for  Sun’s  board  and  management. 
There’s  a  terrific  and  obvious  connec¬ 
tion  between  the  communications 
business  and  computer  technology.” 

Sun’s  chief  executive,  Scott 
McNealy  described  Hearst  as  “tech¬ 
nically  very  competent  in  his  under¬ 
standing  of  the  computer  business.” 

Camex  users 
at  21  sites 

Camex  Inc.  reports  25  sites, 
including  2 1  newspapers,  now  using 
its  equipment  to  produce  display  ads 
with  scanned  graphics. 

The  product  line  includes  Breeze 
terminals  for  interactive  display  ad 
makeup,  laser  scanners  for  photo¬ 
graphic  and  line  art  input,  SuperSet- 
ters  for  ail  output  and  multigigbyte 
database  servers. 


Chnstopher  Thomson 
Kruger  Inc.  is  pleased  to  announce  the  ap¬ 
pointment  of  Christopher  Thomson  to  the 
position  of  Vice-President  Newsprint  Sales. 
Prior  to  joining  Kru^r,  Mr.  Thomson  was 
a  Director  of  Lamco  Paper  Sales  Company 
of  London,  England. 

In  his  new  position,  Mr.  Thomson  will  be 
responsible  for  newsprint  sales  in  the  North 
American  market  and  will  be  located  at  the 
company’s  head  office  in  Montreal. 
Established  in  1904,  Kruger  Inc.  is  a  leading 
manufacturer  of  newsprint,  coated  paper, 
corrugated  board  and  packaging,  and  is  a 
privately  owned  Canadian  company  which 
operates  mills  in  Quebec,  Newoundland 
and  Ontario. 


Xyvision  reports 
net  income  loss 

Xyvision  Inc.  posted  a  net  loss  of 
$1.1  million  on  sales  of  $8.1  million  for 
the  third  quarter  ended  Dec.  26. 
Revenues  of  $7.7  million  for  the  same 
period  in  the  previous  fiscal  year  pro¬ 
duced  a  $1. 7-million  net  income. 

The  Wall  Street  Journal  recently 
reported  that  the  computer  publishing 
systems  manufacturer  had  reduced  its 
310-person  staff  by  52  employees  as  a 
result  of  a  third-quarter  orders  slow¬ 
down.  Thirteen  of  the  dismissals  were 
in  field  operations,  according  to  Xyvi¬ 
sion. 


UP  TO  SPEED 


QUIPP  SYSTEMS.  INC. 

9270  N.W.  100th  STREET 
MIAMI,  FLORIDA  33178 

13051  884-5204 


Rust  joins 
Hell  Graphic 

George  W.  Rust  has  been  named 
vice  president/sales  and  marketing  at 
Hell  Graphic  Systems  Inc. 

Rust  will  be  responsible  for  com¬ 
mercial  newspaper/publishing,  pre¬ 
press  and  gravure  markets,  marketing 
communications,  national  accounts, 
dealer  programs,  product  manage¬ 
ment  oversight,  field  sales  support 
and  operation  of  Hell’s  national 
demonstration  studio,  in  Port 
Washington,  N.Y. 

Rust  joined  Hell  after  12  years  with 
Compugraphic  Corp.,  most  recently 
as  its  vice  president/domestic  sales. 
He  had  earlier  spent  12  years  with 
Varityper. 

McCaw  companies 
in  merger 

McCaw  Cellular  Communications 
Inc.  and  Affiliated  Publications  Inc. 
announced  the  merger  of  McCaw 
Communications  Companies  Inc. 
with  a  wholly  owned  subsidiary  of 
McCaw  Cellular  in  a  stock-for-stock 
transaction  exchanging  McCaw  Com¬ 
munications  common  stock/options 
for  McCaw  Cellular  stock/options. 

The  McCaw  family  owns  55%  per¬ 
cent  of  McCaw  Communications 
voting  stock.  Affiliated  Publications, 
parent  company  of  Globe  Newspaper 
Co.  {Boston  Globe)  and  Billboard 
Publications,  holds  the  balance. 
Affiliated  also  announced  agreement 
with  McCaw  Cellular  to  exchange  all 
its  rights  to  certain  radio  common 
carrier  joint  ventures  with  McCaw 
Communications  for  issuance  of 
approximately  1.1  million  shares  of 
McCaw  Class  B  common  stock. 
Transactions  are  expected  to  close  by 
midyear. 

Affiliated  also  announced  that 
McCaw  hopes  to  conclude  mergers 
through  which  it  will  obtain  Affil- 
iated’s  interests  in  certain  cellular 
joint  ventures  with  McCaw  Cellular  in 
exchange  for  issuance  by  McCaw  of 
17  million  shares  of  its  stock. 

Said  to  “represent  the  final  stages 
in  a  process  of  simplifying  and  con¬ 
solidating”  McCaw  Communica¬ 
tions’s  and  Affiliated’s  communica¬ 
tions  businesses,  the  transactions  will 
give  Affiliated  47.2%  of  McCaw  Cel¬ 
lular’s  141.6  million  shares.  Through 
a  planned  shareholders’  agreement, 
the  McCaw  family  will  maintain  vot¬ 
ing  control  of  McCaw  Cellular. 
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WHEN  IT  COMES  ID 
POUUnON  CONTROL, 
MANY  NEWSPAPERS 
ARE  IN  OYER 
THEIR  HEADS. 


Dan  Sells,  Vice 
President  of 
Newspaper  Sales  at 
Western  Lithotech,  ex¬ 
plains  a  new  concept 
in  cost-effective  pollution  control. 

Dan,  what  is  this  concept? 

Well,  it  involves  two  systems:  Envirotech 
clean  chemistry  and  a  special  processor 
called  Eliminatorf  And  together,  they 
are  the  best  available  technology  for 
additive  plate  processing. 

How  do  they  work? 

First,  they're  designed  to  work  ex¬ 
clusively  with  Western  Lithoplater® 
plate  processors.  Envirotech  is  a  new, 
odorless  developer  and  finisher 
chemistry  — so  clean  it  meets 
tough  government  regulations. 

Then  our  new  Eliminator  system 
is  connected  to  the  Lithoplater 
processor,  removing  solids  from 
effluent  waste.  So  what  goes  down  the 
drain  is  safe  and  virtually  clear. 

So  what  happens  to  the  solid  waste? 

It’s  easily  disposed  of  by  your  waste  haulers. 

Give  me  three  good  reasons  why  a 
newspaper  needs  the  Envirotech  and 
Eliminator  Systems. 

Here  are  four:  EPA,  OSHA  and  state 
regulations  and  community  responsibility. 


PERFORMANCE  PIATE  SYSTEMS'* 

Made  in  America 


The  big  question:  Just  how  much  can 
these  new  systems  save  me? 

Plenty!  Consider  the  alternatives: 
government  fines  of  up  to  $10,000  a  day; 
possible  shutdowns;  pjersonal  injury  suits;  or 
designing  an  approved  system  of  your  own. 

What  about  switching  to  a  subtractive 
plate  system? 

It’s  less  expensive  to  use  Western.  No  start¬ 
up  costs,  personnel  retraining  or  lost 
production  time,  and  not  all  subtractive 
plate  chemistries  comply  with  EPA  and 
OSHA  guidelines. 

What  about  other  environmental  additive 
chemistry  on  the  market? 

They  Just  don’t  do  the  job,  because  additive 
plate  processing  produces  polluting  sludge. 
Our  Eliminator  makes  all  the  difference. 
Remember,  it’s  not  just  the  chemistry 
which  must  pass  government  regulations 
...it's  what  goes  down  the  drain. 

The  Choice  is  Clear. 

For  complete  technical  information,  call 
1-800-325-3310  (in  Missouri, 
314-225-5031).  Or  write  Western  Lithotech, 
3433  Tree  Court  Industrial  Boulevard, 

St.  Louis,  MO  63122. 

♦Patent  Pending 


w 
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Kenaf  testing  a  success 

Construction  of  a  mill  where  kenaf  will  be  turned  into 
newsprint  is  expected  to  be  completed  for  operation  by  late  1990 


By  Jim  Rosenberg 

Enough  seed  to  plant  more  than 
6,200  acres  of  kenaf  awaits  cultivation 
“by  local  farmers  under  the  direction 
of  Kenaf  International,”  according  to 
K1  board  member  Gordon  Fisher. 

In  ajoint  venture  with  CIP  Inc.,  a 
Canadian  forest  products  company, 
Kenaf  International  has  acquired  a 
quarter  of  the  1 ,600  acres  it  will  pur¬ 
chase  for  a  mill  that  will  pulp  the  new 
crop  and  produce  newsprint  already 
proven  bright  and  durable  in  produc¬ 
tion  runs  at  several  newspapers 
(E&P,  Aug.  15,  1987).  As  for  further 
testing,  there  is  “none  deemed  neces¬ 
sary,”  said  Fisher. 

Near  McAllen,  in  southern  Texas, 
the  mill’s  capacity  is  expected  to  be 
about  235,000  tons  per  year,  owing  to 
a  “new  class  of  newsprint  machine 
[that]  allows  for  the  additional  ton¬ 
nage,”  said  K1  president  Jerry  K. 
Stanners.  (An  earlier  estimate  looked 
for  215,000  tons.) 

“We’re  very  encouraged  with  how 
our  sales  will  go,”  Fisher  commented 
when  asked  about  a  K1  marketing 
study.  “We  see  no  problems  with  the 
tonnage  we’ll  produce.”  It  is  hoped 
that  cultivation  and  sales  close  to  the 
production  facility  will  keep  trans¬ 
portation  costs  low  and  prices  com¬ 
petitive  with  conventional  newsprint. 

The  plant  will  begin  operations 
about  the  same  time  that  new  U.S. 
and  Canadian  wood-pulp  newsprint 
mills  come  on  line. 

Reporting  that  “we’re  right  on 
schedule  ...  we  haven’t  hit  a  road¬ 
block  yet,”  Fisher  anticipates  com¬ 
pletion  of  the  mill  by  late  1990.  He 
added  that  “in  the  engineering  plans, 
we’ve  provided  for  expansion  of  the 
mill.” 

Fisher  could  not  disclose  the  cost  of 
the  mill,  but  Stanners  placed  the  over¬ 
all  project  cost  between  $350  and  $385 
million  —  a  range  resulting  from  pos¬ 
sible  sharing  of  the  mill’s  cogenera¬ 
tion  capability.  Other  principal 
expenses  are  property,  plant,  and 
capitalized  interest  cost. 

Jones  and  Neuse  Co.,  handling 
matters  of  environmental  impact, 
“have  been  filing  for  some  13  per¬ 


mits,”  according  to  Stanners,  with 
“no  turndowns”  yet. 

“The  water  that’s  discharged  [into 
the  area  canals]  is  better  than  what’s 
in  the  canals  already,”  Stanners  told 
E&P. 

The  softer,  fibrous  shrub  requires 
less  energy  to  pulp  than  wood;  its 
natural  brightness  —  which  it  retains 
for  the  lack  of  wood’s  photoreactive 
lignin  —  requires  less  chemical  pro¬ 
cessing.  These  factors,  together  with 
the  fiber’s  strength,  make  both  the 
manufacturing  and  the  product  attrac¬ 
tive. 

(The  14-foot-high  plant  thrives  in 
such  suitably  moist,  warm  climates  as 
the  Cotton  Belt.  In  fact,  the  plant 
resembles  and  is  related  to  the  smaller 
cotton,  hibiscus  and  marshmallow. 
Its  rapid  growth  permits  two  seasons 
of  cultivation  in  some  areas.) 

Fisher  said  that  hundreds  of  Jobs 
will  be  created,  a  great  many  of  them 
in  place  before  the  plant  is  in  produc¬ 
tion.  He  said  KI  was  welcomed 
locally,  where  the  unemployment  rate 
is  among  the  highest  in  the  nation  — 
more  than  13%  in  McAllen  and  16.4% 
in  Hidalgo  County  for  December 
1987. 

The  project  will  also  bring  new 
business  to  farmers  in  the  form  of  an 
easily  grown  and  locally  marketed 
crop.  KI  will  negotiate  contracts  with 
individual  farmers  for  a  year  or  more 
of  production. 

Furthermore,  it  will  oversee  pro¬ 
duction  and  actually  harvest  the  crop. 

Addressing  the  required  agricul¬ 
tural  investment,  Stanners  main¬ 
tained  that  “farmers  are  not  in  a  good 
position  these  days  to  go  to  a  bank  and 
get  money  for  capital  equipment.  We 
feel  the  responsibility  should  be 
ours.”  Farmers  may  be  planting 
within  a  year. 

“We’re  putting  the  seed  project 
together  now,”  said  KI’s  president. 

Stanners  quoted  a  seed  cost  of 
“around  the  two-dollar  level  per 
pound.” 

Fisher  earlier  noted  that  an  acre  can 
be  planted  with  eight  pounds  of  seed. 

“On  a  dry-ton  basis,”  said  Stan¬ 
ners,  the  price  paid  to  farmers  for 
kenaf  would  likely  be  “below  the 


50-dollar  level,  delivered.’’ 

He  explained  that  kenaf  is  about 
70%  water,  which  would  have  to  be 
brought  down  to  15-25%.  Quantities 
of  a  harvest  will  be  probed  to  deter¬ 
mine  moisture  level,  much  as  is  done 
with  wine  grapes,  said  Stanners  who, 
like  Fisher,  is  a  former  winery  execu¬ 
tive. 

Their  respective  companies,  the 
Bakersfield  Californian  and  Bakers¬ 
field-based  Agrifuture  Inc.,  share 
ownership  of  Kenaf  International 
with  Charles  S.  Taylor,  its  general 
manager. 

“The  focus  of  the  company  at  pres¬ 
ent  is  on  the  project  in  Texas,”  said 
Fisher,  adding  that  any  foreign  ven¬ 
ture  “depends  on  our  success  domes- 
(Continaed  on  page  45) 


Real!  all  about  it! 

COALS  OF  FIRE 

The  Alton  Telegraph  Libel  Case 

Bv  Thomas  B.  Littlewood,  with  a  Fore¬ 
word  by  Rodney  A.  Smolla.  This  jour¬ 
nalistic  horror  story  relates  the  bizarre 

case  in  which  the  court  sy^em  in 

Madison  County,  Illinois,  killed  a  news¬ 
paper  with  a  $9.2  million  damage 
award  for  a  story  it  did  not  even  pmt^ 

STRATEGIC  NEWSPAPER 
MANAGEMENT 

By  Conrad  C.  Fink.  “Provides  a  pre¬ 
liminary  but  comprehensive  look  at 
techniques  and  fundamentals  of  our 
business  that  generally  take  °f  a 
career  to  learn  and  Perfect.  -AlyahH. 
Chapman.  Jr.,  Chairman  and  CEO  m 
Knight-Ridder,  Inc. 

FREE  SPEECH  YEARBOOK 

Edited  by  Stephen  A.  Smith 
With  the  Speech  Communication 
ciation  Commission  on  Freedorjn  ot 
Speech.  $7.95  paper;  $19.95  cloth 

Add  $1.50  when  ordering  by  mail. 
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Avoiding  stereotypes  in  girl/rabbit  strip 

‘Ophelia  and  Jake’  creator  Heidi  Stetson  tries  to  give  her  characters 
multidimensional  qualities  not  a/iva/s  seen  in  cartoon  people 


By  David  Astor 

Many  syndicated  comics  feature 
stereotypical  characters,  with  males 
acting  like  “traditional  males”  and 
females  acting  like  “traditional 
females.” 

But  some  strips,  especially  by 
younger  cartoonists,  contain  charac¬ 
ters  with  more  complex  gender  roles 
reflective  of  today’s  society.  These 
comics  include  “Doonesbury”  by 
Garry  Trudeau  of  Universal  Press  Syn¬ 
dicate  and  “On  the  Fastrack”  by  Bill 
Holbrook  of  King  Features  Syndicate, 
to  name  a  couple. 

A  very  new  entry  of  this  sort  is 
“Ophelia  and  Jake”  by  Heidi  Stetson 
of  United  Feature  Syndicate.  Ophelia 
is  a  nine-year-old  girl  who  takes  ballet 
lessons  and  plays  baseball. 

“My  daughter  [six-year-old  Katie] 
aspires  to  be  both  a  ballerina  and  fire¬ 
fighter,”  said  Stetson.  “I  think  that’s 
great .  Most  girls  —  most  people  —  are 
combinations  of  things  ....  I  liked 
playing  baseball  as  a  kid,  too.” 

The  cartoonist  emphasized  that  her 
intent  in  “Ophelia  and  Jake”  is  to 
make  people  laugh,  not  to  be  “too 
preachy”  about  things  like  gender 
roles.  But  Stetson  said  she  wouldn’t 
mind  if  the  comic  helped,  in  a  small 
way,  to  make  readers  see  that  “we’d 
all  experience  more  and  have  more 
options”  if  there  was  less  male/female 
stereotyping  around. 

Stetson  also  tries  to  avoid  other 
kinds  of  stereotyping.  Ophelia’s 
friend  and  classmate  Nigel,  for 
instance,  is  a  glasses-wearing  intellec¬ 
tual  who  also  happens  to  possess 
some  athletic  ability. 

Then  there’s  Jake  the  rabbit. 
Although  stereotyped  in  the  sense 


THE  PITCHER  HAS  A 
bANCE  PECITAU  right  AF 
.  THE  SAME/  - 


But  can  Ophelia  make  her  curveball  dance,  too? 


«cr  ^  \  ^ 


vS*  D 

I J 


Heidi  Stetson  and  her  pet  rabbit. 

that  he’s  yet  another  cartoon  animal 
with  a  number  of  humanlike  quali¬ 
ties,  Jake  does  have  some  rather 
unusual  personality  patterns.  One  of 
them  is  his  love  affair  with  Ophelia’s 
bunny  slipper. 

Stetson  got  this  idea  from  her  own 
pet  rabbit’s  infatuation  with  human 
feet.  The  real  Franklin  is  also  large 
like  the  cartoon  Jake,  and  both  rabbits 
dwell  in  homes  rather  than  backyard 
cages. 

“Most  people  think  it’s  odd  to  have 
a  rabbit  in  the  house,”  said  Stetson. 
But  she  noted  that  Frank  is  litter  box- 
trained,  interesting,  and  affectionate 
in  his  own  way.  “He’s  sort  of  solid,” 
observed  the  cartoonist. 

As  for  Jake,  he  can  be  described  as 


Jake  and  Ophelia  leak  each  other  over. 


aloof  and  somewhat  sarcastic.  And 
while  he’s  quite  fond  of  Ophelia,  Jake 
is  not  pleased  with  the  way  he  gets 
used  sometimes.  One  of  Jake’s 
lengthy  ears  has  been  employed  as  an 
eyeglass  cleaner,  for  instance,  and  the 
rabbit  once  became  a  very  unwilling 
third  base  in  a  pickup  game. 

And  Jake  is  quite  proud  of  his  spe¬ 
cies.  “He’s  devoted  to  advancing  the 
cause  of  rabbits  in  the  world,” 
reported  Stetson.  “He  feels  dogs  and 
cats  get  entirely  too  much  press!” 

Ophelia’s  qualities  include  being 
very  smart  about  some  things  and 
ingenuous  about  others.  “She’s  usu¬ 
ally  cheerful,”  added  Stetson,  “but 
she  does  have  a  temper.” 

Pairing  a  girl  and  a  rabbit  was  some¬ 
thing  that  occurred  to  the  cartoonist 
in  late  1985  —  after  two  other  Stetson 
comic  ideas  were  rejected  by  syndi¬ 
cates.  United  expressed  interest  in 
“Ophelia  and  Jake”  in  the  fall  of  1986 
and,  after  a  developmental  period, 
officially  signed  the  strip  last  summer. 
It  started  on  January  25,  and  now 
appears  in  the  Dallas  Morning  News, 
Denver  Rocky  Mountain  News, 
Houston  Chronicle,  San  Diego  Trib¬ 
une,  San  Francisco  Chronicle,  Seat¬ 
tle  Times,  and  about  40  other  papers. 

Stetson  had  been  interested  in 
comics  since  she  was  a  kid,  but  it 
didn’t  really  occur  to  her  to  attempt  a 
career  in  the  field  until  she  was  in  her 
mid-20s. 

Born  31  years  ago  in  New  Hamp¬ 
shire,  Stetson  grew  up  near  Boston  in 
Lexington,  Mass.  She  loved  Mad 
magazine  as  a  youngster  as  well  as 
comics  such  as  “Peanuts”  by  Charles 
M.  Schulz  of  United  and  the  now- 
defunct  “Pogo”  by  Walt  Kelly.  “And 

(Continued  on  page  40) 
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. .  An  editorial  cartoon  is  a  formidable 
weapon.  It  can  impact  the  way  voters 
thinL  It  can  also  make  politicians  think 
twice  about  the  issues.  For  that  matter, 
rd  be  content  if  they  would  just  think 
once  in  a  while  . . 


Michael  Ramirez  is  like  a  fencer,  quick  to  find 
vulnerable  areas  and  take  a  stab. 

No  issues  or  sensibilities  are  safe  from  the  jabs  and 
spars  of  this  California  Newspaper  Publishers 
Association  award  winner. 

His  cartoons,  plus  those  of  our  other  11  car¬ 
toonists— j.D.  Crowe,  Paul  Rigby,  Steve  Kelley, 
Bruce  Beattie,  Clay  Bennett,  Scott  Willis, 
Mark  Cullum,  Gary  Markstein,  Pat  Crowley, 
Ken  Alexander  and  Bob  Englehart— have  appeared 


in  People  magazine,  the  New  York  Times,  Time  and 
Newsweek. 

Copley  cartoonists  are  a  big  draw  for  900  subscrib¬ 
ing  newspapers  in  the  U.S.  and  Canada.  To  draw  your 
own  conclusions,  call  toll-free  800-445-4555*  for  a  free 
sample  of  our  EDITORIAL  CARTOON  package,  avail¬ 
able  camera-ready  daily,  weekly  or  monthly. 

Get  the  package  that  ties  up  readership  and  reve¬ 
nues.  The  one  with  the  draw  of  our  controversial 
cartoonists. 


COPLEY 


P.O.  Box  190  •  San  Diego,  CA  92112 

‘Alaska,  California,  Hawaii  and  Canada,  call  colled  (619)  293-1818. 


SYNDICATES 


Lazarus  and  his  'Miss  Peach'  (left)  and  'Momma'  characters. 


Mell  Lazarus  moves  to  Creators 


(Continued  from  page  38) 

1  used  to  drag  home  dusty  old  books 
full  of ‘Krazy  Kat,’  ‘Gasoline  Alley,’ 
and  ‘Little  Nemo,”’  Stetson  added. 

Stetson’s  fascination  with  the  fun¬ 
nies  manifested  itself  in  an  interesting 
way  during  her  junior  high  and  high 
school  days.  She  periodically  turned 
in  history  and  English  term  papers  in 
the  form  of  comic  strips,  and  her 
teachers  —  perhaps  grateful  for  the 
break  from  reading  unillustrated 
prose  —  often  gave  her  A’s  and  B’s. 
But  her  math  instructors  weren’t  as 
thrilled,  recalled  Stetson  with  a  laugh. 

The  future  cartoonist  went  on  to 
study  sculpture  at  the  Massachusetts 
College  of  Art,  and  then  worked  in  a 
series  of  non-artistic  jobs  such  as  mail 
clerk.  Xerox  operator,  and  company 
librarian.  Stetson  also  married  young 
and  had  two  kids  —  Thomas,  now 
eight,  and  the  aforementioned  Katie. 
Her  husband’s  name  is  Christopher, 
and  he  restores  and  repairs  pipe 
organs. 

In  1983,  Stetson  began  to  move  into 
the  drawing  field  —  doing  gag  car¬ 
toons  for  magazines  and  advertising 
illustration  (which  she  dislikes). 
Now,  in  addition  to  “Ophelia  and 
Jake,”  Stetson  does  regular  editorial 
illustrations  for  the  weekly  Boston 
Phoenix  newspaper  and  is  also  finish¬ 
ing  a  textbook  project. 

Stetson,  who  noted  that  she  would 
like  to  do  more  books  in  the  future, 
said  she  likes  creating  a  comic  most  of 
all  because  it  enables  her  both  to  draw 
and  write. 

In  her  free  time.  Stetson  reads  a  lot 
of  history  books  and  an  occasional 
novel,  watches  Mystery  on  public 
television,  sews,  and  walks  in  the 
woods  and  mountains  near  her  home 
in  Easthampton,  Mass.  And  she 
enjoys  following  the  work  of  Ronald 
Searle  as  well  as  comics  such  as 
“Robotman”  by  Jim  Meddick  of 
United,  “Mother  Goose  and  Grimm” 
by  Mike  Peters  of  Tribune  Media  Ser¬ 
vices,  and  “Apartment  3-G”  by  Dr. 
Nick  Dallis  and  Alex  Kotzky  of  North 
.\merica  Syndicate. 

Stetson  also  enjoys  being  part  of  a 
tiny  but  growing  group  of  syndicated 
female  comic  strip  creators.  “Tm 


Mell  Lazarus  switched  his  “Miss 
Peach”  and  “Momma”  comics  from 
North  America  Syndicate  to  Creators 
Syndicate  on  March  10. 

“The  freedom  to  do  this  sort  of 
thing  is  unusual  in  the  comic  strip 
business,”  stated  Lazarus  in  a  letter 
to  newspaper  editors.  “I’m  one  of  the 
lucky  few.” 

Lazarus,  who  owns  the  rights  to 
both  of  his  strips,  added:  “My  deci¬ 
sion  to  move  in  no  way  reflects  upon 
the  people  at  North  America  Syndi¬ 
cate;  most  of  them  are  old  friends  of 
mine  and  our  brief  business  affiliation 
was  a  happy  one.  I  leave  them  with 
my  very  best  wishes.” 

NAS/King  Features  Syndicate 
president  Joseph  F.  D’Angelo  said  in 
a  statement:  “We  have  always 
offered  our  talent  strong  performance 
and  service,  and  Mell’s  requests  were 
inconsistent  with  the  way  we  run  our 
business.  We  wish  him  the  best  of 
luck.” 

King  and  Lazarus  both  declined  to 
say  what  these  “requests”  were, 
noting  that  contract  negotiation  mat¬ 
ters  should  be  kept  confidential. 
Lazarus  did  report  that  he  strongly 
considered  offers  from  three  syndi¬ 
cates  before  deciding  Creators  was 


glad  to  see  more  women  in  the  field,” 
she  said.  “There  now  seems  to  be 
more  interest  in  a  female  point  of  view 
in  a  very  male-dominated  industry.  I 
think  people  are  beginning  to  realize 
that  a  very  large  segment  of  the  read¬ 
ing  public  is  women.” 


the  best  place  for  him. 

The  60-year-old  California  resident 
started  “Miss  Peach”  in  1957  and 
“Momma”  in  1970.  Lazarus  later 
won  the  National  Cartoonists  Socie¬ 
ty’s  1981  Reuben  Award  as  “Out¬ 
standing  Cartoonist  of  the  Year.”  He 
has  also  written  novels,  plays,  and 
television  scripts. 

Lazarus  is  the  ninth  cartoonist  or 
columnist  —  including  Ann  Landers, 
Johnny  Hart  (“B.C.”),  Herblock, 
Lou  Harris,  and  Joe  Bob  Briggs  —  to 
join  Creators  from  another  syndicate 
during  the  past  year.  Creators  has 
also  introduced  new  features. 

The  syndicate,  founded  in  early 
1987  by  Richard  S.  Newcombe,  has  a 
stated  policy  of  offering  all  its  cre¬ 
ators  ownership  rights  to  their  fea¬ 
tures  and  shorter  contracts.  Lazarus 
publicly  suggested  the  concept  of 
Creators  to  Newcombe  during  a  panel 
discussion  at  the  1985  Newspaper 
Features  Council  meeting  in  San 
Francisco. 

— David  Astor 


Damaged  in  Canada 

Life-size  sculptures  of  characters 
from  Lynn  Johnston’s  “For  Better  or 
For  Worse”  comic  strip  were  vandal¬ 
ized  recently  and  had  to  be  removed 
from  a  Canadian  park. 

Writing  in  the  latest  National  Car¬ 
toonists  Society’s  newsletter,  John¬ 
ston  said  the  sculptures  —  which 
took  five  months  to  build  and  five 
days  to  paint  —  were  “very  well 
received  for  a  while.”  But  then,  she 
added,  people  began  taking  their 
“frustrations”  out  on  them. 

Johnston,  who  is  with  Universal 
Press  Syndicate,  wrote:  “The  anger 
out  there  is  overwhelming!  These 
characters  were  kicked,  burned  with 
cigarettes,  and  attacked  with  such 
force  that  the  stainless  steel  bracing  in 
(Continued  on  next  page) 


Jake  the  rabbit  has  an  ear  for  interior  decorating. 
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Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copes 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 
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Company _ 

Nature  of  Business _ _ 

Address _ Ste./Apt. _ 

City _ State _ Zip _ _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


(Continued  from  previous  page) 

one  of  them  was  bent.  This  would 
have  taken  an  amazing  amount  of 
strength.” 

The  sculptures  —  commissioned  by 
the  North  Bay  Chamber  of  Com¬ 
merce  —  are  being  repaired  for  dis¬ 
play  in  the  local  (indoor)  art  center. 

The  newsletter  also  contained  sev¬ 
eral  other  news  and  feature  items.  It 
was  reported,  for  instance,  that  a  new 
book  has  been  published  about  the 
“Dick  Tracy”  comic  still  distributed 
by  Tribune  Media  Services.  Dick 
Tracy:  America’s  Favorite  Detec- 
tivelThe  Life  and  Times  of  Chester 
Gould’s  Immortal  Sleuth  (Citadel)  is 
by  Bill  Crouch,  Jr. 

At  cartoon  museum 

The  work  of  “Popeye”  comic  strip 
artist  Bobby  London  of  King  Features 
Syndicate  will  be  exhibited  at  the 
Museum  of  Cartoon  Art  until  March 
29. 

London,  whose  “Dirty  Duck”  fea¬ 
ture  ran  for  five  years  in  National 
Lampoon,  spoke  at  the  Rye  Brook, 
N.Y. -based  museum  on  March  6. 

Also,  Will  Eisner  will  appear  at  the 
museum  on  March  27,  and  an  exhibi¬ 
tion  of  his  work  will  run  from  that  day 
until  June  26.  Eisner  was  the  creator 
of  “The  Spirit”  —  the  lead  feature  in  a 
syndicated  newspaper  supplement 
that  ran  during  the  1940s  and  early 
1950s  —  and  is  also  known  for  his 
work  on  comic  books  and  graphic 
novels. 

And  “Prince  Valiant”  cartoonist 
John  Cullen  Murphy  of  King  will 
speak  on  April  10,  with  an  exhibition 
of  his  work  running  from  that  day 
through  April  27. 

New  magazine  issue 

The  recently  released  third  issue  of 
the  Witty  World  international  cartoon 
magazine  contains  several  syndica¬ 
tion-related  stories. 

Included  is  a  piece  on  the  90th 
anniversary  of  “The  Katzenjammer 
Kids,”  which  is  still  distributed  by 
King  Features  Syndicate;  a  profile  of 
“Wee  Pals”  cartoonist  Morrie  Turner 
of  North  America  Syndicate;  an  article 


Caico  comic  comes  from  Canada 
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Everything's  cool. 


about  assassinated  Palestinian  car¬ 
toonist  Naji  Salim  al-Ali,  who  was 
widely  syndicated  in  the  Mideast;  and 
a  column  offering  advice  to  cartoon¬ 
ists  seeking  syndication. 

There  is  also  a  story  about  how 
over  100  cartoonists,  including  many 
syndicated  ones,  drew  illustrations  to 
help  publicize  a  24-hour  hotline  for 
people  in  emotional  crisis.  “Care- 
Line,”  operated  by  the  Center  for 
Mental  Health  at  California's  Long 
Beach  Community  Hospital,  subse¬ 
quently  received  a  significant 
increase  in  calls. 

WittvWorld  is  based  at  P.O.  Box 
1458,  North  Wales,  Pa.  19454. 


He  did  ‘Easy’  comic 

Leslie  Turner,  who  did  the  “Cap¬ 
tain  Easy”  comic  strip  for  many 
years,  has  died  in  Orlando,  Fla.,  at  the 
age  of  88. 

LAT-WP  getting  Sun 

Material  from  the  Baltimore  Sun 


Hummel  caricatures  from  Copley 


San  Jose  Mercury  News  artist  Jim 
Hummel’s  drawings  of  famous  people 
are  being  offered  in  the  new  “Enter¬ 
tainment  Caricatures”  from  Copley 
News  Service. 

The  caricatures  are  available  in 


both  color  and  black  and  white. 

Hummel  is  a  former  Associated 
Press  staffer  who  has  won  awards 
from  the  Society  of  Illustrators,  Soci¬ 
ety  of  Newspaper  Design,  and  Soci¬ 
ety  of  Publication  Design. 


A  Canadian  cartoon  panel  is  now 
being  syndicated  in  the  United  States. 

“Scout”  began  six  years  ago  as  an 
extension  of  an  animated  film  Bob 
Caico  was  working  on,  and  was 
picked  up  by  a  number  of  Canadian 
newspapers  and  magazines.  It  fea¬ 
tures  a  rotating  cast  of  “everyone”- 
type  characters  who,  according  to 
Caico,  put  "the  obstacles  of  life  in 
humorous  perspective.” 

Caico  is  based  at  3  Rockcastle  Dr., 
Weston,  Ontario,  Canada  M9R  2V2. 


and  Evening  Sun  will  be  distributed 
by  the  Los  Angeles  Times-Washington 
Post  News  Service  and  LAT-WP  All- 
Sports  beginning  June  1. 

Columnists  to  meet 

/  The  National  Society  of  Newspa¬ 
per  Columnists  is  holding  its  1988 
convention  in  Honolulu  June  24-26. 
For  more  information,  contact  self- 
syndicated  “On  My  Own”  columnist 
Pat  Kite,  5318  Stirling  Ct.,  Newark, 
Calif.  94560. 

‘Low  Branch’  starts 

Louisiana  editorial  cartoonist 
Hank  Wilson  has  launched  a  twice- 
weekly  political  commentary  column 
called  “The  View  from  a  Low 
Branch.” 

The  columns  and  a  weekly  editorial 
cartoon  are  being  offered  in  a  package 
to  Louisiana  newspapers.  Each  fea¬ 
ture  is  also  available  separately. 

Wilson  —  based  at  P.O.  Box  3827, 
Baton  Rouge,  La.  70821  —  said  he 
plans  to  do  similar  “Low  Branch” 
columns  for  newspapers  in  “all 
Southern  states  which  have  alliga¬ 
tors.” 


The  view 
from  a  low  branch 


Gar^  Hart  U  back  amon?  us. 

And  he's  ruamn^  like  a  rabbit 
mith  Tabasco  <m  his  tail. 

Me  sa^s  his ‘pouicr  of  ideas" 
uiill  win  for  him  —  better  ideas 
than  chan^in^  his  name  and  a^e 
or  meesin^  around  with  Donna. 

On  “Super  Tuesda'y'  wrtl  see 
Louisiana's  taste  for  rabbit  and 
rice. 

Hare-raising  commentary. 
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Baby  bells 

(Continued  from  page  15) 

allow  the  Bells  to  control  the  content 
of  transmissions  while  simulta¬ 
neously  operating  communication 
lines. 

Greene  expected  his  easing  of 
restrictions  on  Bells  operating  infor¬ 
mation  services  “will  avoid  anticom¬ 
petitive  effects,  and  that  it  will  at  the 
same  time  bring  this  nation  closer  to 
the  enjoyment  of  the  full  benefits  of 
the  information  age.” 

In  a  swipe  at  the  Justice  Depart¬ 
ment,  which  supported  relaxed 
restrictions  on  the  Bells,  Greene 
termed  it  “ironic”  that,  as  some  Com¬ 
munist  nations  have  moved  toward 
competition  and  away  from  monop¬ 
oly,  “some  of  the  largest  American 
corporations  have  been  successful  in 
persuading  the  Department  of  Justice 
that  a  return  to  monopoly,  their 
monopoly,  is  in  the  public  interest.” 

Greene’s  66-page  ruling,  amending 
the  1982  breakup  of  AT&T,  was 
praised  by  newspapers  and  more  criti¬ 
cized  than  lauded  by  the  phone  com¬ 
panies. 


High  Court 


By  George  Garneau 

The  U.S.  Supreme  Court  ruled 
against  the  press  in  two  out  of  three 
cases  by  refusing  March  7  to  review 
lower  court  rulings. 

In  one  case,  the  High  Court  upheld 
a  lower  court  ruling  that  the  public  — 
including  the  press  —  is  not  entitled 
to  be  present  at  midtrial  hearings  on 
allegations  of  jury  tampering. 

In  the  case,  the  New  Orleans  (La.) 
Times-Picayune,  Gannett  News  Ser¬ 
vice  and  the  Baton  Rouge  (La.)  State- 
Times  and  Morning  Advocate  sought 
to  gain  access  to  hearings  involving 
allegations  of  bribery  of  jurors  in  the 
1986  racketeering  retrial  in  U.S.  Dis¬ 
trict  Court  of  the  then-governor  of 
Louisiana,  Edwin  Edwards,  and 
others. 

The  Supreme  Court's  refusal  to 
hear  the  case  let  stand  a  Court  of 
Appeals  ruling  that  for  First  Amend¬ 
ment  purposes  “no  presumption  of 
openness  attaches  to  proceedings 
involving  the  midtrial  questioning  of 
jurors.” 

The  court  held  in  favor  of  defense 
lawyers  that  public  questioning  of 
jurors  might  endanger  defendants' 
rights  to  a  fair  trial.  It  also  upheld 
limiting  transcripts  of  such  closed 


American  Newspaper  Publishers 
Association  chairman  George  Wilson 
said  his  group  “shares”  Greene’s 
“vision  of  a  competitive  electronic 
information  services  market.” 

He  said  the  opinion  “invites  tech¬ 
nological  progress  and  information 
diversity”  and  recognizes  the  “strong 
need  to  separate  control  of  informa¬ 
tion  content  from  control  over  the 
monopoly  transmission  lines  of  the 
regional  companies.” 

“With  proper  safeguards,”  Wilson 
asserted,  “this  order  can  lead  to  a  fair 
and  competitive  infrastructure  for  a 
wide  array  of  information  services.” 

Wilson  said  information  providers 
were  waiting  for  the  Bells  to  build 
“electronic  highways”  to  homes  and 
businesses. 

Terry  Maguire,  ANPA  general 
counsel,  said  the  order  strictly  pro¬ 
tects  inform.ation  providers  from  dis¬ 
crimination  by  Bells. 

Noting  that  the  ruling  allowed 
phone  companies  to  store  information 
for  voice  storage  and  retrieval  provid¬ 
ers.  Maguire  stated,  “We  are  going  to 
have  to  watch  that  extremely  closely 
because  it  has  the  potential  to  create 
anticompetitive  opportunities.” 

Bill  Garrision,  president  of  Tele¬ 


refuses  to  review 


hearings  to  expurgated  versions  with 
jurors’  names  stricken  to  protect  their 
privacy. 

Jane  Kirtley,  director  of  the 
Reporters  Committee  for  Freedom  of 
the  Press,  said  the  decision,  based  on 
the  fact  that  the  hearings  took  place  in 
midtrial  and  were  compared  with 
“bench  conferences,”  goes  against 
precedent. 

“It’s  upsettting  that  the  Supreme 
Court  would  not  want  to  rectify  such  a 
cavalier  interpretation  of  clear  prece¬ 
dent,”  she  said. 

The  Supreme  Court  also  cleared 
the  way  for  the  Boston  Globe  to  stand 
trial  on  accusations  it  libeled  former 
Massachusetts  Gov.  Edward  King. 

It  refused  to  review  a  Massa¬ 
chusetts  Supreme  Judicial  Court  deci¬ 
sion  reinstating  part  of  a  libel  case  that 
had  been  dismissed  by  summary  judg¬ 
ment  of  a  lower  court  judge. 

In  his  1982  libel  suit.  King  charged 
that  Globe  columnists  David  Farrell 
and  Robert  Turner  and  cartoonist 
Paul  Szep  between  1979  and  1981 
implied  he  was  unethical  and  unfit  for 
office. 

A  motion  to  dismiss  the  case  on 
summary  judgment  was  denied  in 
1983,  but  granted  in  1986  by  a  second 
judge,  who  held  all  counts  were  con- 


communications  Consulting  Group  in 
Washington,  D.C.,  said  the  Bells  got 
“not  nearly  what  they  asked  for”  but 
“more  than  what  they  thought.” 

He  said  ANPA  successfully  kept 
the  Bells  out  of  the  electronic  infor¬ 
mation  business,  and  the  losers  were 
electronic  mail  and  similar  services. 

Arthur  Latno  Jr.,  executive  vice 
president  of  Pacific  Telesis  Group 
said  the  order  “will  allow  us  to  bring 
some  basic  information  services, 
including  electronic  mail  and  voice 
mail”  to  customers. 

He  said,  however,  that  remaining 
restrictions  “do  not  serve  the  long¬ 
term  interests  of  our  customers”  and 
urged  Congress  to  address  national 
telecommunications  policy. 

Bell  Atlantic  chairman  and  chief 
executive  Thomas  Bolger,  calling 
Greene’s  ruling  “a  major  step  for¬ 
ward,”  said,  “We  are  disappointed, 
however,  that  the  decision  will  delay 
the  provision  of  more  comprehensive 
services  that  could  benefit  wider  seg¬ 
ments  of  the  American  public.” 

He  said  the  ruling  “leaves  in  place 
numerous  unnecessary  restrictions 
on  both  the  creating  and  dissemina¬ 
tion  of  information  content.” 


press  cases 

stitutionally  protected  as  opinion 
except  one,  a  Farrell  column  stating 
that  King  had  “called  a  judge  and 
demanded  that  he  change  a  decision” 
in  a  gang-rape  case,  but  it  was  neither 
defamatory  nor  made  with  actual 
malice,  the  judge  ruled. 

Farrell  reported  what  he  was  told 
by  a  reliable  source,  state  treasurer 
Robert  Crane,  a  King  ally  who  had 
heard  it  from  an  unidentified  source. 

The  top  state  court  held  the  state¬ 
ment  to  be  verifiable  reporting  of  fac¬ 
tual  events.  It  said  Farrell  knew  or 
should  have  known  it  would  discredit 
King,  there  was  reason  to  doubt  its 
veracity,  and  a  jury  could  find  it  was 
made  with  actual  malice. 

Kirtley  said  the  decision  “flies  in 
the  face  of  precedent”  because  it 
implies  the  Globe  should  doubt  a  pre¬ 
viously  reliable  source  and  should 
have  verified  the  columnist’s 
account. 

In  the  third  case,  the  Supreme 
Court  has  upheld  a  California 
Supreme  Court  decision  that  the  New 
York  Times  was  not  liable  for  omitting 
William  Peter  Blatty’s  novel  Legion 
from  its  “best  seller”  list.  Blatty 
claimed  the  book  should  have  been 
listed  and  he  lost  sales  because  it  was 
not. 
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to  be  paid,”  he  pointed  out. 

Westmoreland  also  suggests  that 
the  press  look  at  the  demographics  of 
the  AIDS  epidemic  and  the  political 
change  that  will  come  with  it. 

“There’s  no  lobby  for  IV  drug 
users  —  it  won’t  be  the  boy  next 
door,”  he  commented. 

The  press  will  have  to  face  funda¬ 
mental  political  and  ethical  questions 
relevant  to  someone  who  is  dying, 
Westmoreland  warned.  One  of  the  big 
questions:  Can  you  do  vaccine  stud¬ 
ies  overseas  instead  of  experimenting 
in  the  United  States?  He  also  warned 
that  “finance  and  confidentiality  law 
are  going  to  collide  really  hard.” 

William  J.  Curran,  a  professor  of 
legal  medicine  at  Harvard  University, 
said  the  burden  of  treatment  will  fall 
on  the  states.  “It  will  be  an  issue  of 
where  they  are  going  to  be  cared  for 
and  how  they  are  going  to  be  paid 
for.” 

The  press  should  also  examine  the 
fallout  from  the  AIDS  epidemic,  Cur¬ 
ran  said,  using  as  examples  the 
inadequacy  of  the  health  care  system, 
far  greater  attention  to  the  drug  prob¬ 
lem,  and  the  need  for  more  effective 
data  on  sexual  mores  and  conduct. 

“I’ve  never  seen  anything  remotely 
like  this  to  require  such  a  broad  inter¬ 
disciplinary  effort,”  Curran  added. 

Dr.  Mervyn  Silverman,  director  of 
the  American  Foundation  on  AIDS 
Research  (AmFar),  told  the  media  to 
look  at  the  worldwide  situation,  the 
issue  of  testing  and  confidentiality, 
and  the  need  for  skilled  nursing  facili¬ 
ties. 

“I’d  also  like  to  have  the  media 
look  at  AIDS  treatment  as  a  model  for 
other  [diseases],”  Silverman  said. 

He  thinks  that  would  help  diffuse 
the  notion  that  the  focus  on  AIDS 
research  detracts  from  other  medical 
and  scientific  research,  but,  as  Chi¬ 
cago  Tribune  columnist  Joan  Beck 
asked,  “How  do  we  report  on  where 
this  disease  is  going?  The  numbers  are 
exaggerated,  the  projections  are 
inflated  .  .  .  Will  there  be  a  backlash 
at  the  press  for  scaring  everybody?” 

Silverman  declared,  “I’d  rather  be 
faulted  for  crying  wolf  than  have 
[people]  say,  ‘Where  the  hell  were 
you  five  years  ago?’  ” 

The  public  health  experts  agreed  on 
at  least  one  message  the  press  needs 
to  get  across:  It  is  not  who  you  are,  it 
is  how  you  live  and  what  you  do. 

In  other  words,  heterosexuals  are 
not  a  high-risk  group,  but  heterosexu¬ 
als  who  use  intravenous  drugs  or  have 
sex  with  bisexuals  or  IV  drug  users 


are  indulging  in  high-risk  behavior. 

Newspapers  face  four  major  conse¬ 
quences  of  covering  AIDS,  according 
to  McCulloch:  the  need  for  increased 
personnel  and  budget  resources  to 
meet  the  story’s  demands;  sensory 
overload  for  the  average  reader;  the 
possible  loss  of  credibility  when  deal¬ 
ing  with  a  story  that  changes  almost 
daily,  and  the  fact  that  people  blame 
the  messenger  for  the  message. 

“I’ve  watched  newsroom  climates 
change.  There  is  an  increased  sensi¬ 
tivity  in  coverage  of  AIDS,”  McCul¬ 
loch  said.  Even  so,  12  members  of  the 
Examiner’s  “enlightened  news¬ 
room”  refused  to  participate  in  a 
recent  blood  drive  because  they  were 
afraid  of  AIDS. 

The  Examiner  staffers  are  not 
alone,  according  to  WCBS-tv  pro¬ 
ducer  Win  Baker  who  said  that  13  of 
the  15  camera  crews  at  WCBS  will  not 
work  on  AIDS  stories. 

The  participants  agreed  on  the  need 
for  compassion  and  sensitivity  with¬ 
out  exploitation  in  AIDS  coverage. 

“Sit  back  and  be  that  person,” 
Collins  told  them.  “Your  doctor  has 
just  told  you  are  sero-positive.  What 
about  your  job?  Your  insurance?  Do  I 
have  any  lesions  today?  Am  1  going  to 
be  able  to  get  in  a  cab  to  go  to  the 
hospital?  It’s  not  your  perception  that 
matters.  What’s  important  is  the  per¬ 
ception  of  the  people  who  are 
affected.” 

One  way  to  put  a  “human  face”  on 
AIDS  is  to  focus  on  the  caretakers, 
some  said. 

Dr.  Arthur  Caplan,  director  of  the 
Biomedical  Ethics  Center  at  the  Uni¬ 
versity  of  Minnesota  Medical  Col¬ 
lege,  spoke  of  the  need  to  avoid  the 
“super  crip”  syndrome  by  reporting 
on  a  more  representative  subsampling 
of  AIDS  patients. 

Carol  Levine  suggested  writing 
about  children  and  the  future  of  the 
epidemic  as  a  way  of  involving  more 
parents  in  the  story.  She  also  warned 
that  AIDS  and  abortion  will  become  a 
major  issue  as  more  mothers  are 
infected. 

Joan  Beck  suggested  using  the  edi¬ 
torial  pages  to  editorialize  for  com¬ 
passion. 

Win  Baker  is  concerned  by  what  he 
sees  as  a  lack  of  public  concern. 

“We’ve  been  reporting  about  this 
for  certainly  the  last  four  of  five 
years,”  he  said.  “1  don’t  find  that 
many  people  caring  about  it.” 

He  thinks  part  of  the  press’s  role  is 
to  make  people  realize  that  “whether 
or  not  you  care  about  them  person¬ 
ally,  you  will  care  for  them  monetar¬ 
ily.” 

In  the  end,  it  took  Nightline  pro¬ 
ducer  Julie  Hartenstein  to  sum  up  the 
role  of  the  press  in  the  years  ahead: 


“We  all  have  to  get  a  lot  smarter  and 
work  a  lot  harder.  We  all  have  to  be 
much  more  critical.  We  have  to  be  a 
lot  stronger  in  watchdogging 
ourselves.” 


Islands 

(Continued  from  page  13) 


those  newspapers  will  get  only  half 
the  schedule.  The  Wall  Street  Journal 
refused  the  ads. 

“I  think  this  island  position  meets 
the  needs  of  advertisers  and  the  con¬ 
cerns  of  editors,”  Davies  com¬ 
mented,  adding  that  placing  the  island 
ad  on  the  stock  page  should  not  dis¬ 
rupt  readers,  as  they  generally  look 
for  particular  listings  rather  than 
going  through  the  tables  from  A  to  Z. 

Hearst  papers  to 
merge  in  Albany 

The  Albany,  N.Y.,  Knickerbocker 
News,  will  publish  its  last  edition  on 
April  16  —  the  latest  evening  daily  to 
fall  victim  to  dwindling  circulation. 

The  Hearst  Corp.,  which  owns 
both  newspapers  in  Albany,  said  the 
Knickerbocker  News  will  be  merged 
into  the  morning  Times-Union  which 
will  then  become  an  all-day  newspa¬ 
per. 

“This  decision  is  based  on  the 
premise  that  a  single-day  newspaper 
will  allow  us  to  concentrate  our  pres¬ 
ently  divided  news  resources  and  pro¬ 
vide  a  bigger  and  better  daily  newspa¬ 
per  for  our  readers  and  advertisers,” 
the  company  said. 

The  Knickbocker  News’  daily  cir¬ 
culation  is  currently  about  28,(XK). 
down  from  an  all-time  high  of  75.(KX) 
in  1969. 

The  Times-Union’s  daily  circula¬ 
tion  is  around  89,000. 

The  decision  to  close  the  Knicker¬ 
bocker  News  will  “result  in  some 
reductions  in  force  in  some  depart¬ 
ments,”  the  statement  said,  “and. 
where  possible,  will  be  handled 
through  attrition  and  voluntary  sepa¬ 
ration  incentives.” 

The  statement  did  not  rule  out  the 
possibility  of  some  layoffs  to  meet  the 
reduction  goals. 

50th  anniversary 

The  Mississippi  Valley  Classified 
Managers  Association  will  celebrate 
its  50th  anniversary  during  its  March 
convention.  A  50th  anniversary  din¬ 
ner  is  planned  during  the  meeting, 
scheduled  for  March  18-20  in  Chi¬ 
cago. 
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Co-op 

(Continued  from  page  18) 


“That  breaks  down  to  14  hours 
spent  on  developing  sales  at  the  dis¬ 
tributor  and  manufacturer  level,  and 
12-and-a-half  spent  on  training  the 
sales  staff  and  working  with  them  at 
the  retail  level,”  Gregory  said.  “That 
is  26  hours  for  sales  and  sales  training, 
providing  co-op  is  a  full-time  position. 
Imagine  the  loss  of  potential  a  news¬ 
paper  experiences  when  it  dilutes  co¬ 
op  efforts  by  assigning  other  unre¬ 
lated,  time-consuming  duties  to  the 
person  vital  to  its  co-op  success.” 

Noting  that  the  competition  for  co¬ 
op  revenues  is  “beginning  to  eat 
lunch  from  what  used  to  be  our  co-op 
bag,”  Gregory  commented,  “With 
our  80%  share  of  co-op  dollars  spent 
plummeting  to  just  65%  over  the  past 
13  years,  it  is  evident  that  the  other 
media  have  become  more  co-op- 
aggressive,  and  that  we  must  sharpen 
our  co-op  skills  in  order  to  compete. 


sales. 

“Capturing  both  single-sig  and 
multi-sig  newspaper  ads  means 
working  at  the  wholesaler/distributor 
and  broker  levels,  where  manufac¬ 
turer  funds  often  reach  a  bottleneck,” 
Gregory  continued.  “Since  most 
retailers  buy  product  from  a  middle¬ 
man  rather  than  factory  direct,  co-op 
sales  call  for  multi-sig  business,  as 
well  as  co-op  accrual  research,  for 
single-sig  co  op  funding  must  be 
made  at  the  middleman  level  regard¬ 
less  of  a  newspaper’s  size.” 

She  noted  it  is  at  that  point  where 
the  co-op  department  “fills  a  niche 
not  covered  by  traditional  newspaper 
sales  strategy  ...  we  newspapers 
have  national  sales  reps  calling  on  the 
manufacturer,  and  display  sales  staffs 
calling  on  the  retailer,  but  other  than 
our  co-op  managers  and  their  staffs, 
who  calls  on  the  middlemen? 

“By  helping  the  wholesaler  to  coor¬ 
dinate  buy-in  programs  that  tie  prod¬ 
uct  promotion  directly  to  warehouse 
movement,  and  by  hosting  seminars 
where  we  assist  in  the  co-op  training 


dinating  co-op  sales  at  the  newspa¬ 
per’s  corporate  or  regional  level;  net¬ 
working  outside  the  corporation  with 
regional  and  national  networks; 
working  markets,  trade  shows  and 
associations,  which  can  create  new 
sales  leads;  concentrating  on  uncon¬ 
ventional  categories,  such  as  video, 
food,  cosmetics,  drugs,  health  and 
beauty  aids  and  medical;  and  using 
special  sections  to  suggest  that  major 
accounts  request  promotional  dol¬ 
lars. 

“As  you  move  into  the  nineties,” 
Gregory  concluded,  “pledge  your 
support  to  one  of  the  key  people 
instrumental  to  your  success  in  beat¬ 
ing  the  competition  at  the  co-op 
game  —  your  co-op  manager.” 


Postal  rates 

(Continued  from  page  12) 


ble  of  controlling  its  costs,”  Del 
Polito  declared.  “We  are  clearly 
looking  at  a  system  that,  at  least  from 
a  financial  perspective,  has  run 
amok.” 

“We  feel  private  carriers  could  do 
it  cheaper  and  provide  more  effective 
service,”  he  said.  “Our  concern  is 
getting  the  advertising  and  marketing 
message  into  the  hands  of  the  public. 
If  the  Postal  Service  can’t  do  it,  we 


“With  co-op  having  undergone  more  changes  in  the 
past  year  than  in  the  iast  17  years  of  tracking,  we  as 
an  industry  need  to  iook  at  our  approach.” 


“Top  co-op  production  also 
involves  adequate  co-op  department 
staffing  —  an  area  where  the  majority 
of  newspapers  are  now  extremely 
weak.  Even  small  newspapers  with 
circulations  of  10,000  to  40,000  need 
to  supply  their  co-op  manager  with  at 
least  part-time  clerical  assistance,” 
she  said. 

Gregory  also  mentioned  outside 
organizations  —  such  as  consulting 
firms,  accrual  calling  and  microfiche, 
media  planners,  workshops  and  com¬ 
panies  providing  computer  ser¬ 
vices  —  as  sources  for  further  co-op 
assistance. 

“With  co-op  having  undergone 
more  changes  in  the  past  year  than  in 
the  last  17  years  of  tracking,  we  as  an 
industry  need  to  look  at  our  approach. 

“Small  newspapers  can  no  longer 
ignore  the  importance  of  factory  rep 
and  distributor  sales  calls,  which  have 
frequently  been  the  point  at  which 
competitors  like  broadcast  and  radio 
have  been  seizing  market  share,”  she 
said.  “And  large  newspapers  can  no 
longer  ignore  the  necessity  of  staff 
training  in  capturing  single-sig  co-op 
at  the  retail  level,  which  has  repre¬ 
sented  80%  of  all  co-op  sold  into 
newspapers,  and  has  become  a  prime 
target  for  15-second  commercial  tv 


of  the  sales  forces  of  the  distributor 
and  manufacturer,  we  free  funds  to  be 
spent  in  our  newspaper  that  often  go 
unspent,  or  unwisely  spent  in  ways 
that  do  not  enhance  product  move¬ 
ment,”  she  said. 

“A  co-op  manager  can  supply  the 
potential  catalyst  for  a  single-sig  co¬ 
op  sale  through  leads  developed  at  the 
wholesaler/distributor  level.  Yet,  it 
takes  a  co-op  sharp  retailer  call  by  the 
newspaper’s  display  rep  to  close  the 
co-op  sale. 

“For  too  long,  the  newspaper 
industry  has  concentrated  on  selling 
our  products  to  advertisers.  We  go  on 
a  call  and  say,  ‘This  is  my  circulation; 
this  is  my  TMC;  this  is  my  special 
section,’  when  what  the  account 
really  wants  to  talk  about  is  product 
movement,”  Gregory  noted.  “Train¬ 
ing  our  sales  staffs  to  talk  in  terms  of 
product  movement  will  build  greater 
newspaper  revenue  through  adding 
manufacturer  dollars  to  planned 
retailer  budgets.” 

Gregory  emphasized  the  impor¬ 
tance  of  training,  and  continuing  to 
train,  sales  staffs,  and  she  suggested 
including  classified  phone  sales  and 
retail  development  telemarketing  to 
co-op  training  and  goal-setting. 

Other  suggestions  included:  coor¬ 


are  more  than  willing  to  try  and  work 
with  others  to  see  if  we  can’t  get  it 
done  —  even  if  it  means  newspapers, 
which  have  been  our  competitors.” 

Del  Polito  said  higher  rates  would 
significantly  affect  third-class  mail¬ 
ers,  requiring  reassessment  of  their 
postal  usage. 

He  said  some  will  mail  less,  some 
will  restrict  mailings,  some  advertis¬ 
ers  will  abandon  the  mail  for  adver¬ 
tising  in  newspapers,  magazines  or  on 
television,  and  some  small  retail 
advertisers  might  abandon  advertis¬ 
ing  altogether. 

As  a  result  of  rate  increases,  it  is 
estimated  third-class  mail  use  will 
drop  10%,  a  figure  he  claimed  is  low. 

“Although  they  may  be  beating  the 
drums  over  removing  the  postal 
monopoly,”  Brinkmann  said  of  *he 
mailers,  “they  may  find  setting  up  an 
alternate  delivery  system  is  not  as 
easy  as  they  think.” 

Della  Femina  chairs 
1988  ADDY  Awards 

Jerry  Della  Femina,  chairman  of 
Della  Femina  Travisano  &  Partners 
Inc.,  New  York,  will  chair  the  Ameri¬ 
can  Advertising  Federation’s  1 988 
National  ADDY  Awards. 
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Shop  talk 

(Continued  from  page  56) 


department,  suddenly  requested 
changes  in  the  print  portion  of  an  ad 
campaign.  He  was  scheduled  to  leave 
the  next  morning  for  a  sales  conven¬ 
tion.  It  was  important  for  him  to  know 
whether  these  changes  would  be 
acceptable  to  the  paper  and  to  deter¬ 
mine  the  exact  cost.  The  agency  did 
not  look  good  on  this  one.  The  paper 
could  have  shown  its  interest  in  the 
agency  and  the  client  with  a  quicker 
response. 

Another  bugaboo  that  — 
fortunately  —  rarely  occurs  is  the 
failure  to  provide  proper  back-up  pro¬ 
cedures  when  a  sales  rep  goes  on  vac¬ 
ation.  I  still  shudder  to  think  of  the  ad 
that  never  saw  the  light  of  day  or, 
more  appropriately,  the  ink  of  a  press. 

This  particular  ad  was  for  a  one-day 
event.  A  few  ads  preceded  the  day  of 
the  event  but  a  large  ad  was  scheduled 
to  run  on  the  actual  day.  All  appar¬ 
ently  was  normal.  The  sales  rep,  who 
is  extremely  reliable  and  helpful, 
picked  up  the  ads  prior  to  going  on 
vacation  and  did  all  the  proper  paper 
work.  The  day  before  he  left  for  vaca¬ 
tion,  we  checked  with  each  other 
about  the  placed  ads  and  future  ads. 
All  was  well. 

Arising  early  on  the  day  of  the 
event,  I  picked  up  the  morning  edition 
and  looked  through  the  appropriate 
section  but  the  ad  was  not  there.  Page 
after  page  was  turned  and  carefully 
scrutinized.  No  ad. 

A  hurried  call  to  the  paper.  After 
several  minutes  of  the  phone  ringing, 
the  newspaper’s  operator  said 
”...  because  of  its  being  a  holiday, 
probably  no  one  is  in  the  advertising 
department.”  (The  operator  was 
wrong,  someone  was  there  but  had 
probably  stepped  out  for  a  while.)  1 
was  trying  to  find  out  if  the  ad  had 
appeared  in  the  early  editions  and  for 
some  unknown  reason  had  been  cut. 

Later  it  was  learned  that  a  key¬ 
punch  error  had  eliminated  the  ad 
from  the  schedule.  If  the  regular  sales 
rep  had  been  there,  he  would  have 
checked  the  schedule  to  make  sure 
the  ad  was  in.  Because  back-up  pro¬ 
cedures  were  not  in  place,  everyone 
suffered. 

An  aside;  1  have  in  front  of  me  two 
pitch  letters.  They  are  good  examples 
why  some  sales  reps  are  poorer  than 
others.  Both  of  these  letters  were 
from  reps  in  media  other  than  daily 
newspapers.  The  first  letter  was  an 
immediate  turnoff.  The  rep  mis¬ 
spelled  my  name,  which  shows  care¬ 
lessness,  but  then  went  on  to  commit 
the  most  grievous  error  —  he  mis¬ 


spelled  the  client’s  name. 

The  second  letter  was  received 
after  meeting  with  a  certain  rep.  He 
rhapsodized  in  the  letter,  “Thank  you 
for  the  nice  conversation  on  .  .  . 
[client’s  name]  is  dear  to  our 
hearts  ...”  He  went  on,  “Adver¬ 
tising,  as  we  both  know,  is  an  inexact 
science.  Without  getting  to  [sic] 
lengthy,  I  would  like  to  discuss  a  few 
truisms  that  1  believe  exist  in  our  art 
form.” 

It  is  nice  to  know  that  my  high 
school  physics  teacher,  who 
despaired  at  my  creative,  if  not  novel, 
experiments,  would  be  pleased  to 
learn  I  finally  made  it.  I  am  a  scientist. 
Somehow,  I  thought  advertising  was 
a  service  industry,  albeit  a  creative 
one  though  not  as  creative  as  my 
physics  experiments. 

One  parting  shot  from  the  letter: 
"...  ads  will  have  action  shots  that 
will  make  the  minds  [sic]  eye  hear  and 
feel  the  excitement.”  That  sterling 
sales  rep  does  to  anatomy  and  lan¬ 
guage  what  I  did  to  physics. 

Admittedly,  both  letters  contained 
necessary  information. 

The  relationship  between  a  sales 
rep  and  a  media  buyer  can  be  one  that 
is  mutually  beneficial,  particularly 
when  a  sales  rep  goes  beyond  being  an 
order-taker  and  extends  himself  to 
provide  extra  services.  Anybody  can 
be  an  order-taker;  it  takes  extra  effort 
to  be  a  valuable  newspaper  advertis¬ 
ing  rep. 


The  Birmingham  (Ala.)  News  and 
the  Birmingham  Post-Herald  have 
agreed  to  a  14-year  extension  of  their 
joint  operating  agreement  to  2015. 
The  News  is  owned  by  the  Newhouse 
newspaper  group;  the  Post-Herald  is 
owned  by  Scripps  Howard. 

In  addition,  beginning  April  2,  the 
two  newspapers  will  publish  their 
Saturday  editions  as  one  morning 
paper.  The  papers  will  continue  to 


All  of  the  unions  at  the  New  York 
Post  ratified  new  three-year  contracts 
calling  for  $24  million  in  concessions, 
clearing  the  way  for  the  March  7 
transfer  of  ownership  to  real  estate 
developer  Peter  Kalikow. 

Kalikow’s  $37. 6-million  deal  to  buy 
the  Post  from  News  America  Pub¬ 
lishing,  headed  by  Rupert  Murdoch, 
was  contingent  on  the  unions  agreeing 
to  the  concessions. 

The  concessions  included  the 
unions  agreeing  to  pay  cuts  in  the 
contracts’  first  two  years,  but  Mur- 


Kenaf 

(Continued  from  page  37) 


tically.” 

The  plant  has  been  raised  as  a  crop 
in  various  countries.  Others  have 
attempted  cultivation  in  Thailand. 

K1  was  asked  to  try  the  plant  in 
Pakistan,  where  they  “grew  some 
awfully  nice  plants,”  recalled  Fisher. 
Belize,  in  Central  America,  had  also 
been  talked  about  as  a  possible  loca¬ 
tion. 

The  International  Federation  of 
Newspaper  Publishers’  Newsprint 
Committee  recently  reported  its  find¬ 
ings  on  kenaf  development  as  a  news¬ 
print  source  to  the  Intergovernmental 
Council  of  UNESCO’s  International 
Program  for  the  Development  of 
Communication. 

The  good  reasons  for  developing 
countries’  interest  in  kenaf  deter¬ 
mined  by  the  committee  four  years 
ago  were  reported  to  have  “even 
more  prominence  today.”  It  cites  the 
importance  of  locally  grown  and  pro¬ 
cessed  kenaf  as  a  substitute  raw  mate¬ 
rial  for  those  countries  that  “must 
import  all  their  pulp  and  paper  at  great 
cost.” 

Kenaf  farming  may  also  prove  of 
value  in  offsetting  the  daily  logging  of 
thousands  of  acres  of  forest,  much  of 
it  in  developing  countries. 


Birmingham  JOA  to  continue  untii  2015 


Kaiikow  takes  over  the  New  York  Post 


have  separate  news  staffs  and  edito¬ 
rial  policies,  and  editorial  staffs  of  the 
two  newspapers  each  will  be  respon¬ 
sible  for  separate  parts  of  the  news 
reports  on  Saturdays.  Separate  edito¬ 
rial  pages,  regular  features  and  com¬ 
ics  for  each  newspaper  will  continue. 

The  two  papers  are  planning  to 
swap  publishing  cycles  in  1995,  with 
the  Birmingham  News  moving  to 
morning  circulation  and  the  Post-Her¬ 
ald  moving  to  afternoon. 


doch,  through  a  “farewell  gift”  to 
employees  totaling  $3  million,  agreed 
to  make  up  the  wage  reductions  so 
paychecks  remain  unchanged. 

The  concessions  also  resulted  in 
130  Post  employees  taking  buyouts. 

Kalikow  has  committed  to  operat¬ 
ing  the  Post  for  only  one  year,  but  his 
sale  agreement  makes  him  liable  for 
severance  and  pensions  should  the 
Post  be  closed.  He  has  also  pledged  to 
give  Post  employees  a  $2-miilion 
bonus  in  the  third  year  of  the  con¬ 
tracts. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


BUYERS  GUIDE 


RED  HOT  bargains!  Drug  dealers'  cars, 
boats,  planes  repo'd.  Surplus.  Your 
Area.  Buyers  Guide  (805)  687-6000 
Ext.  S-4261. 


CHILDREN/TEENS 


CELEBRITY  TEEN  TALK:  A  weekly 
column  featuring  interviews  with  big 
name  young  TV,  movie  &  recording 
stars.  Free  trial  -  Call  (617)  893-3984. 


COMPUTERS 


THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series. 
$3.00  each  or  $30.00  for  Volume  1(12 
cols.)  Call  or  write  for  samples. 

SYNDICATION  ASSOCIATES,  INC. 

PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 


FOOD 


THE  KITCHEN  DETECTIVE  -  Food  reve¬ 
lations  column.  $9/week,  samples. 
Chuck,  Box  11652,  Houston,  TX 
77293. 


"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((j&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  472-5555. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  IJnion  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


SPORTS 


SPORTS  COLUMNS  for  national  scope 
are  now  available  for  your  weekly,  at  a 
price  that's  sure  to  please.  For  samples 
.and  more  info,  write:  SportNet,  PO  Box  ■ 
991,  Stratford,  CT  06497, 


_ TRAVEL _ 

MONTHLY  800-WORD  travel  feature  by 
globetrotting  pro.  Exclusive  your  region. 
Pictures  included.  Reasonable  fee. 
Inquiries:  International  Reports  Syndi¬ 
cate,  Box  19039,  Denver,  CO  80219. 


ART  WANTED 


Wanted:  original  artwork  for  daily  and 
Sunday  comic  strip,  from  the  20's-80's 
Tom  Horvitz,  73373  Country  Club  Dr., 
Apt.  1412,  Palm  Desert,  (lA  92260; 
(619)  341-8592. 


CONTESTS 


YOUNG  CARTOONIST 
The  Association  of  the  American  Editor¬ 
ial  Cartoonist  invites  entrants  to  the 
second  annual  John  Locher  Memorial 
Fund  Cartoon  Competition.  Winner  will 
be  guest  of  the  AAEC  at  its  annual 
convention  in  Milwaukee,  Wisconsin, 
June  1st  through  the  4th.  Competition 
open  to  North  American  citizens 
between  the  ages  of  17  and  25,  working 
for  a  school  paper  or  freelancing,  but 
not  employed  full-time  as  a  cartoonist. 
Entrants  must  submit  bio  and  3 
cartoons  with  clippings  or  tearsheets  as 
proof  of  publications.  Deadline:  April 
15.  Send  entries  to  Brian  Dasset,  Seat¬ 
tle  Times,  PO  Box  70,  Seattle,  WA 
98111. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Steriing,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office;  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


NEWSPAPER  BROKERS 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O,  Box  910 
Orangevale  (Sacramento)  CA  95662 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*6rokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)361-4486  (918)  834-3876 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consu  Itat  ion-Appra  isa  I 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7/V5 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503-Austin,  TX  78716 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 _ 

NEWSPAPERS  FOR  SALE 

MAINE  -  biweekly  (1,200  paid)  gross¬ 
ing  $30,000.  Please  write:  BARRY 
FRENCH,  Broker-Appraiser,  Ashlawn 
Road,  Assonet,  MA  02702. 


NEWSPAPERS  FOR  SALE 


OKLAHOMA  DAILIES,  each  with  3-unit 
web,  separate  communities. 

MICHIGAN  SUBURBAN  weekly  &  shop¬ 
per,  gross  $500,000,  6,500  paid  subs. 
Affluent  area. 

CALIFORNIA  semi-weekly,  6-unit  web 
press,  gross  $1  million,  project  $1.3 
million  '88,  over  9,000  paid  subs. 
Terms. 

TENNESSEE  WEEKLIES,  near  metro,  5 
issues  serve  as  many  cities,  project  $1 
million  '88  gross. 

DAKOTA  WEEKLY,  exclusive,  county 
seat,  $450,000  gross.  Excellent  news¬ 
paper.  Terms. 

ROBERT  N.  BOLITHO 
BOLITHO-STERLING 
4210  Johnson  Dr.  Su  lOOA 
Fairway,  KS  66205 


BURN  OUT  Reasonable  offers  consid¬ 
ered  by  owner  of  successful  weekly. 
Located  near  Hilton  Head  and  Savan¬ 
nah.  Steady  income  growth.  Profitable. 
Excellent  for  first-time  owner.  Asking 
$100,000.  Will  finance,  make  offer. 
RICHARD  BRIGGS  &  ASSOCIATES, 
Box  579,  Landrum,  SC  29356,  (803) 
457-3846. 


Nevada  Weekly  $395,000  gross  sell  lx 
growth  plus  real  estate.  Bruce  Wright, 
Media  (Jonsultants,  Box  910,  Orange¬ 
ville,  CA  95662.  (916)  988-8959. 


Several  Texas  weeklies  available,  owner 
financing  on  most.  Free  list.  ATN,  Inc., 
Bill  or  Ed  Berger,  PO  Box  161503, 
Austin,  TX  78716.  (512)  476-3950. 


SMALL,  SUCCESSFUL  Montana  week¬ 
ly.  Growing  fast.  Outdoor  paradise. 
(Jwners  with  other  interests  open  to 
offer.  Box  2801,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  (San  Diego 
area)  weekly.  Established  19  years  in 
rapidly  growing  city.  City  and  county 
legal  notices,  paid  second-class  circula¬ 
tion.  Needs  personal  attention  and 
$65,000.  PO  Box  947,  San  Marcos,  CA 
92069.  (619)  746-6441. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


WELL-KNOWN  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium  sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  (Company  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis- 
itions,  and  intersted  in  keeping 
management  in  place.  Confidentiality 
guaranteed.  Write  Box  2749,  Editor  & 
Publisher. 

PUBLICATIONS  FOR  SALE 

EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 

&  PUBLISHER  for  March  12,  1988 


ANNOUNCEMENTS 


PUBUCATIONS  FOR  SALE 


PUBLISH  FROM  ANYWHERE 
Slick  Magazine.  62nd  year.  Approx. 
$8M  paid.  Very  loyal  specialty  reader- 
ship.  Approx.  $200M  annual  revenues. 
Zero  promotion.  Non-producing 
publisher  kept  $70M.  Cash  price  or 
$230M  is  less  than  4x’s  cash  flow.  Call 
Garth  Whipple,  Chapman  Associates. 
(203)  245-1467  mornings.  (203) 
245-8465  evenings,  PO  Box  51,  Madi¬ 
son,  CT  06443. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


EVERY  newspaper  that  our  company 
has  been  contracted  to  do  their  tele¬ 
marketing  in  the  past  5  years  have  all 
GAINED  in  paid  circulation.  With  that 
kind  of  record,  why  don’t  you  use  DCA 
Promotions  for  your  next  sales 
campaign?  No  newspaper  is  too  large  or 
too  small  for  us  to  improve  your  circula¬ 
tion.  DCA  Promotions,  3864  Center 
Rd.,  Brunswick,  OH.  (216)  225-7440. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


MEDIA  TELEMARKETING 
Weekly  Newspaper  Specialists 
(312)  771-4035 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


COLOR  SEPARATIONS 


^JCXXOR 


SENSATIONAL 

COLOR 

SENSATIONAL 

PRICES 

High-quality  color  is  a  must 
if  you  want  to  compete  in  to¬ 
day’s  newspaper  world. 

Let  us  handle  your  process 
color  separations.  We  offer 
an  introductory  price  of  just 
$77  for  a  separation  up  to 
8x10.  Plus  a  two-day  turn¬ 
around  schedule.  And  the  fin¬ 
est  quality  available. 

Call  us  today  for  full  infor¬ 
mation  and  a  price  quote. 


EDITOR  &  PUBLISHER  for  March 


INDUSTRY  SERVICES 


COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


CONSULTANTS 


IF  you  are  doing  $500,000  in  weekly 
newspaper  or  trade  publication,  well 
financed,  respected  newpaper  group 
will  create  purchase  plan  to  meet  your 
needs.  Write  Box  2747,  Editor  & 
Publisher. 


WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


SERVICE  &  REPAIR 


ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (405)  381-2287. 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6: 1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedmaster  1  E.  Eseco  Road 
Cushing,  OK  74023 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTERS 


COMPUGRAPHIC  DUAL  UTS  System 
with  11  terminals,  Tl  810  Printer, 
Paper  Tape  Reader  and  Punch,  4  Disk 
Drives  per  controller  and  many  spare 
parts.  Includes:  Typesetter  Interfaces, 
Printer  Interfaces,  News  Wire  Inter¬ 
faces,  Dual  Controller  Interfaces,  and 
OCR  Interface.  Compugraphic  main¬ 
tained.  Can  be  seen  operating  ’til  March 
20.  Priced  at  $10,000.  Call  The  Brad¬ 
ford  Era,  Joe  Errera  or  Linda  Cardamone 
at  (814)  368-3173. 


CONDITION  POWER  MGMT  CTR 
125K.V.A.  3PH  60HZ  480V  input 
208/ 120V  output-with-output 
Distribution  Center-1982 
(84  poles)  and  power  status  panel 
Contact  Bob:(219)  461-8252 


DESPERATELY  SEEKING  a  buyer  for 
our  Crossfield  Hastech  2330  compu¬ 
ters.  We  are  having  a  very  hard  time 
selling  this  system  which  was 
purchased  last  year  for  250,000  plus! 
(Used  5  months).  Please  call  today  if 
you  know  of  anyone  who  wants  to  buy  a 
Crossfield  Hastech  3  C.P.U.’s  and  6 
terminals.  Are  these  computers  impos¬ 
sible  to  resell?  (813)  933-3635. 


MAILROOM 


1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100. 

I  12,  1988 


EQUIPMENT  &  SUPPLIES 


1985  227S  5/1  Muller  inserter.  1 
year’s  use.  (818)  885-5995. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


STEPPER  newspaper  inserter  w/quarter 
folder,  6  stations.  Magnacraft  quarter 
folder.  Cheshire  525C  labeling  machine 
with  539  labeling  head,  counter  stacker 
and  zip  code  scanner.  Bill  Smith  (215) 
547-4210. 


MISCELLANEOUS 


(2)  Stepper  model  730,  (1)  Stepper 
model  720  for  sale.  Call  or  write 
Lombard  News  Agency,  100  W.  St. 
Charles,  Lombard  ,  IL  60148.  (312) 
627-0800  8AM  to  2PM. _ 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


AVAILABLE  8600  with  38  fonts 
$14,000.  To  be  reduced  $500  each 
week  until  sold.  Call  Bob  Vedder  (813) 
484-2611. 


RECONDITIONED  COMPUGRAPHIC 
TYPESETTING  EOUIPMENT 


□  Terminals  GRqpH-X 

□  Front-ends  215/439-1942 

□  Typesetters  1106  Hanover  Avenue 

Allentown.  PA  18103 


CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


Compugraphic  &  Varityper  service  and 
parts.  Jeff  (216)  729-2858. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


C-TEXT  Classified  editorial  system.  7 
terminals  20  MB  ad  file  server  with  20 
MB  as  hot  backup.  Bill  Smith  (215) 
547-4210. 


FOR  SALE:  Complete  system  VT  6100 
typesetter  and  6  epics  314  terminals, 
fonts  included.  Must  sell.  Call  Jorge 
(617)  232-6841. 


LogEline  rapid  access  processor.  Best 
offer.  Call  Debbie  Burgess  (305) 
338-4985. 


MCS  100  FRONT  END,  2  Terminals, 
512k,  4  Flooppy  Dr.,  ACI,  MCO, 
Ruling,  Vert.Just.,  $8750;  MCS  100 
WORKSTATION,  Monitor  and 
Keyboard,  $1500;  MCS  8600 
(Typesetter  Only),  50  Typefaces, 
$12,500. 

BOB  WEBER.  (216)  831-0480. 


MYCRO-TEK  1100  system,  9  termi¬ 
nals,  2  12  MB  hard  disk,  wire  capture, 
classy  sort  and  bill.  Also  Mitel  SX/20() 
phone  system.  Must  sell.  (409) 
291-355a 


MYCRO-TEK 
1100  PLUS  SYSTEM 
10  Terminals,  2  Controllers,  Comp- 
Plus,  2  Interfaces,  2  12  MB  Hard 
Disks,  Spares.  Will  install  in  Zone  6. 
(409)  564-8361  Ext.  201. 


SACRIFICE  SALE 

VARITYPER  5900/Image  Previewer 
$4000.  4  type  discs.  Varityp.  comm, 
software  -  use  w/PC  $375.  2  Kodak 
processors  $200/each.  NuArc  Vertical 
Vic  camera  $1000  .  Call  Mr.  Trentylon 
(212)  989-4096 


TYPESETTING  SYSTEMS 
BUY/SELL/BROKER  Our  in-house,  full¬ 
time  technical  staff  will  provide  you 
with  an  easy,  risk-free  means  to  satisfy 
your  system  needs.  GRAPHIC 
SYSTEMS  EXCHANGE  (716) 
385-3027. 


UNISETTER  HR,  7  Strips,  $2,000; 
DEK  for  UNISETTER,  $750; 
TRENDSETTER  812  HR,  $1500; 
BOB  WEBER.  (216)  831-0480. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PRESSES 


4-color  for  1650 

Available  Immediately.  Harris  4-color 
units.  Double  width,  22  3/4”  cutoff. 
Engineering  services  available  for  incor¬ 
porating  these  units  into  your  pressline. 
ONE  Corp/ Atlanta 

(404)  458-9351  Telex  700563 


*  A  News  Center  j 

*  in  its  own  right  ...  * 

*  * 

*  when  you  want  to  reach  the  newspaper  trade,  ♦ 

*  E&P  is  your  most  efficient  medium!  * 

*  * 

♦  (212)  675-4380  * 

♦ 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


GOSS  EQUIPMENT  AVAILABLE 
LETTERPRESS  23  9/16”  22  3/4” 

TURNKEY  QUOTATIONS 
Add-on  Units  80”  82”  88”  -  Mark 
One  and  Two 

Reversable  Half-Decks  L/R  Hand 
Colour  Humps  10  and  13  Side  -  Mark 
One  and  Two 

Double  Reversable  Half-Decks 
Stacked  Units 

Goss  Double  and  Single  Width  Port¬ 
able  Ink  Fountains 
Capco  Ink  Fountains 
Unit  Reversable  Gearing  Assemblies 
10  and  13  Side 

NOTE  The  continuing  list  covers  all 
Goss  Press  Machines  manufactured 
since  1945  to  present  date  design. 

25  -  Nohab  Ampress  Units  1970-5 
6-128  Page  Folders 
6  -  13  Side  Color  Humps 
25  -  Angle  Bar  Assemblies 
25  -  42”  Fully  Automatic  Auto-Pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16”  Cut-off,  90°  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
^mplete  Mailroom  available 
All  Equipment  manufactured  1970-5 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

OFFSET  AND  LETTERPRESS  ANY 
CUT-OFFS 

Angle  Bar  Assemblies,  stacked  or 
single 

Bay  Window  Leads,  Turn  Over  Bars, 
as  Required 

Pneumatic  High  Speed  slitters  fitted 
to  Angle  Bar  Assemblies,  64  in  opera¬ 
tion  Daily  Mirror,  U.K. 

Update  Folders,  3/2  and  2/1 
Pneumatic  Controls 
R.T.F.  Segments,  Draw  Rings, 
Pneumatic  Trolleys 
2/1  Folders  updated  to  produce  144 
Page  Broadsheet  Product  (Collect) 
Balloon  Former  Assemblies,  Regular 
or  Inverted 

Skip  Slitters  (Manual  or  Pneumatic 
Design);  Over  60  recently  installed 
Geared  Driven  Cross  Association,  all 
Folders 

Gearing  and  Nipping  Rings,  all 
Folders 

On-The-Run  Lap  and  Pin  Adjustment 
Assemblies 

Main  Drive  Modern  Clutches  and 
Couplings 

Main  Drive  Motors  (Various) 

UPDATE  REELSTANDS,  AUTO¬ 
PASTERS  40”  42”  45” 

Y  Columns  -  Various  heights  available 
to  provide  access  40”  AZ”  45”  Reels 
Supplementary  Bedrails,  Interfolder 
Framework,  General  Press  Structure  - 
Designed  and  Manufactured  to  Custom¬ 
er  Requirements 

Present  Auto-Pasters  up-dated  to  the 
very  latest  in  Modern  Technology. 

Modern  Design  Pre-Drive  Carriages, 
simplified  Paster  Brush  and  Knife 
Assemblies 

Letterpress  Machines  -  Re¬ 
configurated  to  Customer  requirement 
Whatever  your  requirement  -  Please 
contact  PRINTING  PRESS  SERVICES 
INTERNATIONAL 
U.S.A.  Call  Bob  Clawges 
Tel:  216  441  173(3  (Cleveland) 

Fax:  216  883  8724 

U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 

AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide) 

Fax:  61  8  353  5493 

WANTED:  PRESS  EQUIPMENT 
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DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 


Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO’series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


Goss  Metro 

2  add-on  units,  22  3/4" 
perfect  condition  with  RTP’s. 

BELL-CAMP  INC. 

Telex  130326 
Telephone  (201)  796-8442 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  V-25,  V-22  and  V-15A  available. 
Completely  rebuilt  available  on 
exchange  basis. 

GOSS 

4  unit  community  SSC  21  1/2  ” 

5  unit  community  SSC  21  1/2  ” 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  ur.its,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


HARRIS  V-22,  6-units,  half,  quarter 
folder,  5  rollstands,  gluer,  hoist,  50 
h.p.  motor,  very  good  condition.  Avail¬ 
able  now.  Pell-Camp,  Inc.  (201) 
796-8442. 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4” 

Goss  R.T.P.’s  40”,  42” 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4” 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4” 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


NEW  OFFERING 

5  UNIT  HARRIS  V-15A  with  JF15 
FOLDER.  Available  now  and  can  be 
inspected  under  power  in  Florida.  Good 
mechanical  condition  and  priced  to 
sell.  Call  Inland  at  l-(800)  255-6746 
or  (913)  492-9050. 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


Press  Motor,  60  HP  Westinghouse 
D.C.,  550  Arm  Volts,  1750/2400 
R.P.M.,  Style  70E57734 
Replaced  by  new  100  H.P. 
due  to  added  urbanite  units. 
Price  $5,000 
(Contact:  Ronald  Schultz 
Press  Foreman 
Rome  Sentinel  Co. 

333  W.  Dominick  St. 

Rome,  NY  13440 
Phone  (315)  337-4000 


PRESS  EQUIPMENT 
1  Stacked  set  of  News  King  add-on 
units  fully  reconditioned,  1975  vintage 

5  Add-on  News  King  units  -  floor 
position 

6  Unit  News  King,  KJ6  folder,  40  H.P, 
1970/74 

5  Unit  Color  King,  KJ6  folder,  60  H.P. 

3  Community  oil  lub,  units  as  add-on  or 
with  Community  folder 

1  Community  oil  lub,  add  on  1975  unit 

2  Community  SSC  1/2  and  1/4  page 
folders  1980/84 

1  Community  SC  1/2  and  1/4  page 
folder  1975 

5  Unit  SSC  1983  -  22  3/4”,  4-high,  1 
floor  position,  Gregg  imprinter,  Enkel 
splicer 

7  Unit  SSC,  1983  21  1/2”,  4  high,  3 
floor  position  units,  excellent  condition 

2  Unit  Goss  Suburban  1100  series. 
Suburban  folder  S-1131 

4  Unit  Goss  Urbanite  II,  21  1/2”  cutoff, 

3  pasters  1985  vintage 

1  Harris  VI 5A  add-on  doctor  unit 

2  Harris  V-15A  add-on  continuous  ink 
units  1974 

1  Harris  JF7  1/2  and  1/4  page  folder 

4  Unit  Harris  VI 5A  continuous  feed, 
JF7  1974  vintage,  excellent  condition 

4  Unit  Harris  V15A  1977/78,  JF7 
folder  -  3  units  with  circ.  reg. 

5  Unit  Harris  V-15A,  JF7  folder,  50 
H.P. 

6  Unit  Harris  V-15A,  JF7  folder 
1974/77 

7  Unit  Harris  V-15A,  JF7  folder 
1974/77 

4  Unit  Cottrell  Vanguard 
4  Unit  Harris  V-25,  JFIO  folder  1978 
Enkel  zero  speed  splicer;  Web  Special¬ 
ties  3  web  ribbon  deck;  Imprinters,  and 

3  Count-O-Veyors. 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELEING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 


TRADE-IN  PRESSES  FOR  SALE 

2- Unit  Color  King  W/KJ6  folder 
(D.P.)-doing  commercial  book  work 

5- Unit  News  King  w/KJ6  folder 
(1976)-can  be  seen  in  operation  in 
weekly  paper. 

8-Unit  Color  King  (1982)  w/KJ8 
folder,  upper  former  and  KJ6  folder- 
excellent  4/c  press  w/gluer  and 
autolube 

4-Unit  News  King  W/KJ6  folder  (1977) 

6- Unit  News  King  W/KJ6  folder  (1974) 

1-Color  King  KJ6  folder,  rebuilt,  with 

press  drive 

3- Unit  Goss  community 

4- Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

4-Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1984) 

6-Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

1-Quadra-Color  unit  (1980) 

1-Cole  1/4  pg.  folder  and  3-knife 

4-Ebway  splicers 

Baldwin  count-o-veyors 

WEB  PRESS  CORPORATION 
Midwest  office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  ferry  Morton 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

For  information 
call 

(212)  675-4380. 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Halt  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3/4” 

2  -  4-6ar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  3/4”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 

MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


(913)  492-9050 


Tlx  42362 


REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 


EDITOR  &  PUBLISHER  for  March  12,  1988 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
j  want  to  reach,  every  week  ...  1 1 3,000 

I  strong. 

I 

i 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  100T1 
212  675-4380 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WANTED  Nikon  Rangefinder 
(Pre-1960)  Cameras,  Motors,  Lenses 
21mm  to  lOOOmm  Higham,  4328  S. 
Union  Ave.,  Alliance,  OH  44601.  Days 
(216)  821-3510,  Eves.  (216) 
823-7465. 


Classified  Advertising: 
(212)  675-4380 


HELP 


WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR  of  Agricul¬ 
ture  Journalism  to  teach  2  courses, 
advise  students,  supervise  student 
interns  and  do  some  writing.  Requires 
Master’s  degree  and  relevant  profes¬ 
sional  experience.  Deadline:  April  30, 
1988.  Send  letter  of  application,  vita,  3 
references,  and  transcript  to  Carla 
Chlouber,  Dept,  of  Agricultural  Informa¬ 
tion,  Oklahoma  State  University,  Still¬ 
water,  OK  74078-0222. 


ASSISTANT  PROFESSOR  of  Journal¬ 
ism,  Tenure-track.  12-hour  load,  teach¬ 
ing  introduction  to  journalism,  plus 
such  upper-level  courses  as  feature 
writing,  news  editing,  etc.  Requires 
Ph.D.  in  journalism  or  communications, 
successful  college-level  teaching, 
substantial  print  background  including 
newspaper  reporting.  Start  August  15. 
Send  vita,  3  reference  letters,  writing 
samples,  transcripts  by  April  8  to  James 
Nicholl,  Head,  English  Dept.,  Western 
Carolina  U.,  Cullowhee,  NC  28723.  AA/ 
EOE  employer;  qualified  minority 
candidates  urged  to  apply. 

ENGLISH:  Opening  expected  for  Assis¬ 
tant  Professor,  beginning  Fall,  1988, 
to  teach  basic  and  advanced  courses  in 
journalism  and  professional  writing 
courses  at  both  the  undergraduate  and 
graduate  levels.  Advanced  degree  in 
journalism  and  newsroom  or  media 
experience  are  both  required.  Send 
credentials  by  April  22  to  Dr.  Edward  L. 
Galligan,  Chair,  English  Department, 
Western  Michigan  University,  Kalama¬ 
zoo,  Ml  49008-5092;  (616) 
387-2571.  AA/EOE 


FACULTY  of  12  serving  177  majors  in 
accredited  program  seek  colleague  to 
teach  public  relations/journalism; 
opportunity  to  advise  a  publication 
available.  Prefer  MA/MS  and  5  years 
experience.  Contact  John  David  Reed, 
Journalism  Department,  Eastern  Illinois 
University,  Charleston,  IL  61920,  by 
May  1.  EO/AA  employer. 

GRADUATE  TEACHING  assistants  to 
study  for  M.A.  in  journalism.  Start  Fall 
1988.  Professionals  with  degree  in 
journalism  and  a  3.0  grade  point  aver¬ 
age  are  invited  to  apply.  Special  need 
for  photojournalists.  Contact  Todd 
Simon,  Chair,  Graduate  Affairs  Commit¬ 
tee,  School  of  Journalism,  Michigan 
State  University,  East  Lansing,  Ml 
48824-1212.  MSU  is  an  equal 
opportunity/affirmative  action 
institution. 


INSTRUCTOR/COORDINATOR: 
Masters  in  Mass  Communications. 
Required  teaching  experience.  Respon¬ 
sibilities  include  administrative  duties, 
curriculum  development,  research  and 
instruction  in  print,  broadcast  and  publ¬ 
ic  relations.  Annual  salai>  $20,000. 
Applications  accepted  until  March  28, 
1988.  Send  resume  to  Job  Services  of 
Florida,  1307  N.  Monroe  St.,  Tallahas- 
see,  FL  32302  (Job  order 
FL-5822613). 


HELP  WANTED 


ACADEMIC 


JOURNALISM:  Position  teaching  print 
journalism  and  advising  the  student 
weekly  and  the  yearbook  in  a  four- 
person  mass  media  department.  Print 
journalism  courses  now  offered:  intro¬ 
ductory  and  advanced  newswriting,  arti¬ 
cle  writing,  mechanics  and  design,  law 
and  ethics,  and  American  press  history. 
The  department  offers  18  courses 
which  in  combination  with  courses 
taught  by  other  departments  lead  to 
academic  majors  in  radio-tv,  print  jour¬ 
nalism,  advertising  and  public  rela¬ 
tions.  Some  65-75  of  the  college’s 
1,050  students  major  in  the  depart¬ 
ment.  The  department  is  housed,  with 
its  state-of-the-art  equipment  for  its  co- 
curricular  programs,  in  its  own  four- 
year-old,  $1.6  million  building.  The 
college,  founded  in  1835,  is  a  largely 
residential,  private  liberal  arts  college 
with  a  number  of  departments  with 
strong  career-orientation.  It  is  in  an 
attractive,  historic  city  of  17,000.  A 
Ph.D.  is  preferred,  and  relevant  work 
experience  is  a  must.  Rank  and  salary 
are  negotiable.  Send  letter  of  resume, 
with  names,  addresses  and  telephone 
numbers  of  at  least  three  academic 
references,  to  Prof.  Rick  Shriver, 
Department  of  Mass  Media,  Marietta 
College,  Marietta,  Ohio  45750.  Appli¬ 
cations  will  be  reviewed  as  they  are 
received.  Marietta  College  is  an  Equal 
Opportunity,  Affirmative  Action 
Employer. 

JOURNALISM  INSTRUCTOR 
STUDENT  NEWSPAPER  ADVISOR 
STARTING  DATE:  September  1988 
SALARY:  Based  on  experience  and 
education 

QUALIFICATIONS:  Master’s  degree  or 
equivalent  in  journalism  or  related 
field.  Two  years  work  expierience  in 
publications 

CLOSING  DATE:  April  29,1988 
FOR  FURTHER  INFORMATION 
CONTACT: 

Chemeketa  Community  College 

Personnel  and  Affirmative  Action 

PO  Box  14007 

Salem,  OR  97309 

(503)  399-5009 

EOE 


IT’S  YOUR 

PEOPLE-TO-PEOPLE 
MEETING  PLACE 


MASS  COMMUNICATIONS  DEPART¬ 
MENT,  ST.  PETERSBURG  REGIONAL 
CAMPUS  -  Opening  for  senior-level 
instructor  to  institute  graduate  program 
in  Print  Journalism  and  act  as  liaison 
with  Poynter  Institute;  also  coordinate 
with  USF,  Mass  Communications  Prog¬ 
ram  and  teach  undergraduate  courses. 
Required  are  professional  and  teaching 
expertise  in  courses  for  news-editorial 
majors  in  beginning,  advanced  and 
public  affairs  reporting.  Applicants 
should  also  be  qualified  to  teach  news 
editing,  mass  communications  and 
society  and  research  methods.  Profes¬ 
sional  experiences  in  reporting/editing, 
appropriate  university  teaching 

PUBLIC  RELATIONS:  University  of 
Notre  Dame.  Opportunity  for  exper¬ 
ienced  professional  to  assume  leader¬ 
ship  function  as  assistant  director  of 
public  relations  and  information.  Duties 
include  providing  guidance  to  colleges 
in  specialized  communications  efforts, 
preparation  of  general  articles  about  the 
university  and  development  of  scripts. 
Candidates  should  possess  Bachelor’s 
degree  in  journalism  or  related  field  and 
5  years  experience,  some  of  which 
should  be  in  higher  education.  Inter¬ 
ested  candidates  send  resume  includ¬ 
ing  salary  requirements  by  April  14th, 
1988  to:  Dept,  of  Human  Resources, 
University  of  Notre  Dame,  Notre  Dame, 
IN  46556.  EOE/AA. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


TEACH  TWO  news/editorial  classes, 
advise  daily  campus  newspaper,  assist 
with  scholastic  journalism  programs. 
Master's  degree,  five  years  professional 
or  student  media  experience; 
$32,000-$36,000,  12-month,  tenure- 
track.  Apply  by  April  15  to  Dr.  Dave 
Adams,  Dir.,  Student  Publications  Inc., 
Kansas  State  University,  Kedzie  Hall, 
Manhattan,  KS  66506-7167,  with 
letter,  references,  vita.  KSU  is  EOE 


UNIVERSITY  OF 
WISCONSIN-MADISON 
School  of  Journalism 
and  Mass  Comunication 
and 

Division  of  University  Outreach 
Department  of 
Commununication  Programs 

One  joint  appointment  at  assistant, 
associate,  or  full  professor  in  communi¬ 
cation  graphics.  Candidates  should 
have  academic  training  and  profession¬ 
al  experience  in  graphic  design.  Also 
desired:  photographic  skills  and  experi¬ 
ence  with  electronic  image  production, 
including  computer-based  graphics. 

This  is  a  joint  appoinment  between 
the  School  of  Journalism  and  Mass 
Communication  and  the  Division  of 
University  Outreach.  Terms:  tenure- 
track  or  tenured,  1 1  months/year,  salary 
commensurate  with  qualifications. 

Duties:  In  School  of  Journalism  and 
Mass  Communication,  typically  teach 
one  course  a  semester  and  participate 
in  School  responsibilities.  In  Division  of 
University  Outreach,  conduct  or  super¬ 
vise  a  broad  range  of  non-credit,  conti¬ 
nuing  adult  education  workshops  in 
photography,  video  production,  and 
graphic  design,  serving  an  adult  clien¬ 
tele  that  comes  largely  from  profession¬ 
al  and  business  community.  Supported 
by  half-time  academic  staff  and  other 
Outreach  staff. 

Master’s  degree  required;  Ph.D. 
desirable.  Candidates  must  have  strong 
professional  experience  and  teaching 
ability.  In  addition  to  teaching  and 
service,  faculty  members  must  estab¬ 
lish  a  continuing  pattern  of  scholarly  or 
artistic  productivity. 

Send  inquiries  and  vitae  to  Prof. 
Barry  Orton,  220  Lowell  Hall,  610 
Langdon  Street,  Madison.  Wl  53703, 
Women  and  monority  persons  are  parti- 
culary  invited  to  apply.  The  University 
of  Wisconsin  is  an  equal-opportunity, 
affirmative-action  employer. 

Applications  should  be  postmarked 
no  later  than  April  15,  1988. 


UNIVERSITY  WRITER/EDITOR 
University  of  Florida 
Reports  on  University  research  for 
media.  Desire  good  news  writing  skills 
on  a  variety  of  topics  and  ability  to  help 
manage  staff  of  full-time  and  student 
writers  .  Requires  a  bachelor's  degree  in 
an  appropriate  area  of  specialization 
plus  two  years  of  directly  related  profes¬ 
sional  work  experience.  Must  have  a 
minimum  of  two  years  of  news  writng 
experience.  Minimum  annual  salary  is 
$23,170  plus  excellent  fringe  benefits 
negotiable  based  on  qualifications.  TO 
APPLY:  send  a  letter  referencing  posi¬ 
tion  No.  839610  and  complete  resume 
BY  MARCH  24,  1988  tO:  Steve  Wing, 
Central  Employment  Center,  Room  446 
Stadium  West,  University  of  Florida, 
Gainesville.  FL  32611.  It  is  University 
policy  to  conduct  all  searches  in  the 
open  subject  to  the  provisions  of  exist¬ 
ing  law. 

EOE/AAE  _ 

REMINDER: 

Deadline  for  line  ads  is 
Tuesday, 12  noon 
for  the  current  week's  issue 
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FIELD  SERVICE  MANAGER 
GMA,  a  leading  supplier  of  inserting 
equipment  to  the  newspaper  industry, 
has  an  immediate  opening  for  a  Field 
Service  Manager.  This  person  must 
possess  managerial  experience  and 
technical  knowledge  of  the  graphic  arts 
industry,  primarily  newspaper  mailroom 
equipment.  GMA  offers  a  creative 
growth-oriented  environment  with 
excellent  benefits.  Send  resume  to 
Graphic  Management  Associates,  Inc., 
934  Marcon  Blvd.,  Allentown,  PA 
18103.  Att:  Human  Resources 
Manager. 


Editor  &  Publisher 
11  West  19th  St. 
New  York,  NY  10011 
(212)  675-4380 


_ ACCOUNTING _ 

SENIOR  AUDITOR 

Challenging  senior  auditor  position  with 
a  rapidly  growing  international  publish¬ 
ing  company  at  their  corporate  head¬ 
quarters  in  Princeton,  NJ.  Degree  in 
accounting  and  2-3  years  public 
accounting  experience  required.  Experi¬ 
ence  with  PC’s  and  exposure  to  EDP 
systems  preferred.  CPA  or  candidate  a 
plus. 

Responsibilities  include  finanacial  and 
operational  audits  of  newspapers, 
acquisition  reviews  and  special 
projects.  Travel  approximately  30-35%. 
This  position  offers  a  competitive  salary 
and  comprehensive  benefits  package. 
Send  resume,  including  salary  require¬ 
ments  tO:  Box  2822,  Editor  & 
Publisher. 


THE  EDP/OPERATIONAL  AUDITOR 
Copley  newspapers  has  an  opening  for 
an  auditing  professional  to  join  our  staff 
and  conduct  EDP,  financial  and  opera¬ 
tional  audits.  This  position  is  located  in 
Aurora,  Illinois  and  involves  30%  over¬ 
night  travel.  CPA  or  CIA  with  some  publ¬ 
ic  accounting  and  3-5  years  internal 
auditing  experience  required.  Prior 
EDP  auditing  experience  is  essential 
with  VAX  programing  ability  highly 
desireable.  Excellent  employee  benefits 
and  working  environments.  Please  send 
resume  including  salary  history  to 
Copley  Newspapers,  PO  Box  92,  Auro¬ 
ra,  IL  60507.  Equal  Opportunity 
Employer. 


ADVERTISING 


RAM/Zone  5 

To  $38K 

Ad  Rep/Zone  5 

To  $20K  -t 

Prom  Mgr/Zone  2 

To  $32K 

Ad  Mgr/Zone  8 

To  $25K  -1- 

Ad  Rep/Zone  4 

To  $40K 

AD/Zone  5 

To  $65K 

Prom  Mgr/Zone  5 

To  $55K 

CM/Zone  4 

To  $20K 

CM/Zone  2 

To  $30K 

CPM/Zone  1 

To  $40K 

CM/Zone  5 

To  $25K 

Mail  Supv/Zone  2 

To  $25K 

DM’s/all  Zones 

To  $22K 

Publ/Zone  8 

To  $35K 

Prs  Sup/Zone  5 

To  $35K 

DW  Prs/Zone  3 

To  $25K 

Prs  Mgr/Zone  2 

To  $35K 

Eq  SI^AII  Zones 

To  $50K-t- 

GRAPHIC  SEARCH 
ASSOCIATES 

Post  Office  Box  373 
Newtown' Square.  PA  19073 

215-359-1234 
800  342-1777 


ADVERTISING  DIRECTOR 
THE  WAUSAW  DAILY  HERALD,  a 
Gannette  daily  newspaper  is  seeking 
strong,  goal-oriented  advertising  direc¬ 
tor  for  a  healthy  market  with  the  fastest 
growing  Sunday  newspaper  in  the  State 
of  Wisconsin.  Will  be  responsible  tor 
working  with  the  retail  advertising 
manager,  classsified  advertising  mana¬ 
ger  and  advertising  services  manager  to 
develop  new  programs  designed  to 
increase  advertising  lineage  and 
revenue.  Ideal  candidate  will  have  sales 
experience  in  both  retail  and  classified 
with  management  experience 
in  one  of  the  two.  A  college  degree  in 
marketing  and/or  advertising  is 
preferred.  Position  requires  the  ability 
to  clearly  analyze  market  needs  and 
potential,  develop  quantifiable  action 
plans  accordingly  and  assess.those 
plans  with  success  or  failure  as  part  of 
overall  strategy  of  building  a  program  of 
advertising  growth  .  Excellent  commu¬ 
nications  and  self  skills  are  essential. 
Send  resume  and  salary  requirements 
to:  Sonja  Craig,  Publisher,  Wausaw 
Daily  Herald,  PO  Box  1286,  Wausaw, 
Wl  54402-1286. 


ADVERTISING  DIRECTOR  in  Zone  3 
university  town,  to  oversee  retail  and 
classified  departments  of  family  owned 
newspaper  with  circulation  of  20,000 
daily  and  27,000  Sunday.  Send  resume 
to  Box  2670,  Editor  &  Publisher. 


ADVERTISING  SALES 
Major  Metro  in  Midwest  looking  for 
experienced  advertising  sales  person. 
Send  resume  and  salary  history  to  Box 
2807,  Editor  &  Publisher. 


DISPLAY  ADVERTISING  MANAGER 
The  Columbian,  Southwest  Washing¬ 
ton's  largest  Independently  owned, 
daily  newspaper  (48,000  daily  with 
annual  gross  revenues  of  $28  million), 
has  an  immediate  opening  for  a 
display  advertising  manager.  Located 
in  the  Portland,  Oregon  metropolitan 
area,  our  community  offers  a  subur¬ 
ban/rural  market  of  211,000  people 
centered  between  tlie  Southern 
Washington/Northern  Oregon  coast 
and  the  beautiful  Cascade  Mountains. 
Combined  with  the  Columbia  River, 
every  type  of  outdoor  recreation  is 
within  a  90  minute  drive. 

The  successful  applicant  will  have 
three  to  five  years  of  results-oriented 
display  advertising  sales  manage¬ 
ment  experience  including  competi¬ 
tive  selling,  product  development, 
proven  motivational  and  leadership 
ability,  multiple  product  sales  as  well 
as  administrative  skills  such  as  budg¬ 
eting,  delegation  and  demonstrated 
ability  to  clearly  communicate  strate¬ 
gic  goals  and  objectives. 

The  Columbian  produces  a  daily  and 
Sunday  newspaper,  four  geographic 
ROP  zones,  our  own  weekly  total 
market  coverage  product,  a  television 
magazine  and  weekly  entertainment 
magazine.  In  addition,  we  have  an 
aggressive  special  sections  philoso¬ 
phy.  If  you  have  experience  In  these 
areas,  we  would  like  to  hear  from  you. 
Our  staff  is  an  energetic,  goal- 
directed  group  of  28  sales  and 
support  professionals  who  deserve 
the  best  in  their  department  mana¬ 
ger. 

The  Columbian  offers  an  excellent 
benefit  pacxage  including  company 
matched  40 IK,  Profit  Sharing  Plan, 
full  medical/dental  and  four  weeks 
paid  vacation.  Starting  salary  will  be 
$45,000  to  $50,000  depending  on 
experience,  plus  moving  allowance. 
To  apply  please  call  or  write  for  your 
application  packet:  Ann  Michael,  Vice 
President,  Human  Resources,  PO 
Box  180,  Vancouver,  WA  98666.  (206) 
694-3391. 


ADVERTISING  SALES 
AND  SALES  MANAGEMENT 
Brehm  Communications,  Inc.,  a  multi¬ 
state  publishing  company,  has  open¬ 
ings  for  experienced  suburban  weekly 
newspaper  salespersons.  Compensation 
and  bonus  plans  commensurate  with 
experience,  plus  good  company  bene¬ 
fits  package  including  profit  sharing. 
Please  send  resume  and  cover  letter 
(including  salary  history),  to:  Michael 
K.  Sullivan,  Marketing  (Jirector,  Brehm 
Communications,  Inc.,  PO  Box  28429, 
San  Diego,  CA  92128.  No  phone  calls 
please. 


ADVERTISING  DIRECTOR  for  weekly  in 
lovely  San  Francisco  suburb.  Call  or 
write  Stan  Carter,  The  Record,  PO  Box 
848,  Mill  Valley,  CA  94942.  (415) 
388-3211. 


ENERGETIC,  KNOWLEDGEABLE  and 
experienced  advertising  professional 
wanted.  We're  looking  for  a  community- 
minded,  family-oriented  person  for  our 
ad  director’s  position.  Abilities  to  teach 
and  relate  to  people  well  are  a  must.  We 
are  part  of  a  small  group  of  dailies  in  a 
beautiful  area  of  Wisconsin.  Excellent 
salary,  commissions  and  benefits.  Send 
resume,  references  and  samples  to: 
Publisher,  The  Daily  Register,  309 
DeWitt  St.,  Portage,  Wl  53901. 


Father  Time  is  not 
always  a  hard  parent,  and, 
though  he  tarries  for  none 
of  his  children,  often  lays 
bis  hand  lightly  on  those 
who  have  used  him  well. 
Charles  Dickens 


CIRCULATION 


CIRCULATION  DIRECTOR  needed 
immediately.  Able  to  take  150,000 
TMC  weekly  group  in  Zone  3  out  of  mail 
to  doorstep  delivery  in  6  months.  Salary 
negotiable.  Send  resume  to  2809, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  16,000 
daily  in  eastern  Washington.  Walla 
Walla  Union-Bulletin  is  a  Seattle  Times 
subsidiary,  proud  of  our  product  and 
good  reputation.  Successful  candidate 
will  have  minimum  of  2  years  supervis¬ 
ory  or  management  experience  with  a 
daily  newspaper.  Position  requires 
knowledge  of  all  aspects  of  operation  of 
circulation  department,  also  ABC,  TMC 
and  computerized  systems.  Salary, 
bonus,  pension,  savings,  flexible  bene¬ 
fits  package,  4  weeks  vacation.  Send 
resume,  salary  history  and  references  to 
Norma  Austin,  Personnel  Manager, 
Walla  Walla  Union-Bulletin,  PO  Box 
1358,  Walla  Walla,  WA  99362.  An 
Equal  Opportunity  Employer. 


CIRCULATION 

CUSTOMER  SERVICE  SUPERVISOR 
The  Daily  News  of  Los  Angeles  (Morning 
180,000)  is  seeking  a  positive,  energe¬ 
tic  supervisor  for  its  customer  service 
department.  The  successful  candidate 
should  have  a  circulation  background, 
and  be  capable  of  leading  a  staff  of 
phone  representatives  and  dispatch 
personnel  in  our  fast-paced,  on-line, 
ACD  environment.  Compensation  pack¬ 
age  includes  full  medical,  dental  and 
life  insurance  benefits,  as  well  as  excel¬ 
lent  advancement  opportunities  within 
our  expanding  corporation.  Send 
resume  to  Linda  Olsan,  Circulation 
Operation  Manager,  The  Daily  News,  PO 
Box  4200,  Woodland  Hills,  CA 
91365-4200. 


Equal  Opportunity  Employer 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification _ 

Authorized  Signature. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3  40  per  iine,  per  issue 


Effective  January  1,  1988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

)er  issue.  2  weeks  —  $3.05  per  iine,  per  issue. 

)er  issue.  3  weeks  —  $2.60  per  iine,  per  issue. 

)er  issue.  4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  service. 


Count  as  an  additional  line  In  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publishor 

11  West  19lh  Street,  NY,  NY  10011.  (212)  675-4380. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 

Racine  Journal  Times  -  this  36,000 
circulation,  7-day,  morning  newspaper 
is  looking  for  a  proven  circulation 
expert.  You  will  report  to  the  publisher 
as  a  full  department  head  and  member 
of  our  9-person  management  council, 
making  the  key  monthly  decision  for  the 
total  operation  of  the  newspaper. 
Reporting  to  you  is  the  subscriber 
services  supervisor  responsible  for 
seven  customer  service  representatives; 
the  home  delivery  supen/isor  in  charge 
of  6  city  zone  district  managers,  the 
RTZ  district  manager  with  his  office 
staff  of  3  customer  service  representa¬ 
tives,  and  a  single  copy  asssistant  in 
charge  of  street  and  counter  sales;  and 
a  crew  leader  who  manages  the  non¬ 
carrier  crewing  program. 

A  broad-based  knowledge  of  all  circula¬ 
tion  functions  is  necessary,  but  success 
on  the  job  requires  excellent  admini¬ 
strative  skills.  You  should  be  an  “initia¬ 
tor"  who  feels  most  comfortable  with  a 
process  that  includes  analyzing  prob¬ 
lems,  proposing  solutions,  carrying  out 
those  solutions  and  inspecting. 

The  goal  is  to  grow  weighted  average 
circulation  in  the  face  of  continuing  rate 
increases.  With  just  over  60%  penetra¬ 
tion  in  the  one  and  only  county  reserve 
the  opportunity  is  great. 

The  pay  range  for  this  position  is 
$31,000-$54,000  depending  on  qual¬ 
ifications.  plus  an  additional  20% 
performance  bonus.  Benefits  include 
excellent  savings  and  retiring  plans, 
medical  and  dental  benefits  from  Lee 
Enterprises  Inc. 

Application  deadline;  March  21,  1988. 
Respond  in  strict  confidence  to; 

Robert  A.  Fusie 
Publisher 

The  Journal  Times 

212  4th  Street 

Racine.  Wl  53403 
An  Equal  OpportOnity  Employer. 


CIRCULATION  MANAGER 
Aggressive  Zone  7  six-day  PM  in 
15,000  range  seeks  young,  knowledge¬ 
able,  go-getter  circulation  leader  to  join 
strong  management  team.  We’re  grow¬ 
ing  and  want  to  continue.  Excellent 
product  to  sell.  Postal  and  ABC  experi¬ 
ence  important.  Must  be  good  organiz¬ 
er,  delegator,  trainer  and  results  gener¬ 
ator.  Competitive  salary  and  fringes. 
Growth  potential.  Send  resume,  refer¬ 
ences  and  salary  needs  to  Box  2796, 
Editor  &  Publisher. 


Subscribe  Today! 

(212)  675-4380 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
PRIMARY  MARKET 

THE  ORLANDO  SENTINEL 

Sentinel  Communications  Company, 
publisher  of  the  Orlando  Sentinel,  is 
seeking  an  experienced  circulation 
manager.  Our  current  circulation  is 
365,000  Sunday,  260,000  daily. 
Responsibilities  will  include  leading  a 
team  of  zone  managers,  district  mana¬ 
gers,  and  independent  contractors. 

The  qualified  candidate  should  have  a 
minimum  of  5  years  circulation 
management  experience  and  proven 
single  copy  sales  background  in  a  highly 
competitve  market.  College  degreee  is 
required. 

Sentinel  Communications  Company 
offers  a  competitive  salary  and 
comprehensive  company  benefits. 

If  you  would  like  to  be  considered  for 
this  key  position  please  send  your 
resume  and  salary  requirements  to; 
THE  ORLANDO  SENTINEL 
EMPLOYMENT  CENTER 
PO  Box  2833 
Orlando,  FL  32801 
Attention;  P  K. 


Buy 

the  E&P 
Market  Guide 
for  latest 
marketing 
facts. 


SALES  AND  MARKETING  MANAGER 
Growing  Zone  4  metro  daily  and  Sunday 
is  seeking  an  experienced  professional 
to  manage  our  sales  department.  Quali¬ 
fied  applicants  must  have  5+  circula¬ 
tion  management  experience,  prefer- 
rably  complemented  with  a  business 
degree  and  a  proven  track  record  in 
sales  development  through  telemarket¬ 
ing,  sales  crews  and  direct  mail.  We 
offer  a  unique  opportunity  to  advance 
your  career  goals  in  an  aggressive 
results-oriented  circulation  depart¬ 
ment.  Excellent  salary,  complete  fringe 
benefits  package  and  more.  Please 
send  resume,  references  and  salary 
requirements  to; 

Circulation  Director 
The  Palm  Beach  Post 
PO  Box  24700 

West  Palm  Beach,  FL  33416-4700. 


SCOTT  PUBLICATIONS 
CIRCULATION/PROMOTION  MANAGER 

Amos  Press,  Inc.,  the  leader  in  philatelic  publications,  is  recruiting 
for  the  position  of  CIRCULATION/PROMOTION  MANAGER  for 
our  SCOTT  PUBLISHING  DIVISION.  This  position  requires  excel¬ 
lent  promotion,  advertising,  and  PR  writing  skills,  expertise  in  circu¬ 
lation  functions,  knowledge  of  advertising  production,  and  a  strong 
background  in  philately. 

If  you  possess  these  qualifications  and  would  like  to  pursue  your 
career  with  a  dynamic  company  that  offers  an  excellent  compensa¬ 
tion  and  benefits  package,  send  your  resume  and  salary  require¬ 
ments  today  to:  Personnel  Manager 

Amos  Press,  Inc. 

PO  Box  4129 
Sidney,  OH  45365 
equal  opportunity  employer 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


NEW  YORK  CITY  based  international 
daily  business  newspaper  has  position 
available  for  experienced  single  copy/ 
distribution  professional.  Position 
requires  travel  and  extensive  liaison 
with  distributors,  wholesalers  and 
retailers.  Salary  commensurate  with 
experience.  Please  send  resume  with 
salary  requirements  to  Box  2818, 
Editor  &  Publisher. 


SINGLE  COPY  MANAGER 
24,000  Knight-Ridder,  7-day  AM  in 
Pennsylvania  college  town  needs  a 
front-line  manager  with  experience  in 
single  copy  sales  development.  Excel¬ 
lent  advancement  opportunities,  train¬ 
ing,  and  benefits  program.  Send 
resume  and  salary  requirements  to  Mike 
Burlingame,  Circulation  Director, 
Centre  Daily  Times,  Box  89,  State 
College,  PA  16804. 


Trans  Atlantic  Agency  requires  state¬ 
side  partner  with  print  news  experience 
and  sales  contracts,  to  start  up  and 
develop  news  service  to  US  and  UK 
media.  Box  2817,  Editor  &  Publisher. 


ZONE  MANAGER 

The  Herald  of  Everett,  Washington 
(circulation  57,000)  seeks  progressive 
and  innovative  home  delivery  zone 
manager.  Manager  will  supervise  a  staff 
of  professional  district  and  assistant 
district  managers  and  will  be  an  active 
member  of  circulation  department's 
management  team.  Qualifications 
include  competitive  market  experience, 
newspaper  home  delivery  management, 
strong  leadership  skills,  supervision 
experience,  and  strong  verbal  and  writ¬ 
ten  communication  skills.  Located  25 
miles  north  of  Seattle,  we  are  a  division 
of  the  Washington  Post  Company. 
Everett  is  the  future  home  port  of  the 
USS  Nimitz  task  force. 
Compensation  package  includes 
competitive  salary,  bonus  and  generous 
benefits.  Call  or  write  for  your  applica¬ 
tion  packet:  Human  Resources  Dept., 
PO  Box  930,  Everett,  WA  98206.  (206) 
339-3456.  EOE. 


DATA  PROCESSING 

D.P.  MANAGER 

40,000  daily  in  Zone  5  is  seeking  a 
self-motivated  individual  to  manage  its 
business  data  processing  operation. 
Must  be  proficient  in  C0B(jL,  RPG,  and 
systems  design.  The  selected  candidate 
will  also  be  directly  involved  in  the 
purchase  of  a  new  production  front  end 
system.  Send  resume  to  Box  2813, 
Editor  &  Publisher. 


_ EDITORIAL _ 

AGGRESSIVE  LOCAL  REPORTER 
needed  for  investigative  internship  with 
Jack  Anderson  in  Washington,  DC.  No 
pay.  but  this  could  be  your  leg-up  to 
national  reporting.  Send  6  enterprise 
clips,  resume  to  Stewart  Harris,  c/o 
Jack  Anderson,  1401  16th  St.  NW, 
Washington,  DC  20036. 

ARE  YOU  looking  for  a  place  to  call  your 
own?  Are  you  an  award-winning  editor 
wholly  committed  to  community  jour¬ 
nalism  and  small  town  life?  Do  you  have 
the  necessary  skills  to  cover  all  beats 
and  to  produce  an  outstanding  paper 
from  A  to  Z.  Photography/darkroom/ 
layout  included  but  no  advertising. 
Please  send  applicable  information  to 
Yvonne  Frauenfelder,  The  Napa  Valley 
Times  Nppr  Grp,  3188  Jefferson  St., 
Napa,  CA  94558. 


We’re  here  —  when  you 
need  Classified! 

212  675-4380 
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ARTS  EDITOR:  Are  you  inspired  by  the 
classical  arts?  The  New  Haven  Register 
1 100,000-plus)  is  seeking  an  arts  editor 
to  organize  inspiring  coverage  of  classi¬ 
cal  music,  visual  arts,  oallet  and 
architecture  in  this  coastal  New 
England  city  that's  home  to  Yale.  We 
require  strong  writing  ability,  copy  edit¬ 
ing  skills,  some  knowledge  of  layout  and 
the  ability  to  plan  and  motivate.  Please 
send  resume,  covering  letter,  clips  and 
salary  requirements  to  Mary  Marak, 
Human  Resources  Dept.,  New  Haven 
Register,  40  Sargent  (Jr.,  New  Haven, 
CT  06511.  EOE. 


ASSISTANT  CITY  EDITOR 
We're  looking  for  an  aggressive,  quality 
conscious  editor  to  help  direct  a  staff  of 
11  reporters  at  an  award-winning 
40,000  daily  outside  Washington,  DC. 
Ideal  candidate  has  proven  editing  and 
teaching  skills  and  an  ability  to  moti¬ 
vate  others.  Three  years  of  editing 
experience  at  daily  newspaper  required. 
Resume  to  Karen  Henson,  City  Editor, 
Montgomery  Journal,  2  Research  Court, 
Rockville,  MD  20850. 


AWARD-WINNING  Hudson  Valley  week¬ 
ly  seeks  energetic  person  to  fill  entry 
level  reporting  position.  Full  benefits. 
Resume,  clios  to:  Wallkill  Valley  Times, 
PO  Box  446,  Walden,  NY  12586. 


BUSINESS  EDITOR/WRITER.  Strong 
writer  to  direct  business  coverage  for 
small  Knight-Ridder  daily.  Apply  to 
Managing  Editor,  The  News,  33  SE  3rd 
St.,  Boca  Raton,  FL  33432. 


BUSINESS  REPORTER:  Fast,  accu¬ 
rate,  creative,  savvy,  organized.  1-3 
years  hard  news  experience.  Journalism 
degree.  Layout  and  photography  a  plus. 
Send  creative  cover  letter;  resume; 
three  news,  one  feature  clip  and  salary 
requirements  to  Ruth  Foster,  Executive 
Editor,  1  West  Orange  Grove,  Tucson, 
AZ,  85704. 


CITY  EDITOR 

The  York  Dispatch  is  looking  for  a  city 
editor  to  challenge  and  unify  a  diverse, 
talented  staff.  At  50,000  circ.,  we  are 
the  leader  in  a  hotly  competitive  area. 
Our  recent  sale  to  (larden  State  News¬ 
papers  strengthens  us  and  will  propel  us 
in  new  directions.  A  strong  city  editor 
will  play  a  key  role  In  shaping  our 
future.  Send  resume  and  your  ideas 
about  local  news  to:  Phil  Klinedinst, 
Managing  Editor,  The  York  Dispatch, 
PO  Box  2807,  York.  PA  17405. 


NEED  A  JOB? 

Then  you  need  MediaLlne. 
MediaLlne  is  a  daily  updated  job 
listing  service.  With  just  one  call 
you  will 

—  have  access  to  new  job  open¬ 
ings  every  day. 

—  hear  about  jobs  for  staff 
writers,  copy  editors,  sports 
writers,  editors,  photograph¬ 
ers,  or  circulation  managers. 

—  save  money  on  endless  phone 
calls,  chasing  leads  that  are 
weeks  old.  Media-Line  costs 
you  less  than  90  cents  a  day. 

Call  our  toll  free  number  to  get 
your  job  search  into  high  gear. 

800-237-8073 


COPY  EDITOR 

Award-winning  Zone  3,  48-M  daily, 
seeks  experienced  night  copy  editor. 
Proven  editing  skills  a  must.  We  offer  a 
challenging  assignment  in  an  outstand¬ 
ing  working  and  living  environment,  and 
a  recently  paginated  news  desk. 
Resume,  work  samples,  and  salary 
expectations  to  Box  2781,  Editor  & 
Publisher. 


PART-TIME  Copy  Editors  needed  for 
social  science  journal.  N.  Virginia. 
Knowledge  of  Arabic  preferred/not 
must.  Reply  PO  Box  669,  Herndon,  VA 
22070.  Attn:  Copy  Editor.  Include 
resume  and  related  info. _ 


Subscribe 
to  E&P  and 

invest  in 
your  future. 


COPY  EDITOR  for  business  department 
of  Connecticut  paper.  Requires  know¬ 
ledge  of  business,  ability  to  analyze 
P&L  statements,  layout  bages.  Send 
clips  and  resume  to  Box  2793,  Editor  & 
Publisher. 


COPY  EDITOR  needed  for  morning 
paper  in  Connecticut.  Prefer  copy  edit¬ 
ing  experience  on  dailies,  but  will 
consider  bright  beginners  with  solid 
editing  internships.  Send  clips  and 
layout  samples  to  Box  2794,  Editor  & 
Publisher. 


COPY  EDITOR 

Mid-sized  Zone  2  PM  seeks  top-of-the- 
line  headline  writer.  Good  place  to  live 
and  work.  Two  years  experience.  Some 
layout  helpful.  Box  2806,  Editor  & 
Publisher. 


COPY  EDITOR 

For  medium  sized  metro-daily, 
125,000  Sunday  circulation.  Must  be 
good  word  person,  able  to  spot  hold  in 
stories  and  smooth  out  writing.  Layout 
skills  a  plus,  but  we  will  teach.  Experi¬ 
ence  preferred,  but  will  consider  top 
recent  grad.  We  are  in  an  amiable  and 
affordable  city  in  the  beautiful  blue 
ridged  mountains.  Send  resume,  clips, 
and  a  one-page  biography  to  William  K. 
Warren,  Managing  Editor,  The  Roanoke 
&  World  News,  PO  Box  2491,  Roanoke, 
VA  24010.  An  Equal  Oppportunity 
Employer. 

COPY  EDTOR 

The  Columbian  newspaper  (circulation 
47,900)  in  Vancouver,  WA  is  looking  for 
a  top-notch  copy  editor  who  can  design 
an  inviting  news  page  then  aggressively 
edit  copy  and  create  crisp  headlines. 
Must  be  highly  productive  and  have 
excellent  knowledge  of  AP  style.  Must 
have  recent  daily  newspaper  experi¬ 
ence.  Experience  editing  wire  copy  and 
VDT  desirable. 

In  return  you  can  expect  to  start 
between  $1,855  to  $2,203  a  month 
depending  on  experience  and  enjoy  a 
full  benefit  package  including  27  paid 
days  off  annually  and  profit  sharing/ 
company  matched  401(k)  plan. 
Excellent  working  conditions  and  staff. 
Great  town  on  the  Columbia  River.  Inde¬ 
pendent  daily  newspaper  with  a  54-per- 
son  news  department.  Located  just  90 
minutes  from  ocean  beaches  or  Mount 
Hood  skiing. 

Even  if  you're  really  happy  in  your 
present  job,  we  think  you'll  be  happier 
here.  Please  send  resume,  examples  of 
pages  you  have  designed  (copies 
reduced  if  possible)  and  heads  you've 
written  to:  The  Columbian,  Att:  Human 
Resources  Dept.,  PO  Box  180, 
Vancouver,  WA  98666. 

Equal  Opportunity  Employer 


EDITORIAL  WRITER 
Progressive  Southern  daily,  25,000 
circulation,  is  seeking  a  liberal  editorial 
writer  with  a  strong  voice.  We  are  an 
underdog,  crusading  newspaper  that  is 
independent  and  locally  owned  and  in 
competition  with  a  morning  Gannett 
paper.  The  job  entails  a  balance  of  edit¬ 
ing,  layout  and  editorial  writing,  with  a 
possible  opportunity  to  write  columns. 
Looking  for  an  aggressive  journalist,  a 
hard  worker  and  good  writer.  Send 
resume  and  clips  to  Matt  Jacobs,  PO 
Box  31110,  Shreveport,  LA  71130,  or 
telephone  (M8)  459-3291. 


EDITORIAL  WRITER 
The  Lexington  Herald-Leader  is  looking 
for  a  writer  who  can  produce  editorials 
that  are  incisive,  witty,  provocative  and 
persuasive.  The  Herald-Leader  is  a 
Knight-Ridder  AM,  150,000  weekend 
and  120,000  daily.  Our  editorial  policy 
is  progressive,  independent  and 
anything  but  doctrinaire.  We're  known 
for  our  crusade  on  behalf  of  better 
schools  in  Kentucky,  so  a  background  in 
education  coverage  is  a  plus.  Send 
resume  and  5  non-returnable  writing 
samples  to  David  Holwerk,  Editorial 
Page  Editor,  Lexington  Herald-Leader, 
Lexington,  KY  40507.  EOE  M/F. 

EDITORIAL  F-T 

Experienced  business  reporter  needed 
for  weekly  section  of  expanding  news¬ 
paper  group.  Please  send  resume  and 
clips  tO: 

Jeanne  Dugan 
Record  Newspapers 
PO  Box  248 

Port  Jefferson,  NY  11777 


EDITOR/MARKETING  ASST.  Immedi¬ 
ate  opening  at  English-language  enter¬ 
tainment  digest  for  U.S.  Military  reader- 
ship  in  Europe.  Contact  Mark  Vaughn, 
AFN  TV-Guide,  Darmstaedter  Landstr. 
199,  6000  Frankfurt/Main  70,  West 
Germany,  (phone  from  U.S.  011  49  69 
68  1010) 


EDITOR  Michigan  Catholic  weekly 
newspaper  with  36,000  circulation 
needs  aggressive,  take-charge  editor 
with  in-depth  knowledge  of  the  Catholic 
Church,  five  years  experience  as  work¬ 
ing  journalist  on  daily  or  weekly. 
Management  and  leadership  qualities  a 
must.  Supportive  environment  for  an 
editor  who  can  manage  staff,  finances 
and  all  that  goes  with  running  a  weekly 
in  a  busy  archdiocese.  Excellent  salary 
and  benefits.  Resume,  salary  history, 
clips  to:  Rev.  Walter  A.  Hurley,  305 
Michigan  Ave.,  Detroit,  Ml  48226. 

EDITOR  part-time  for  monthly  Jewish 
community  newspaper.  7,500  circula¬ 
tion.  Responsible  for  editing  and  writ¬ 
ing,  production,  layout,  supervision  of 
advertising.  Good  salary  and  working 
conditions.  Experience  only.  Resume  to 
Executive  Vice  President,  130  Sessions 
St.,  Providence,  Rl  029O6. 

EDITOR  WANTED  Major  NYC  based 
company  seeking  editor  for  start-up 
publication.  Must  have  working  know¬ 
ledge  of  desk-top  publishing  and  able  to 
work  in  an  entrepreneurial  environment. 
Good  editing  skills  a  must  and  funda¬ 
mental  knowledge  of  production.  4 
years  publishing  experiece  mandatory. 
Submit  resume,  salary  requirements  to 
Box  2819,  Editor  &  Publisher. 

ENTERTAINMENT  editor  for  19-year- 
old  L.l.  music  magazine.  Strong  verbal 
skills.  Salary  18K.  Send  cover  letter, 
resume,  music  writing  samples  to:  Box 
268,  Greenvale,  NY  11548. 

ENTERTAINMENT  REPORTER/ 
EDITOR  for  wire  service  wanted.  Must 
have  previous  wire  service  reporting 
experience.  Interests  (or  experience)  in 
entertainment  helpful.  Immediate 
opening  based  in  Los  Angeles  area.  Box 
2805,  Editor  &  Publisher. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


EXPERIENCE 

If  you're  ready  for  a  fresh  challenge  and 
have  at  least  five  years  experience,  we 
have  just  the  job  for  you.  We're  looking 
for  experienced  reporters,  copy  editors 
and  section  editors  (features,  business, 
regional).  Help  us  take  an  award¬ 
winning  65,000  daily  suburban  news¬ 
paper  to  a  new  level  of  professional 
achievement.  Competitive  market.  New 
office,  press  coming  soon.  Good  pay, 
benefits.  Send  references  with  resume 
to  Box  2802,  Editor  &  Publisher. 


FEATURE  EDITOR/WRITER  for 
constantly  improving  100,000+  week¬ 
ly  magazine  and  daily  sections.  Must 
have  strong  layout  feature  and  hard 
news  experience.  Generous  pay  and 
benefits.  Send  resume,  references,  four 
best  published  stories  plus  four  layout 
samples  to  Toni  Polancy,  Features, 
Times  Publishing  Co.,  Times  Square, 
Erie,  PA  16534. 


FEATURES  EDITOR  -  Growing 
17,000-circulation  AM  daily  needs 
someone  who  writes  well,  edits  well  and 
is  familiar  with  supervision.  Will  write  a 
weekly  features  column.  Strong  design 
skills  required.  Great  job  for  a  talented 
copy  editor  on  the  way  up.  Send 
resume,  lay-out  samples,  clips  to  Bill 
Buchanan,  Mananging  Editor,  Daily 
Republic,  PO  Box  47,  Fairfield,  CA 
94533. 


FEATURE  WRITER  for  mid-sized  daily. 
Must  be  experienced,  fast,  creative  and 
demonstrate  a  real  feel  for  the 
language.  Ideal  candidate  has  good 
ideas,  fresh  approaches,  and  the  experi¬ 
ence  to  recognize  the  real  story  behind 
the  apparent  one.  Some  hard-news 
background  preferred.  This  is  a  Gannett 
newspaper  located  one  hour  from  New 
York  City.  Send  resume,  samples  and 
tearsheets  of  entire  most  recent  week's 
work  to  Charles  Nutt,  Executive  Editor, 
The  Courier-News,  PO  Box  6600, 
Bridgewater,  NJ  08807. 

GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
current  Federal  list,  (fee  required) 


GROWING  70,000  plus  daily  in  a 
competitive  market  in  Zone  9  has  open¬ 
ings  for  ASSISTANT  CITY  EDITOR  to 
help  motivate  and  direct  news  staff. 
Must  have  good  editing  and  layout 
skills.  REPORTER  for  a  metro  beat 
who's  able  to  dig  out  the  facts,  is  self 
motivated  and  not  content  to  rest  on 
yesterday's  laurels.  GRAPHICS/ 
LAYOUT  EDITOR  with  proven  ability  to 
blend  graphics,  photos  and  copy  into 
crisp  attractive  news  and  feature  pages. 
Send  resume  to  Box  2778,  Editor  & 
Publisher. 


INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
statehouse  pressroom  as  part  of  Sanga¬ 
mon  State  University's  one-year  MA 
Public  Affairs  Reporting  program. 
Excellent  media  placement  record 
(89%  last  year).  Tuition 
waivers/$2,640  stipend  during  intern¬ 
ship.  Applications  due  by  April  1. 
Contact  Bill  Miller,  PAC  429a,  SSU, 
Springfield,  IL  62794-9243.  (217) 
786-6535. 


MAGAZINE  WRITER.  Arizona  Trend 
magazine  seeks  an  experienced  journal¬ 
ist  who  can  apply  a  flair  for  stoi^telling 
to  the  topic  of  business  and  politics. 
Excellent  pay  and  benefits.  Apply  in 
writing  to  John  Craddock,  Executive 
Editor,  Arizona  Trend,  3003  N.  Central 
Ave.,  Suite  2004,  Phoenix,  AZ  85012. 
Arizona  Trend,  an  affiliate  of  the  Times 
Publishing  Co.  of  St.  Petersburg,  FL  is 
an  Equal  Opportunity  Employer. 


MANAGING  EDITOR 
Major  New  Jersey  weekly  in  fast  growing 
suburban  market  seeks  managing  editor 
to  direct  staff  of  30  photographers, 
reporters  and  assistant  editors.  Applic¬ 
ants  must  have  management  experi¬ 
ence  and  know  all  phases  of  newsroom 
operation.  Please  send  resume  to  Jay 
Langley,  Editor,  Hunterdon  County 
Democrat,  PO  Box  32,  Flemington,  NJ 
08822.  Please  include  personal  and 
business  references. 


MANAGING  EDITOR 
for  39,000,  seven-day-a-week  daily 
located  in  Southeastern  Massachusetts. 
Close  to  ocean,  easy  access  to  ski  areas, 
45  minutes  from  Boston,  25  minutes  to 
Newsport,  Rl,  easy  commute  to  Cape 
Cod.  This  is  the  top  newsroom  position. 
Personnel  and  budget  management 
experience  needed.  Send  resume  to 
Edward  F.  St.  John,  Publisher,  Fall 
River  Herald  News,  Fall  River,  MA 
02722. 


MANAGING  EDITOR  wanted  to  oversee 
entire  news  and  editorial  operation  of 
Montana's  leading  newspaper.  Strong 
knowledge  of  industry  with  experience 
in  budgeting  most  areas  of  newsroom 
work,  including  reporting  and  copy 
desk,  and  other  news  supervisory  posi¬ 
tions  essential.  Send  resume  to  Steven 
Studt,  Great  Falls  Tribune,  PO  Box 
5468,  Great  Falls,  MT  59403,  by 
March  31,  1988. 


MANAGING 

EDITOR 

Exciting  opportunity  for  experienced 
person  with  field  presence  as  managing 
editor  of  MULTI-HOUSING  NEWS. 
Must  have  2  to  3  years  experience  on 
trade  magazine.  Also,  requires  fast 
paced,  strong  writer  with  proven  skills 
in  reporting,  writing  news,  with  know¬ 
ledge  of  housing  industry.  Must  copy 
edit,  rewrite,  proofread,  make  assign¬ 
ments  and  take  charge  of  all  produc¬ 
tion.  We  provide  excellent  benefits, 
professional  environment  and  career 
growth.  Send  resume  with  cover  letter 
including  salary  history  tO: 

PERSONNEL  DEPARTMENT 
GRALLA  PUBLICATIONS 
1515  BROADWAY 
NEW  YORK,  NY  10036 


MANAGING  EDITOR 
Zone  2  twice-weekly  seeks  second  in 
command  for  busy  newsroom.  Please 
call  Howard  Ball  (201)  838-9000  ext. 
60. 


NATIONAL  MEDICAL  MAGAZINE  in 
suburban  Washington,  DC  seeks  associ¬ 
ate  editor.  Excellent  reporting,  editing 
skills  required.  Opportunity  to  partici¬ 
pate  in  many  aspects  of  magazine  work 
with  small,  congenial  staff.  Send  clips, 
and  resume  to  The  New  Physician, 
1890  Preston  White  Dr.,  Reston,  VA 
22091. 


REPORTER/PHOTOGRAPHER 
Ambitious  journalist  needed  at  award¬ 
winning  4,000-circulation  weekly 
newspaper  in  the  heart  of  New  Hamp¬ 
shire's  Lakes  Region.  Journalism 
degree  or  equivalent  necessary.  Assign¬ 
ments  range  from  town  and  school 
boards,  police  and  courts  to  sports  and 
features.  Creativity  encouraged.  Entry- 
level  applicants  considered.  Send 
resume  and  clips  to  The  Meredith 
News,  PO  Box  729,  Meredith,  NH 
03253. 


REPORTER  Beginner  to  3  years  experi¬ 
ence,  general  assignment.  Finger  Lakes 
Region,  12,500  PM  daily.  Send 
resume,  clips  to  Ro.bert  Matson,  M.E., 
The  Daily  Messenger,  73  Buffalo  St., 
Canandaigua,  NY  14424. 


REPORTER 

Polished  writing  is  what  we're  looking 
for  in  an  experienced  reporter  who's 
ready  to  move  beyond  beat  reporting  to 
longer,  brightly  written  news  features 
about  regional  issues  and  personalities. 
Send  resume,  clips  to  Selma  Williams, 
Editor  in  Chief,  North  Shore  Weeklies, 
PO  Box  192,  Ipswich,  MA  01938. 


Copy  Editor/Layout 
Graphics  Editor 
Business  Editor 
Managing  Editor 

A  small  daily  in  Zone  3  needs  a  copy 
editor  with  excellent  Macintosh 
graphics  skills.  A  progressive  weekly  in 
Philadelphia  is  looking  for  a  graphics 
editor  to  design  pages.  A  Florida  busi¬ 
ness  publication  wants  an  associate 
editor  with  3  to  5  years  of  experience, 
and  a  weekly  group  needs  a  managing 
editor.  If  you  qualify  for  these  positions 
send  your  resume  to  JOB  BANK,  2615 
River  Rd.,  Suite  7,  Cinnaminson,  NJ 
08077  or  call  director  Jenny  Woesten- 
diek  (609)  786-1910.  There  are  no 
referral  fees  if  you  qualify  for  these 
positions. 

SENIOR  REPORTERS  for  state's  largest 
paid  weekly  newspaper,  respected  for 
strong  community  journalism  in  a  thriv¬ 
ing  suburban  market.  We  want  exper¬ 
ienced  municipal  and  county  reporters 
to  join  our  editorial  staff  of  thirty.  Salary 
in  line  with  experience  and  ability. 
Apply  to  Jay  Langley,  Hunterdon  County 
Democrat,  PO  Box  32,  Flemington,  NJ 
08822. 


REPORTER  wanted  for  weekly  news¬ 
paper  on  lawyers  and  the  law  in  Connec¬ 
ticut.  Salary  range  $25-32K.  You 
should  be  a  fantastic  writer  and/or  a 
great  reporter.  A  legal  or  investigative 
reporting  background  plus.  Reply  with 
resume  and  samples  to  V.  Sederis, 
Connecticut  Law  Tribune,  62  South- 
field  Avenue,  Stamford,  CT  06902.  No 
Calls  Please. 


SMALL  LOUISIANA  AM  daily  seeks 
sports  editor.  Prefer  one-year  experi¬ 
ence,  but  will  consider  very  sharp 
recent  graduate  with  a  solid  internship 
or  part-time  experience  on  daily.  Photo¬ 
graphy  capability  is  a  must.  VDT  experi¬ 
ence  helpful.  Car  necessary.  Clips, 
references  and  salary  history  to  Bob 
Houston,  Beauregard  Daily  News,  PO 
Box  698,  DeRidder,  LA  70634. 


REPORTER  to  do  general  assignment 
work  for  13,500  Illinois  daily.  Bright 
recent  grad  ok.  Clips,  resume  to  Tim 
Zgonina,  Daily  News,  Box  370,  Effing¬ 
ham,  IL  624(11. 


SMALL  TEXAS  Gulf  Coast  daily  needs  a 
sports  writer  tor  a  two-man  department. 
Some  layout  will  be  required.  Entry- 
level  will  be  considered.  Send  clips, 
resume  to  Will  Hampton,  Box  1551, 
Bay  City,  TX  77414.  Or  call  (409) 
245-5555. 


SPORTS  COPY  EDITOR 
Looking  for  3-5  years  experience  for 
sports  desk.  Experience  and  expertise 
in  editing  copy,  writing  headlines  and 
laying  out  pages.  Paginating  experience 
helpful.  Would  be  responsible  for  some 
daily  editions.  Position  offers  unlimited 
ability  to  grow  and  advance  at  thriving 
7-day  morning  newspaper.  Send 
resumes  to  Personnel  Director,  Pough¬ 
keepsie  Journal,  SCE,  PO  Box  1231, 
Poughkeepsie,  NY  12602.  Women  and 
minorities  encouraged  to  apply.  EOE 
M/F. 


SPORTS  COPY  EDITOR/LAYOUT 
The  Bakersfield  Californian,  an 
82,000,  AM  and  Sunday,  has  an  open¬ 
ing  for  a  sports  desk  person.  This  is  not 
a  writing  job.  Top  experience  in  editing, 
layout,  use  of  color  required.  Send  a 
resume,  layout  samples  to  Jim  Hodges, 
Sports  Editor,  PO  Box  440,  Bakersfield, 
CA  93302. 


SPORTS  EDITOR  of  a  5-day  PM  in  the 
Finger  Lakes  Region.  We  need  an  orga¬ 
nizer  tor  a  3-person  staff  who  can  cover 
high  school  sports,  edit  and  display 
go^  news  judgment.  Market  includes 
thoroughbred  race  track  in  some 
Rochester  and  Syracuse  sports  teams. 
Salary  commensurate  with  experience. 
Send  resume,  clips  to  Robert  Matson, 
M.E.,  The  Daily  Messenger,  73  Buffalo 
St.,  (ianandaigua,  NY  14424. 


Reason  deceives  us 
often;  conscience  never. 

Rousseau 
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Copley  News  Service,  a  news  and  feature  syndicate 
headquartered  in  San  Diego,  has  the  following  position 
open; 

Reporter,  Mexico  City 

COPLEY  NEWS  SERVICE  is  seeking  seasoned  reporter 
to  open  bureau  in  Mexico  City.  Must  be  able  to  cover 
spot  news  as  well  as  work  up  in-depth  features  on  Mexi¬ 
co.  On  occasion,  beat  will  include  Central  American 
areas  such  as  Nicaragua. 

Preferred  applicant  will  have  distinctive  writing  style, 
knowledge  of  Latin  political-economic  issues,  fluency  in 
Spanish  and  some  news  photography  ability.  Excellent 
salary  and  company  benefits. 

Submit  resume,  6  writing  samples,  salary  history  and 
references  to:  Charles  OhI,  Editor,  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  CA  92112.  No  phone  calls, 
please. _ 


COPLEY 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MARKETING 


HELP  WANTED 
PHOTOGRAPHY 


SPORTS  EDITOR  for  award-winning 
30,000  PM  in  Zone  2.  Must  be  strong 
candidate  in  writing,  editing  and  layout. 
Organizational  skills,  creativity  and 
management  of  staff  important.  Send 
resume  and  clips  to  Box  2820,  Editor  & 
Publisher. 


SUNDAY  EDITOR 

Gannett’s  newest  Sunday  newspaper  is 
seeking  an  experienced,  creative,  hard 
working,  hands-on  editor.  Sharp  news 
judgment,  strong  editing  skills  and  good 
eye  for  graphics  are  essential.  Experi¬ 
ence  in  a  competitive  market  is  desir¬ 
able.  The  newspaper  is  located  one  hour 
from  New  York  City.  Send  resume,  tear- 
sheets  and  one  recent  copy  of  your 
current  newspaper  to  Charles  Nutt, 
Executive  Editor,  The  Courier-News,  PO 
Box  6600,  Bridgewater,  NJ  08807. 


THEATER/CLASSICAL  MUSIC  WRITER 
The  Carolina’s  largest  daily.  The  Char¬ 
lotte  Observer,  is  seeking  a  theater  and 
classical  music  writer  with  at  least  4- 
years  daily  newspaper  experience  to 
cover  our  growing  arts  community. 
Expertise  should  be  in  theater  and  clas¬ 
sical  music.  We  want  someone  who  can 
write  reviews,  profiles  and  in-depth 
stories  on  a  range  of  arts  issues.  Send 
resume,  6  clips  showing  your  diversity 
and  a  one  page  letter  telling  us  why  you 
can  do  this  job  to:  Tom  Tozer,  Deputy 
Features  Editor,  The  Charlotte 
Observer,  PO  Box  32188,  Charlotte,  NC 
28232.  No  phone  calls  please.  EOE 
M/F. 


EDITOR-  Somewhere  in  America,  an 
editor  with  imagination,  skill  and  judg¬ 
ment  is  producing  a  bright,  readable 
10,000-20,000  circulation  newspaper 
that  is  much  better  than  it  ought  to  be 
with  limited  size  and  resources.  We'd 
like  to  find  that  man  or  woman,  offer 
better  resources  and  the  opportunity  to 
make  a  mark  in  a  larger  market  with 
statewide  influence.  Write  Publisher, 
The  Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502. 


ARTS  EDITOR-  Are  you  inspired  by  the 
classical  arts?  The  New  Haven  Register 
(100,000-  plus)  is  seeking  an  arts 
editor  to  organize  inspiring  coverage  of 
classical  music,  visual  arts,  ballet  and 
architecture  in  this  coastal  New 
England  City  that’s  home  to  Yale.  We 
require  strong  writing  ability,  copy  edit¬ 
ing  skills,  some  knowledge  of  layout  and 
the  ability  to  plan  and  motivate.  Please 
send  resume,  covering  letter,  clips  and 
salary  requirements  to  Mary  Marak, 
Human  Resources  Dept.,  New  Haven 
Register,  40  Sargent  Dr.,  New  Haven, 
CT  06511.  EOE. 


THINK  ABOUT  YOUR  FUTURE 
AND  OURS 

Because  we  intend  to  be  a  great  news¬ 
paper,  we  never  stop  looking  for  great 
reporters  to  join  us.  If  you  are  smart, 
creative  and  aggressive  and  might  like 
to  sign  on  with  one  of  the  best  newspap¬ 
ers  in  the  country,  let  us  know  who  you 
are  and  where  you  are.  We  are  shopping 
for  talent.  If  you  have  at  'east  5  years  of 
daily  experience  and  think  you  would 
recognize  an  outstanding  op|X)rtunity  if 
you  saw  one,  send  us  a  letter  and  a 
resume  and  we'll  send  you  a  sample  of 
our  kind  of  journalism.  If  that  doesn't 
convince  you,  nothing  we  can  say  is 
likely  to.  Send  to  Anchorage  Daily 
News,  Personnel  Dept.,  Box  149001, 
Anchorage,  AK  99514-9001.  No  tele¬ 
phone  calls.  ADN  is  an  EEO  employer. 

TOP  WRITERS/STRINGERS  wanted  for 
new  national  financial  weekly.  Must  be 
astute  in  analysis  of  assignments  and 
generate  lively  copy.  Send  resume, 
clips,  and  specialty  in  financial  writing 
to  East  River  Assoc.,  650  First  Ave., 
New  York.  NY  10016. 
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VERSATILE  SPORTS  WRITER 
Zone  2  daily  (43,000  PM  and  106,000 
Sunday)  needs  bright,  energetic  person 
to  assist  on  sports  desk,  handle  copy, 
and  fill  in  on  the  beats.  Great  opportuni¬ 
ty  for  person  who  enjoys  all  aspects  of 
sports  reporting.  Good  salary  and  bene¬ 
fits.  Send  resume  and  clips  to  Box 
2791,  Editor  &  Publisher, 

WIRE  SERVICE  general  desk  editor 
wanted.  Previous  wire  service  experi¬ 
ence  helpful  but  must  have  at  least  2 
years  professional  journalism  experi¬ 
ence  in  news  reporting/editing.  Also 
have  openings  for  other  reporting/ 
editing  positions,  all  to  be  based  in  Los 
Angeles.  Box  28li4,  Editor  &  Publisher. 

WEST  TEXAS  DAILY  (circulation 
30,000)  has  opening  for  city  side  repor¬ 
ter.  Two  years  experience  preferred  but 
will  also  consider  recent  college  gradu¬ 
ate.  Send  resume  and  clips  to:  Gary  Ott, 
City  Editor,  Midland  Reporter  Telegram, 
PO  Box  1650,  Midland,  TX  79702. 


_ FREELANCE _ 

FREELANCER  WANTED  for  a  Green¬ 
peace  Antartic  Expedition.  Must  be 
available  March  28  to  May  1.  Contin¬ 
gent  upon  stringing  arangement  with 
major  news  service.  Enviormental/ 
science  background  helpful.  For  more 
information  conctact  Andrew  Davis, 
Paul  Bogart,  Greenpeace  (202) 
462-1177! 


_ UBRARY _ 

LIBRARIAN 

Expanding  daily  and  Sunday  newspaper 
is  seeking  a  librarian  to  supervise  daily 
library  functions  and  a  support  staff  of 
two.  Previous  newspaper  librarian 
experience  would  be  helpful.  Library 
science  degree  a  real  plus.  We  need 
someone  who  is  hard-working,  innova¬ 
tive,  flexible  and  a  committed 
professional. 

In  return  the  Times  offers  an  excellent 
starting  salary  and  100  percent 
company  paid  benefits  package. 
Cafeteria  on  premises.  Free  parking. 

If  you  feel  you  are  the  professional  we 
are  seeking,  please  send  your  resume 
including  salary  guidelines  to  Molly 
Delzell,  Personnel,  The  Times  News¬ 
paper,  500  Perry  St.,  Trenton,  NJ 
08618. 


_ MAILROOM _ 

MAILROOM  SUPERVISOR  -  excellent 
opportunity  with  large  media  company 
located  in  Connecticut  Shore  Line 
Community.  Large  group  of  weekly 
publication,  present  circulation 
215,000  with  expected  growth  in  1988 
to  300,000-1-.  Method  of  distribution 
through  postal  senrice.  Must  have  know¬ 
ledge  of  Muller-Martini  227  inserter, 
Muller-Martini  4250  addressing 
system,  310  Muller  Martini  stacker, 
and  Cneshire  labeling  machine. 
Advancement  possible.  Write  to  Dick 
DeHaven  PO  Box  349,  Gilford,  CT 
06437. 


MAILROOM  MANAGER 
Zone  2  large  metropolitan  newspaper 
seeking  an  experienced  mailroom 
manager.  We  are  a  100,000  plus  circu¬ 
lation  newspaper  Monday-Saturday  and 
140,000  plus  Sunday.  Experience 
must  include  full  understanding  of  all 
mailroom  equipment  and  procedures. 
Knowledge  of  Harris  1472-A  inserting 
machines,  sleeve  wrap  machines, 
computer  spreadsheets  and  application 
desirable.  Salary  in  the  high  $30's  with 
excellent  benefit  package.  Send  resume 
and  salary  requirements  to  Box  2775, 
Editor  &  Publisher. 


CO-OP  MARKETING  SPECIALIST 
KPTM  42,  a  Pappas  Telecasting 
Station,  has  an  immediate  opening  for  a 
Co-Op  Marketing  Specialist  to  serve  our 
advertisers  in  the  Omaha/Lincoln  mark¬ 
ets.  The  successful  candidate  will  have 
previous  experience  in  broadcast,  print, 
agency  or  retail  and  will  possess  the 
necessary  expertise  to  plan,  develop, 
implement  and  evaluate  a  comprehen¬ 
sive  cooperative  advertising  program  for 
the  station.  College  degree  preferred. 
Qualified  applicants  need  only  apply. 
Reply  in  confidence  to:  Jim  McKernan, 
Retail  Marketing  Manager,  KPTM  42, 
4625  Farnam  St.,  Omaha,  NE  68132. 
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INTERMEDIA  RESEARCH  ANALYST 
The  successful  candidate  will  be 
responsible  for  all  phases  of  primary 
research,  analyzing  data  to  identify 
marketing  and  advertising  trends, 
designing  creative  and  actionable  sales 
presentation  and  initiating  advertising 
recommendations. 

A  degree  and  two  years  experience  in 
primary  research  including  questioner 
design,  serving  methods,  statistical 
analysis  and  report  writing.  This  posi¬ 
tion  requires  strong  analytical  skills, 
statistical  competence,  creative,  and 
excellent  verbal  and  written  communi¬ 
cation  skills.  We  offer  excellent 
compensation,  benefits  and  opportuni¬ 
ties  for  advancement.  Send  resume 
(including  salary  history)  to  The  Hous¬ 
ton  Chronicle,  Personnel  Dept.,  801 
Texas  Ave.,  Houston,  TX  77002.  EOE/ 
M/F 


MARKETING  DIRECTOR  sought  for  3 
weekly  publications.  Total  circulation 
150,000  in  booming  Zone  3  market. 
Dynamic  sales  leader  with  organization 
and  management  skills.  Salary  negoti¬ 
able.  Send  resume  to  Box  2810,  Editor 
&  Publisher. 


PHOTOGRAPHY 

PHOTOGRAPHERS  -  Want  your  work 
showcased  by  a  photo-oriented  daily 
newspaper  that  will  help  you  build  a 
great  portfolio  and  move  up  profession¬ 
ally?  We  will  do  that  but  you  must 
already  have  produced  exciting  work. 
We  will  provide  the  opportunity;  you 
must  bring  enthusiasm  and  creativity. 
Resume,  samples  tO:  Photography 
Dept.,  Report  Telegram,  PO  Box  1650, 
Midland,  TX  79702.  No  phone  calls. 


PHOTOJOURNALIST  who  puts  the 
"journalist”  before  the  "photo."  Would 
kill  to  get  the  story  and  show  it  in  one 
photo  -  that  can  startle,  sadden,  joke, 
rib  or  just  stop  people  in  their  tracks.  Is 
a  reader.  Resume,  letter  to  The  Citizen, 
25  Dill  St.,  Auburn,  NY  13021.  Wait  to 
send  portfolio. 


RELIABLE  FREE  LANCES  sought  in  all 
areas  for  color  assignments.  $200  mini¬ 
mum.  Write  to  Photo  Editor,  Insight 
magazine,  3600  New  York  Ave.  N.E., 
Washington,  DC  20002  for  terms  and 
contract.  Insight,  a  national  newsweek¬ 
ly  with  1  mil. -plus  circulation,  also  buys 
one-time  rights  for  stock  photography. 


THE  REGISTER-GUARD,  a  70,000 
morning  daily  in  Eugene,  OR  has  an 
immediate  owning  for  staff  photogra¬ 
pher.  The  successful  applicant  will 
demonstrate  proficiency  in  photojour¬ 
nalism  and  have  experience  in  page 
layout  and  design.  Salary  will  be 
between  $429.4(3  and  $672.80  per 
week  commensurate  with  experience. 
No  telephone  inquires  please.  Applic¬ 
ant  should  submit  a  letter  of  applica¬ 
tion,  resume,  portfolio,  and  30  recent 
tearsheets  by  Friday,  March  25,  1988, 
to:  Photographer,  Personnel  Dept.,  The 
Register-Guard,  PO  Box  10188,  975 
High  Street,  Eugene,  OR  97440.  All 
applicants  will  be  notified.  An  equal 
opportunity  employer,  successful  appl¬ 
icant  must  show  proof  of  employability 
and  acceptable  identification  upon 
acceptance  of  employment. 


PRODUCTION 


COMPOSING  ROOM  MANAGER  with  3 
to  5  years  experience  in  management  is 
needed  for  growing  Florida  daily. 
Successful  candidate  will  be  expected 
to  manage  a  staff  of  15,  handle  all 
supervisory  clerical  duties  and  insure 
that  deadlines  are  met.  Good  pay  and 
excellent  company  benefits  in  a  growing 
commercial  and  residential  area.  Non- 
smoker.  Submit  resume  along  with 
salary  requirements  to  Vero  Beach  Press 
Journal,  PO  Box  1268,  Vero  Beach,  FL 
32961.  EOE. 


COMPOSING  SUPERVISOR  for  group  of 
weeklies  on  Florida  coast.  Fred  DeSapio 
(904)  249-9033. 


COMPOSING  ROOM  MANAGER  for  a 
large  weekly  tabloid  with  circulation  of 
100,000  must  have  excellent  people 
skills  to  manage  10  to  15  people.  Must 
be  highly  organized.  Must  desire  to 
produce  a  top  quality  product.  Non 
smoker.  Zone  9.  Send  resume  to  Box 
2821,  Editor  &  Publisher. 


NEEDED  IMMEDIATELY!  Take-charge 
pre-press  Production  Coordinatoor  for  3 
weekly  publications  in  Zone  3, 
150,000  total  circulation.  Must  be 
team  player.  Familiarity  with  Macintosh 
preferred  -  will  train.  Salary  negotiable. 
Send  resume  to  2808,  Editor  & 
Publisher. 


PRESSPERSON 

A  growing  7-day  morning  newspaper 
has  an  immediate  full-time  opening  for 
a  journeyman.  Goss  Metro  experience, 
experience  in  plate  making  and  process 
color  work  preferred.  We  offer  attractive 
pay  and  benefits  plus  Cape  Cod  living. 
Send  resume  to:  Bob  Sage,  Pressroom 
Foreman,  Cape  Cod  Times,  319  Main 
St.,  Hyannis,  MA  02601. 


PRESSROOM  MANAGER 
Zone  2  large  metropolitan  newspaper 
seeking  an  experienced  pressroom 
manager.  We  are  a  100,000  plus  circu¬ 
lation  newspaper  Monday-Saturday  and 
140,000  plus  Sunday.  Experience 
must  include  full  understanding  of  all 
pressroom  equipment  and  procedures 
including  knowledge  of  Goss  headliner 
offset  or  metro.  Salary  in  the  high  $30’s 
with  excellent  benefit  package.  Send 
resume  and  salary  requirements  to  Box 
2776,  Editor  &  Publisher. 


PRESSROOM  MANAGER 
Zone  2  Gannett  daily  and  Sunday  news¬ 
paper  seeks  candidate  with  strong  lead¬ 
ership  skills,  Goss/Dilitho  experience  a 
plus,  mechanical  knowledge  and  qual¬ 
ity  oriented.  Must  have  ability  to  train 
and  motivate  and  have  good  organiza¬ 
tional  skills. 

Excellent  benefit  package.  Send 
resume  including  work  history  and 
salary  requirements  to  Box  2622, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  March  12,  1988 


HELP  WANTED 

HELP  WANTED 

PRODUCTION 

SALES 

PRESS  OPERATORS  -  Goss  SC  press 
operators  needed  immediately.  Large 
web,  sheet  fed  and  newspaper  opera¬ 
tion.  Bindery  personnel  also  needed. 
Contact  Ginny  (800)  339-3633  or 
(605)  339-3633,  Sioux  Falls,  SO. 
Monday-Friday  central  time. 

SALES  REPRESENTATIVE:  Join  a  fifty- 
year  old  advertising  feature  sales 
company,  truly  best  in  its  field.  Growth 
mandates  us  to  split  territory  of  Michi¬ 
gan,  Indiana  and  Ohio.  Become  one  of 
seventeen  self-motivated  office 
supported  executives.  Ideal  for  stymied 
ad  director  or  senior  ad  person.  Excel¬ 
lent  draw  commission  for  full  time  self- 
directed  person  to  travel  established 
accounts  and  initiate  new  ones.  Please 
send  resume  in  confidence  to:  Keister- 
Williams,  PO  Box  8005,  Charlottesville, 
VA  22906. 

PRESSROOM  FOREMAN  to  take 
charge  of  our  pressroom.  Must  know 
Goss  Mark  II  Headliner.  Good  benefits 
and  salary.  Located  in  Southern  (Califor¬ 
nia.  Send  name  and  telephone  number 
to  Box  2812,  Editor  &  Publisher. 

PRODUCTION  MANAGER 

Zone  2.  Multi-location  plan.  Mind  set 
on  quality  assurance.  Administrative 
ability,  employee/labor  relation  skills  a 
plus.  Excellent  salary,  benefits.  Send 
resume  to  Box  2780,  Editor  & 
Publisher. 

SALES  REPRESENTATIVE 
Newspaper  distribution  equipment 
manuracturer  offers  an  excellent  oppor¬ 
tunity  for  an  aggressive  sales  represen¬ 
tative.  We  are  seeking  an  individual 
preferably  with  sales  experience  to 
sen/ice  our  East  Coast  market.  Reloca¬ 
tion  not  necessary.  Excellent  salary, 
commissions  and  growth  potential. 
Send  resume  to  Box  2811,  Editor  & 
Publisher. 

PRODUCTION  DIRECTOR 

10,000  daily  newspaper  and  commer¬ 
cial  printing  operation  seeks  candidate 
to  manage  ore-press,  press,  mailroom, 
building,  commercial  operation  and 
physical  plant.  Heavy  emphasis  on 
commercial  account  development, 
scheduling,  costing  and  quality  control. 
7-unit  SSC  with  UOP,  on-line  glue 
system  and  three  (3)  knife  trimmer. 
Responsible  for  budgeting  and  expense 
control.  Excellent  salary,  benefits  and 
bonus  package.  Located  50  miles  west 
of  New  York  City.  Send  resume  snd 
salary  history  to  James  A.  Wells, 
Publisher,  North  Jersey  Advance,  PO 
Box  800,  Flanders,  NJ  (J7836.  Affiliate 
of  Media  News  Group. 

Freedom  is  nothing  else 
but  a  chance  to  be 
better. 

Albert  Camus 

POSITIONS 

STRONG,  FAST-GROWING  publishing 
company  in  Zone  8  seeks  responsible, 
hard-working  individual  as  press  fore¬ 
man.  Web  Leader  single-width  web 
offset  press  with  Color  Quad.  Four-color 
experience  a  must.  Wage  commensu¬ 
rate  with  experience.  Send  resume  to 
Box  2815,  Editor  &  Publisher. 

WANTED 

ACADEMIC 

“LET’S  DO  IT”  TYPE  TEACHER/ 
ADMINISTRATOR  with  strong  profes¬ 
sional  and  academic  credentials  and 
extensive  contacts  after  35  years  in 
journalism  seeks  news  challenge  in 
field-oriented  programs  in  reporting, 
editing  and  management  with  an  eye 
toward  the  merging  of  the  mass  media 
as  we  move  into  the  21st  century.  Solid 
committment  to  the  development  of 
minority  journalists;  field  work  accom¬ 
plishment  evidenced  by  co-directorship 
of  National  Conventions  Project,  which 
since  1976  has  organized  the  involve¬ 
ment  of  students  in  media  work  at  the 
Democratic  and  GOP  national  nominat¬ 
ing  conventions,  the  inaugurations  and 
the  1984  Summer  Olympics.  Basically 
a  print  person  but  horrified  by  those 
who  speak  of  "broadcast"  and  "journal¬ 
ism"  as  though  they  are  mutually  exclu¬ 
sive.  Not  an  ivory-tower  type,  as 
evidenced  by  still  working  weekends  for 
major  daily  after  10  years  while  still 
teaching.  Obligated  to  1988  political 
conventions  but  available  after  June 
30.  Dr.  Emil  Dansker,  779  Doral  Dr., 
Xenia,  OH  45385.  1-(513)  373-3536. 

PROMOTION 

PROFESSIONAL  NEWSPAPER  PROM¬ 
OTER  to  manage  sales  crews  in  So.Ca. 
with  rapidly  growing  news,  promo,  firm.; 
$50-80K-i-,  possible.  Mr.  Hunt, 
13609  Victory,  Suite  236,  Van  Nuys, 
CA  91401,  (818)  994-2585. 

SALES 

ARE  YOU  an  entrepreneurially  inclined 
sales  manager  trapped  in  the  corporate 
hierarchy?  Do  you  have  an  outstanding 
record  in  display  sales  and  management 
in  a  competitive  market?  Are  you  willing 
to  say  what  you  can  do  for  the  company 
rather  than  ask  what  the  company  can 
do  for  you?  If  you  are,  a  one-time  ground 
floor  opportunity  awaits  you  with  an 
award-winning  newspaper  group  on  the 
move.  Pleas  send  applicable  informa¬ 
tion  to  Yvonne  Frauenfelder,  The  Napa 
Valley  Times  Nppr  Grp,  3188  Jefferson 
St.,  Napa,  CA  94558. 

MAJOR  ACCOUNT  SALE 

Immediate  opening  in  Charlotte,  North 
Carolina  for  an  aggressive  advertising 
sales  person  with  a  proven  track  record 
to  handle  major  retail  accounts  in  a 
competitive  market.  Excellent  sales  and 
presentation  skills  required.  College 
degree  preferred.  Salary  commensurate 
with  ex^rience  plus  excellent  company 
benefits.  Send  resume,  salary  history 
and  requirements  to: 

PERSONNEL  SERVICES  MANAGER 
The  Charlotte  Observer 

600  South  Tryon  Street 
Charlotte,  NC  28202 

EOE/M/F 

CIRCULATION 

CIRCULATION  MANAGER  seeks  work. 
Experience,  4,000  daily,  8,000  North 
Dakota  daily,  12,000  (Jklahoma  daily. 
Gene  Springer  (701)  572-3119. 

EDITORIAL 

CAN  YOUR  STAFF  use  an  editor  with  a 
hands-on  -'ipproach?  Can  your  staff  use 
an  editor  who  leads  by  example?  If  yes 
here’s  a  metro  sports  editor  with  10 
years  daily  experience  who  can  meet 
your  requirements  in  sports  or  news¬ 
room  management.  For  resume  and 
clips,  write  Box  2774,  Editor  & 
Publisher. 

POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL 

EDITORIAL 

CRACKERJACK  headline  writer  comes 
with  prize:  solid  copy  editing  skills. 
Seeks  copy  chief  or  slot  position.  Box 
2803,  Editor  &  Publisher. 

REPORTER  with  more  than  5  years  on 
US  major  dailies,  now  running  own  Afri¬ 
ca  bureau  for  top  US  papers,  seeks 
6-18  month  news  or  academic  job  start¬ 
ing  Fall  ’88  or  Spring  '89.  Write  Knox/ 
Baum  Newsfile,  PO  Box  UA65,  Harare, 
Zimbabwe. 

EXPERIENCED  NEWSWOMAN,  35 
years  as  reporter,  editor  and  bureau 
chief,  seeks  challenging  job  in  courts, 
bureau,  state  or  city  desks.  Box  2798, 
Editor  &  Publisher. 

S.  CALIF.  Seasoned  professional  as 
AME,  major  metro  news,  graphics, 
systems,  Sunday  editor.  Leadership. 
Creativity.  Awards.  Prototypes.  Rede¬ 
sign.  Sunday  launch.  Challenge  Me! 
(818)  365-6486  or  Box  2761,  Editor  & 
Publisher. 

EXPERIENCED  EDITOR,  managing 
editor,  copy  editor,  reporter,  photogra¬ 
pher  seeks  new  challenge  on  small, 
medium  daily  or  weekly.  (702) 
623-5109. 

FILL  YOUR  TEMPORARY  vacancies 
with  a  young  but  seasoned  journalist. 
Perfect  solution  to  maternity  leaves, 
vacations,  sabbaticals.  Wire  experience 
plus  4  years  as  reporter  on  major  SW 
daily  covering  business  and  govern¬ 
ment.  B.S.  journalism;  B.S.  econom¬ 
ics.  Call  John  (602)  966-0533. 

SPORTS  REPORTER  with  four  years  on 
52,000  AM  seeks  writing  position.  Any 
Zone.  Wire  service  experience,  some 
layout.  Have  covered  all  -  pro,  college 
and  scholastic  sports.  Excellent  refer¬ 
ences.  Box  2722,  Editor  &  Publisher. 

JUNE  1988  Syracuse  Grad  seeks  entry- 
level  position  or  internship.  I’m 
completing  Syracuse  and  am  now 
employed  by  a  Syracuse  daily  writing 
articles  for  their  business  news  section. 
Also  have  varied  writing  experience. 
Can  type  and  word  process.  Can  relo¬ 
cate.  (jail  any  time  for  Linda  Everett, 
(617)  322-4423  and  leave  a  message 
on  my  recorder. 

TOP-NOTCH  EDITOR  with  sharp  news 
judgment,  good  "people  skills”  and  15 
years  experience  seeks  new  challenge. 
Prefer  Florida  or  West  Coast  mid-size 
daily,  but  willing  to  work  anywhere.  Box 
2763,  Editor  &  Publisher. 

TOUGH,  HUNGRY  reporter  on  small 
city  daily  seeks  switch  to  metropolitan 
newspaper.  City  hall,  courthouse, 
education,  financial,  sports  and 
features  experience  since  1983,  will 
relocate.  Write  to  Box  2779,  Editor  & 
Publisher. 

NEED  a  correspondent  or  bureau  chief 
for  Dallas?  Veteran  Reporters  available. 
Call  (214)  612-0674. 

REPORTER  WITH  3  1/2  years  on  daily 
wants  crack  at  copy  editing  on  medium 
to  large  daily.  Some  editing  experience 
on  semi-weekly.  Call  Kevin  evenings  at 
(916)  343-1477  for  resume,  clips. 

VERSATILE  REPORTER  with  photo 
skills  and  journalism  degree  seeks  any 
reporting  position.  Call  Paul  (717) 
295-3142. 

YOUNG  MAGAZINE  EDITOR  wants 
daily  experience.  2  years  reporting  and 
editing.  Will  move  anywhere.  Box 
2814,  Editor  &  Publisher. 

REPORTER/EDITOR  with  14  years  of 
big  city  and  suburban  newspaper  and 
wire  senrice  experience  seeks  manage¬ 
ment  position  with  newspaper  in  North¬ 
east.  Excellent  news  judgement.  Strong 
editing  skills.  Will  also  consider  good 
reporting  or  copy  desk  position.  Box 
2788,  Editor  &  Publisher. 

UBRARY 

NEWSPAPER  LIBRARIAN  seeks  posi¬ 
tion.  MLS,  8-year  experience,  familiar 
with  all  aspects  of  newsjjaper  librarian- 
ship,  including:  library  automation, 
BASIS  software,  ATEX  system,  online 
searching  abilities  on  a  variety  of  data¬ 
bases,  very  strong  reference  and  legal 
research  skills.  Willing  to  relocate. 
Write  to  Box  2777,  Editor  &  Publisher. 

Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 

PRODUCTION 

EXPERIENCED  PAGINATORS  with 
editing,  design  and  writing  skills  look¬ 
ing  for  positions  in  eastern  U.S.  Box 
2816,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 

Is  your  ad  sales  department  bane  or  boon? 


By  Martin  Rein 

That  old  saw  about  “you  can’t  live 
with  them  and  you  can’t  live  without 
them”  is  how  a  media  buyer  can  feel 
about  advertising  sales  representa¬ 
tives. 

At  best  a  newspaper  sales  rep  can 
be  indispensable.  The  rep  resolves 
problems,  makes  sure  ads  are  placed 
in  the  appropriate  section  and,  above 
all,  follows  through  so  ads  are  in  the 
editions  stated  on  the  insertion  order. 

There  are  times,  though,  when  a 
media  buyer  feels  he  or  she  is  in  Las 
Vegas  playing  craps.  Such  an 
instance  might  come  about  when  a 
paper  changes  a  sales  rep  who  has 
gone  to  the  trouble  of  developing  an 
excellent  working  relationship  with  a 
media  buyer  or,  vice  verse,  the  buyer 
may  well  fret  about  a  new  rep’s  will¬ 
ingness  to  go  beyond  being  an  order- 
taker. 

Anyone  can  be  an  order-taker.  Pro¬ 
viding  extra  service  separates  an 
indispensable  rep  from  the  run-of-the- 
mill.  An  example;  Despite  many  dif¬ 
ferent  eyes  proofing  an  ad  to  kick  off  a 
seasonal  event,  a  transposition  in  a 
phone  number  went  undetected. 

Everyone  proofing  apparently  con¬ 
centrated  on  the  new  campaign  mes¬ 
sage  and  failed  to  see  the  transposi¬ 
tion  in  the  last  four  digits  of  the  phone 
number.  Veloxes  had  been  picked  up 
by  sales  reps  or  their  messengers. 

Late  in  the  afternoon  of  the  day 
prior  to  the  running  of  the  ad,  one 
observant  sales  rep  from  an  afternoon 
paper  called  and  said  he  looked  over 
the  ad  and  thought  the  telephone 
number  may  be  wrong.  Another 
glance  proved  he  was  right.  He  was 
asked  to  reset  the  number  and  paste  it 
on  the  velox  for  tomorrow’s  edition. 

A  frantic  call  to  the  sales  rep  of  a 
morning  paper  was  less  encouraging. 
The  bulldog  edition  was  about  to  start 
with  the  ad  placed  as  requested.  We 
asked  that  if  possible  the  ad  be 
replated  and  presses  stopped  before 


(Rein  has  worked  as  a  director  of  an 
in-house  agency  and  a  senior  account 
representative.  Presently,  he  has  his 
own  public  relations- advertising  con¬ 
sultant  firm  and  is  a  part-time  profes¬ 
sor  at  the  University  of  Miami  teaching 
advertising  courses.  He  said  the 
illustrations  he  has  used  in  the  article 
took  place  over  a  number  of  years. 
They  are  based  on  actual  events  and 
the  letter  is  quoted  verbatim.) 


the  full  run.  The  sales  rep  said  he 
would  get  back  to  us  with  an  answer 
and  cost.  Within  10  minutes,  he  called 
back.  Yes,  they  would  stop  the 
presses  and  replate  at  a  specified  cost. 
We  gave  the  go-ahead. 

Only  a  small  number  of  papers  con¬ 
tained  the  wrong  number.  The  sales 
rep’s  response  in  this  situation  saved 
the  agency  from  being  embarrassed. 
Meanwhile,  we  had  the  artist  call  the 
typesetter  to  make  the  correction  and 
make  new  veloxes  for  papers  that  had 
not  been  given  the  ad. 

Agencies  and  newspaper  sales  reps 
all  too  often  experience  that  “last 
minute”  ad  that  has  to  get  into  a 
paper.  The  client  either  changes  his 
mind  about  placing  the  ad  after  telling 
the  agency  that  it  should  not  be  placed 
or,  because  of  a  need  to  hype  sales,  an 
“instant”  ad  is  ordered. 


These  are  the  times  that  try  the 
souls  of  both  the  media  buyer  and  the 
sales  rep.  Here  is  where  both  prove 
their  mettle.  The  agency  has  to  come 
through  with  the  ad,  preferably  sup¬ 
plying  camera-ready  art.  The  sales 
rep  first  has  to  persuade  a  supervisor, 
who  more  than  likely  is  sympathetic, 
and  then  an  unsympathetic  ad  layout 
department. 

One  sales  rep,  who  belonged  more 
to  the  order-taker  type  than  extra-ser¬ 
vice  type,  rarely  accommodated  such 
requests,  particularly  when  on  the 
road.  What  was  irksome  was  that  his 
paper  usually  had  several  house  ads 
in  the  req'uested  editions.  Was  it  pos¬ 
sible  to  pull  one  of  the  house  ads?  A 
lingering  .suspicion  is  that  the  person 
never  tried  to  go  to  bat  for  us. 

Furthermore,  when  a  new  rule 
about  not  accepting  ads  from  anyone 
who  had  a  past-due  bill  beyond  30 
days  was  suddenly  imposed,  this  par¬ 
ticular  sales  rep  failed  to  give  us  sup¬ 
port  when  needed.  The  agency’s 
bookkeeper  mailed  the  check  on  the 
date  she  usually  paid  that  paper’s  bill. 
For  an  unknown  reason,  the  copy  of 
the  invoice  and  check  were  held  up  in 
the  mail  for  several  days. 


The  next  time  I  called  to  reserve 
space,  I  was  told  the  client’s  account 
had  not  been  cleared  and  we  could  not 
place  another  ad.  Disregarding  that 
our  client’s  account  had  to  be  one  of 
the  sales  rep’s  major  accounts,  that  it 
is  a  substantial  corporation,  and  has 
been  around  for  many  years  with  an 
excellent  reputation,  the  reaction  of 
the  rep  was  more  than  disappointing. 

Instead  of  volunteering  to  go  to  his 
bosses  to  seek  modification  of  the 
rule,  we  had  to  force  him  to  go  to  an 
executive  for  clarification.  I  was  not 
surprised  to  find  that  rep  later  moved 
into  an  area  other  than  retail  sales. 

One  young  lady  was  a  good  order- 
taker.  She  was  efficient,  always 
arriving  at  the  office  when  she  said 
she  would  and  following  through. 
With  a  little  more  effort,  she  could 


have  become  a  valuable  sales  rep. 

An  example:  She  would  always 
wait  until  literature  was  printed  about 
special  sections  before  announcing 
them  or  other  areas  of  interest  to 
agencies  of  clients.  A  quick  phone  call 
to  us  about  the  special  section  when 
she  heard  of  it  would  provide  more 
time  to  research  the  section’s  poten¬ 
tial  and  present  an  analysis  to  a  client. 

A  situation  that  can  drive  a  person 
up  the  wall  might  come  about  when 
the  sales  rep  servicing  your  agency  is 
out  of  the  office,  for  some  reason 
inaccessible,  and  co-workers  don’t 
want  to  assist. 

Possible?  It  happened  to  me  on  a 
fast-growing  paper  enjoying  signifi¬ 
cant  rate  increases  every  six  months 
for  the  past  18  months.  This  call  was 
placed  late  in  the  day  and  most  of  the 
people  in  sales  had  left  for  the  day, 
including  the  advertising  manager. 
The  sales  rep  still  in  the  office  cared 
less  about  my  problem  and  made  no 
attempt  to  track  down  the  sales  rep.  A 
message  was  taken  and  the  sales  rep 
called  the  next  day. 

What’s  the  big  deal?  A  client, 
responding  to  his  firm’s  marketing 
(Continued  on  page  45) 


The  relationship  between  a  sales  rep  and  a  media 
buyer  can  be  one  that  is  mutually  beneficial, 
particularly  when  a  sales  rep  goes  beyond  being  an 
order-taker  and  extends  himself  to  provide  extra 
services. 
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“Color  or  black-and-white? 
One-twenty  or  35  mm?  These  are  only 
a  few  of  the  decisions  a  photojournalist 
has  to  make  today. 

“For  me,  one  decision  is  easy — 
Kodak  film.  Without  it,  I  couldn’t  make 
the  photographs  I  do.  HSB* 
“I  shoot  color 
because  that’s  what  most 


New  York,  cktachromt  64  professiona/  film 


AAARK 


Choice  of  the  world's  top  photographers. 


Bombay.  Kcxkichrome  64  professional  film 


magazines  want.  I  do 
black-and-white  because 
I  love  it.  Either  way,  i 
I’m  grateful  to  Kodak  for  i 
producing  films  that  see  the  way  I  see. 

“In  the  studio  and  location 
situations  that  are  controllable,  I  use 
120-size  Kodak  Ektachrome  64 
professional  film,  because  it  records 
with  precise  accuracy.  And  I  can  clip  it 
and  have  test  frames  back  from  the 
lab  in  only  an  hour. 

“If  I’m  off  in  Hong  Kong  or  the 
Philippines  for  The  Sunday  Times 
Magazine,  shooting  a  variety  of  subjects 
over  an  extended  period.  I’ll  use  35  mm 
Kodachrome  64  professional  film.  It’s 
extremely  reliable,  and  the  color  is 
absolutely  beautiful. 

“When  it  comes  to  black-and- 
white,  Tri-X  pan  film  is,  for  me,  the 
perfect  film.  I  like  the  way  it  prints  and 
the  way  it  reproduces  on  the  printed 
page.  In  20  years,  it’s  never  let  me 
down.” 


Kodak  professional  film. 


Kodak 


C  EostnNm  Kodak  Company  /987 


THE  FOUNDER 


He  called  his  company  “The  Concern.”  And 
aptly  so,  because  concern  for  honesty  and  the  public 
good  quickly  became  its  hallmark,  ^^en  E.  W. 
Scripps  started  the  Penny  Press  in  1878,  itembodied 
his  personal  belief  that  the  truth — and  newspapers 
that  printed  it — could  bring  democracy  to  life. 

He  trusted  in  people,  once  informed,  to  find 
their  own  way.  “It  is  no  part  of  a  newspaper’s  busi¬ 
ness  to  array  itself  on  the  side  of  this  party  or  that 
party,  or  fight  or  lie  or  wrangle  for  it.  The  newspaper 
should  simply  present  all  the  facts . . ,  and  then,  after 
having  discharged  its  duty  as  witness,  be  satisfied 


to  leave  the  jury  in  the  case — the  public — to  find 
the  verdict.” 

E.  W.  was  also  a  feisty  warrior  against  the  status 
quo.  A  century  later,  Scripps  Howard  Newspapers 
strive  for  those  same  principles  that  meant  so  much 
to  E.  W.  Scripps:  honesty,  public  service,  advocacy 
for  those  without  power,  distrust  of  power  for 
power’s  sake,  and  faith  in  the  absolute  value 
of  truth. 

E.W.  Scripps.  Entrepreneur,  visionary,  advo¬ 
cate.  The  founder  whose  “concern”  guides  more 
than  8,000  people  at  Scripps  Howard  Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

^  SCRIPPS  HOWARD 
ill  NEWSPAPERS 


I  ■ 


► 


r 


5 


/'-i 


i 


